LEANER over 


First in the Drycleaning Industry Since 1910 


A REUBEN H- DONNELLEY PUBLICATION 


This cleaner gives monthly lectures to newcomers..... see page 56 
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for complete solvent cleaning 


You can expect a team of two to be doubly effective—when 
one member complements the other. ' 


Team up Johns-Manville Hyflo and Hysweet*, 
especially with charged systems— get the double 
advantage of longer operating cycles and sweeter 
solvent, free of insolubles and undesirable solubles. 
Hyflo is the industry’s original high-speed 
filter powder. With near-automatic 
operation, it removes all insoluble 
impurities and dirt . . . keeps garments 
fresh and odor-free . . . assures you of 
maximum solvent life. It reduces 
spotting time. And because the addition 
of Hyflo prevents clogging, your filter 
screen is protected and you can operate at 
lower pressures for longer periods. 
Hysweet is an all-new solvent sweetener that 
removes more free fatty acids, yet takes out less 
detergent, than any other sweetener on the 
market today. It prevents filter pressure ' NOW— Complete J-M Service for 


buildups and eliminates need for frequent 5 
distillation. Result is more work completed a 


with fewer shutdowns and smaller solvent 
inventories. 

For the name of your nearest Hyflo and 
Hysweet dealer, write Johns-Manville, Box 
14, New York 16, N. Y. In Canada, Port 
Credit, Ontario. 


JOHNS-MANVILLE 
¥ 
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INSTALLATION REPORT: 


uckeye 
CODE 166 

1959 REPORT NO. 
/ 


2,560 Loads 


unes and Makes of 


POUNDS CLEANED 
CLASSIFICATION OF LoaD Mixed 


NUMBER OF PIECES 
NUMBER OF PIECES SPOTTED 


WET CLEANED 


RERUN 
PASSED 


REMARKS 


rts 
All figures verified by actual repo 


*Trademark of the Davies-Young Soap Company 
tU.S. Pat. No. 2729576; Canadian Pat. No. 
528758: other patents pending. 
Puts the DRY back into Dry Cleaning! ' 
Embodied in this new Davies-Young synthetic de- 
tergent—BUCKEYE CODE 166—are all of the 
Buckeye-developed anti-static properties which pro- 
duce the famous “LINT-FREE CLING-FREE”’* 
Dry Cleaning Processt. Prove it and profit by it in 
your own plant. Contact your local Buckeye Dis- 
tributor now, or write us. 


Producers of Quality Products for the Dry 
Cleaning Industry Since 1844 
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New Improved Specialties 
Save Time and Money 


4 STANDARD 
SCALE BASKET 


16” x 18"x 32” heavy gauge 
steel wire basket with remov- 
able plastic liner. Capacity 
60 Ibs. Steel carriage with 3” 
ball bearing casters. Weight 
figures are reflected in mag- 
nifying mirror and plainly 
visible without stooping 


$69.50 


Replacement Liner 


ECONOMY 
HANGING SCALE 


ideal Scale for selling service by weight 
Heavy gauge metal basket. Attractive 
scale graduated to pounds and half 
pounds. Approved by Dept. of Weights 
and Measures. Capacity up to 100 Ibs 


Scale and basket as shown $39.75 
$15.00 
$18.00 
$22.00 


With stand add 
Scale alone 


Basket alone 


SELF-LOCKING TIE FORMS 


No. 1 Prong type for ties with center stitch $4.95 


No. 2 Closed type for open center ties $5.95 
Both forms are self-adjusting at any point. Both are ideal on press or 
finishing board. To end all your tie finishing problems, you need both 
these fine tie forms 


CLOSED 


Grips and holds coat vents firmly in place while garment is being fin- 
ished on coat machine or Adjusta-Form. Leaves no imprint. Cuts finishing 
costs 


Only $3.00 each or $5.50 a pair. 


SEND FOR FULL LINE CATALOGUE 
Sold Through All Drycleaning and Laundry Jobbers. 


STAPLER AND CUFF 


TACKER 


Cuff Tacker 
Attachment 


Only $7.95 


Ace Stapler 


Complete with Attachment 


$14.95 


5000 STAPLES $1.50 
Specify ‘Chisel Pointed” 


This new revolutionary Ace Stapler Attachment eliminates 
the old, time-consuming sewing method. It's quick and 
Fig. 1 and 2 needle through 
with stapler’s plunger jaw inside trouser 


easy Insert attachment 
outer cuff only 
leg. One squeeze and the job is done! If you already 


have Ace Stapler, attachment fits on easily 


installing Needle 
on Stapler 


FIG. 3 


This amazing machine posi- 
re-tightens stretched 
waist bands, necks, and 
cuffs of tired sweaters and 
shape 


tively 


restores the origina! 
and elasticity to knit-wear—all in a matter of seconds 


Price $49.50 


Sweater 
at left 
will look 
like 
Sweater 
at right 


WOOD INSULATOR 


For Cissell Sleever. Protects and trebles the life of sleeve bag. Fits 
into and shapes shoulder without puffing or padding. Immediate 


steam with completely diffused moisture. Cuts bag costs 50 % 


Complete with Collar, Only ......$3.45 


NEWHOUSE SPECIALTY CO. INC., 3827 San Fernando Road, Glendale 4, Calif. 
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Quicker because Lamson Dryset Units provide from 
15% to 55% more vacuum at equal capacities. This 


means Instantaneous drying of the garment... any 
operator can do an hour's work in only 45 minutes. 
Think what that means in terms of daily production. 
Cooler because press bucks stay cooler . . . padding 
lasts far longer. Lamson Drvset Units eliminate the 
discharge of steam into the press room... keeps 
humidity and temperature down. This provides a 


more comfortable, more productive atmosphere. 


When you buy new presses, tor remodeling or for 
your new plant, ask your jobber or dealer for Lamson 
Drvset Units. He'll be glad to install them along with 
his equipment because his own experience has shown 


him how thev add to the efficiencv of his presses, 


“a 
% ~ 


_————————Phote Courtesy Pantex Manufacturing Corporation. 


—— Pawtucket, Rhode Island 


Quality goes up along with profit and production. The 
instant drying provided by a Lamson Dryset means 
the garment is professionally finished all over. There’s 
no rough or puckered areas left by retained moisture. 
And then, the compact design of a Lamson Dryset fits 


almost anywhere takes up far less floor space. 


Lamson Unit Type Drysets are available in capacities 
from 2 to 8 presses. Cast Iron Type Drysets are avail- 
able with capacities up to 250 presses. Either type 
provides more profit from your new presses through 
higher quality greatly increased production ca- 
pacity . . . and cooler operation. Write us, or call 
your Lamson Dryset Dealer today — 110 Lamson 
Street, Syracuse 1, New York. 


LAMSON CORPORATION 


ACUSE AND SAN FRANCISCO * OFFICES IN ALL PRINCIPAL CITIES 
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Are You Creating Your Future Market? By Lou Bellew 
Chis plant does it effectively by conducting tours for teachers in the area 


Road Map to the World of Pumps By Joseph C. McCabe 


This is the beginning of a year-long series on power equipment starting with 
the heart of your drycleaning plant 


An Ex-Allied Tradesman Practices What He Preached. By Harry Yeates 


After many years of telling cleaners how to do it, the man now runs his 
own successful operation 


The Sizzling Sixties Will Boom Drycleaning 


Your NID directors are optimistic over the future of drycleaning, imme- 
diate and long-term 


The Drycleaner and Shirt Laundering ve ; 
Part VII. Laundering equipment, identification and shirt preparation 


This Plantowner Puts Motivation Research to Work .By Harry Yeates 


Fabric lectures to newcomers each month sets this man up as an expert in 
his community 
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Read how an investment of this type quickly pays for itself 
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Fresh Start 


It isn't easy to write this column today. 
As I write this for the first issue of the 
new year [| am working in brand-new 
quarters. In case you missed our notice in 
last month's issue, our Magazine Publish- 
ing Division has transferred to new quar 
ters 

Our new address is 466 Lexington 
Avenue, New York 17, N. Y. The phone 
number remains the same ORegon 
9-4000. But that’s the only thing that 
hasn't changed. Every square inch of 
our new home has been renovated. New 
floors, soundproof ceilings, lighting and 
even air conditioning are part of the new 
deal 

The move was dictated by the rapid 
growth of the division. Since I joined the 
Reuben H. Donnelley Corporation some 
four and a half years ago the company 
has added 11 magazines to the group 
Then, too, the operations of National 
CLEANER & Dyer and its sister publica 
tions have grown 

As I said, this is the first day in our 
new home. And just as in moving a 
private household, there is a_ certain 
umount of confusion and excitement over 
a brand-new pl we to live After a tew 
days, things will settle down to normal 
Except that in the future, “normal” will 
represent greater efficiency 

The change makes it possible to get 
the job done under ideal working condi 
tions. That should reflect itself in the 
pages of the magazine. It’s all been done 
to help us turn out a better product for 
you 

Meanwhile, if your travels bring you to 
New York City, please be sure to stop in 
ind say hello. The welcome mat is always 
out for everyone in the industry. We'll 
be mighty proud to show off our new 
quarters! 


Thought for the Month 


Thanks to movie mogul Sam Goldwyn 
“Anyone who goes to a psve hiatrist 
should have his he ad xamined 


Art lke 
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Profit by the electronic control of moisture 
for maximum soil removal with optimum 
safety. Profit by the elimination of most 


spotting and wetcleaning. Profit by lower 


detergent costs. Profit by consistent top 
quality drycleaning results, more satisfied 


customers. 


the micelle principle 


Get the complete MYCEL story from the Street’s field technician in your area, or write 


R. R. STREET & CO. INC. 561 West Monroe Street, Chicago 6, Illinois 
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Automatic Shirt Folder 


An automatic shirt folder, the 
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Poly Packager 
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d to cut pac kaging 
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Solvent Deodorizer Brochure 
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Boiler Handholes Added 


3-by-4-inch 
bottom of 
boil 


Installation 
handhols on he 
Fulton Lifetime tubeless 
has been announced by 
Fulton Boiler Work In 

Phe maker ivs 
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boilers 
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constructed with 

For detailed informa- 
tion write Fulton Boiler Works 
Ir Port Jeflerson Sts., 
Pulaski, N. ¥ 
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information is 
Bishop 
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A hand kit 


sealing of polyethylene 
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or other the rmoplastic films has 
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Davis ompany 

i\ tilable for 
Model 


Iwo models ar 


different applic tions 
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Our customers keep confirming 
that there are extra profits wait- 
ing for the cleaner or launderer 
who builds an efficient storage 
vault. They tell us that vaults 
bring in extra income three ways: 
through storage fees, through 
cleaning of stored garments, and 
through extra year-round cleaning 
THE BRAINS of the business from storage customers. 


Haertel Vaultmaster 


Their figures also confirm that 


sre n these tw y 
Haertel Vaultmaster package 
r WAERTEL units operate effectively and eco- 


devices that nomically. Job-tested Vaultmas- 


ise, auto ters with precision controls pro- 


requiation of 


vide sure protection, but do not 
waste your money by over-cooling 
or over-drying. 


humidity, tempera- 
ture, fumigation and 
ventilation for 
safe, economical Learn how Haertel equipment 
storage of furs and and Haertel engineering service 
can help you open a new avenue 
to profits. Mail the coupon or call 
us today. 


garments 


WALTER HAERTEL CO., 2840 Fourth Ave. S., Minneapolis 8, Minn. 


Please send me vour free brochure in which cleaners and 
launderers using Haertel vault equipment tell how it pays 
olf for them 


Please have a Haertel man call to look over my plant and 
answer my specific questions 
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Exposure to Sunlight 


This white sweater with the yellow 
stripe was cleaned in my plant last 
spring and put in a cedar bag. No one 
noticed the yellow before bagging. Can 
you tell me what caused this?—S. C., 
Texas 

Yellowing of sweaters made from 
Acrilan and 
have 
sweaters that have 


such synthetic fiber as 
Orlon is not entirely unusual. 
seen other been 
exposed to sunlight in store windows 
or elsewhere, and a similar vellowing 
in a straight line 


parently due to the 


occurred. It is up 

action of sunlight 
fabrics 
to improve their softness and feel 


on plasticizers used on these 


Yellowing can also occur in sweat 
ers if detergent is allowed to remain 
in them 


1 am inclined to believe that this 


straight-line vellow streak was caused 
by the sweater be Ing exposed to sun 
light which ( sed i reaction with 


the plasticizer 


Strong-Acid Damage 


What caused the deterioration of ma- 
terial in these trousers? The customer 
says he wore them to work in his office 
before noticing their condition. 


—f,. C., New York 

The damage has been caused by a 
strong mineral acid such as sulfuric 
hydrochloric or<nitric acid. There is 


no connection between this damage 
and any part ot the cleaning process 


since obviously such acids are neve 


used in a drycleaning plant. 
The most prob able source of con 
tact with sate strong acids is by the 
customer handling an automobile bat 
tery which contains sulfuric acid. I 
he were involved in some work activ 
itv in which strong acids are used, this 
would also he possible source rhe 
ot the toward the 


bottom of the trouser Ie g suggests that 


presence camage 


the acid had been splattered on the 
farment 


Soil Adheres to Sizing 


We believe that the trouble we have 
had cleaning the collar of this green 
and white blouse was caused by the ad- 
hesive applied to the edge of the collar. 
What is vour opinion? 

—C. D. C., Puerto Rico 

This problem is typical of what was 
happening quite often to dresses with 
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applied to these edges is drycleaned, 
the soil in the solvent adheres to the 
arises because a glue that softens up when it is ex- 
posed to drycieaning solvent. By using 
a wet spotter or amyl acetate it may 
be possible to clear this condition. 
Such processing removes the glue, but 
it would be better to resort to a sizing 
to provide stiffness than to use a glue. 


scalloped edges or eyelets about 10 
As you suggested in your 
difficulty 
adhesive was used on the 


years ago 
letter, the 
glue or 
scalloped edges and eyelets of the 
blouse to eliminate the labor of stitch- 
ing around these raw edges of the 
fabric 

When a garment that contains glue 


Thru long years, you 
operators of large and 
small plants, have play- 
ed with Pre-Marked Strip- 
Tags. This team-work has paid-off for you 
in high-scoring profits, thru increased 
efficiency and economies! 


...and renew our pledge to 


HOLD THAT LINE 


against inflationary plant oper- 
ational costs... by anticipating 


oF 
Flo. INCREASE cx oz PRICES! 
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PRE-MARKED 


STRIP-TAGS 


it’s invited, - stays 


for, - grows. as it 


Get Yours, — FREE! 


- it's loaded with proven illus- 
trated applications to all the 
industry's marking - systems ! 


| PRE-MARKED STRIP-TAG CO. 
i 3232 India Street, San Diego 1, California 


FIRM 
NAME NAME 


ADDRESS CITY 


ZONE STATE 
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Reminder Calendar 
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This personal attention has gained 
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great acceptance patrons 


If for some reason they fail to receive 
their calendars they call the plant to 
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this qu ility 
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This figure goes round and round 
giving animation to an effective pro 
motion of wate repellency service 
The doll and turntable wer 


from a local carnival supply house for 
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utation as top quality cleaners. It feel 
that losing a garment Is more accept 
bl to the custome in being ] 


tila damade occurred | course 


tiong with the arrangement, comp! 


ind prompt settlement IS mack ts 


im interesting ingle 


Last-Word Greeting Cards Get Read 


In keeping with the current trend 


towards off-beat greeting cards, Sev 


eral are used by Frede rick Cleaner & 
Dver Los Angeles, California, for 
various pl! ymmotions 

Message side the card may re 


mind customers to pick up old orders 


WEL. BE 
LOOKING 
FoR YOU 


left hes 
sales among pe ople who haven't been 
or to 


are also used to perk up 
heard trom tor a while (center 
stimulate the opening of charge ac 
right 
The plant 


been verv effective The 


counts 


says such promotions 


have humor 
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..-for every size plant! 


The Vic Mileage Booster has become the most 
wanted piece of dry cleaning equipment ever built! 
_ Every dry cleaner knows of the wonderful money- 

saving, profit-making, health-improving features 
of this amazing invention—and now with 3 great 
MILEAGE BOoosTERS to choose from, there ts a 
unit for every dry cleaning plant. Don’t delay 
another day—cail your Vic jobber now for a free 
analysis of your piant requirements—he'll tell you 
which Mileage Booster will make money for you! 


, CAN BE MOUNTED 

ON CEILING 

WALL OR ANY ' 
OUT-OF-THE-WAY PLACE! 


mode! 128 


model 118 


Protected by one or more of the following patents: 
Pot. No. 2,480,320; 2,772,747; 2,760,594; 2,910,- 
37. Canadian Pat. No. 470,085 and other Patents 
applied for in U. S. and Foreign Countries 


Write Today—DEPT. NJ-155 
(OU i( (*( and buy 


Vic gave you the Original Mileage Booster 
the first and tinest vapor adsorption machine 


ever built! Onty Vic has had production 
models in the tield for many yvears—only Vi 


MANUFACTURING COMPANY 


1313 HAWTHORNE AVE. . MINNEAPOLIS 3, MINN. 


has the experience and know-how which no 
other manufacturers can match! Vic's per- 
formance ts proved by many installations under 
every sortof condition. (Names gladly furnished 


on request.) 


January, 1960 11 


. 
| 
| 
: 
t 
Vi gle Unit Mi eage 
~ = 
¢ 
| ger operations, with a v 
| | ner stean t. Ideal J 
q | 
a) 
ya! de ni rer 
wor 
: 


of its call offices had a quart mason 
jar on display. The jar was full of dust, 
lint and other soil. Above the jar was 
a sign stating that the average pillow 
cleaned by this plant contained a 
quart of dust and other impurities 


Helle 


Lt. 
Le fealire 

j- Jn 


3 feathsre 
chang feather« 


) 
wt be varotien 
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Between the garment tags and the 
store displays the plant picked up 
enough volume to help offset the nor- 
mal summer slump in drycleaning in 


that area 


Hat Promotion 


Pa One of the larger plants in the East 

a : enjovs a good volume in hat cleaning 

ee sonably hot summer its volume 
MAK) 


E ANY PLANT SPACE... INCLUDING “7” BASEMENTS. A PROFITABLE STORAGE BUSINESS! dropped to an average of 40 hats a 
week, 

PLUG IN & YOURE IN BUSINESS | Fon (OLD STORAGE... completely self-con Any of our package unit vault conditioners 

FOR DRY STORAGE tained package unit conditioners in sizes for can be used in conjunction with our fumiga- = a 

two completely self contained package units every vault. Undoubtedly the finest of their tion, ventilation and ar purification package 

MODEL DS-100—servicing up to 10,000 cu. ft kind anywhere and they're guaranteed units to give you the most flexible, efficient 

MODEL D5-S0—servicing up to 5.000 cu. ft for 5 years. Manufactured fo suit your re and economical system for your vault ecce 

featuring: quirements. Just connect electric and water 
lines and you're ready to operate for profits! SEND FOR FULL DETAILS NOW! 


© Automatic and positive dehumidification | 
© Powerized and filferized ventilation 
Thorough fumigation 


Lowest possible installation costs 


© Lowest possible economy of operation 
All duct work supplied; no extras to buy = CLEANED 


ous illustration piques the curiosity gift certificates, entitling him to one 


of the recipient and gets him to read tree cleaning of the new garment. In BLOCKED 


the sales message inside effect, the clothier is endorsing Fred 
erick’s. As a “third person, this en 


— — added weight | ONLY $1.29 EACH 


ree gives the plant the 


Clothing Store Tie-In 


opportunity to demonstrate the fine 


rt 


“> quality work it produces More otten pY 
Special Gt Certificate than not the prospect becomes a E REA 
stead patre nN 


»4 
= Sparks Pillow Renovation 
: ; One of the larger plants in the East [ 


recently decided to do something 

Here is an effective way to gain ibout its sales in the profitable side The plant began to paste the above 
new customers and build prestige line of pillow renovation. Each gar message on each garment bag. It was 
Frederick Cleaners & Dvers, Inc., of ment bag had the message shown at its only promotional effort on this sid 
Los Angeles has worked out a deal tached. It pointed out the features of line Within two weeks it raised its 
with three leading men’s stores in the this service, plus the convenience of iverage to 200 hats per week, and sus 
the cus tained that average throughout the 


area hav y re work done whi 
Each time these shops sell a suit tomer was vacation surmmer. The simple little message did 
the customer receives one of the abov To he Ip build nanite iles, each the trick 
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Faster than enzymes 
/ 
...and just as safe. 
It saves time, it saves trouble. No wonder | 
spotters everywhere are using Wilson’s 
“New Formula” QwikGo for quick, thorough 
action on blood and albuminous stains. 


Just apply QwikGo to stain, flush and 
feather—garment is ready for pressing. 
No waiting time, no recleaning 
necessary. And you'll like 

the handy plastic 


squeeze bottle too. 


Sweeping the 


country.. 
. 


4: 


because it’s 
the best friend 
a spotter 
ever had 


in the A.L. WILSON CHEMICAL CO. 


4-bottle carton KEARNY, NEW JERSEY 
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call your jo@ber for 


Can get Dependable-Quality ... 


SUEDE AND LEATHER WORK 


or, We provide you with everything 


Yo 


fit from Suede and Leather Cleaning and ’ work to your cust 

neec nandle wrk—display signs price list 

you of safety ip mailing garments to 


shipping con- 


Don't pass up the pro 
' 
ssure 
nd fro and. we guarantee our work 
prompt and dependable 


CALL OR WRITE THE PLANT'!NEAREST YOU | 


SERVICE ) 


Service 


rtifi rccessom CLEANERS 
and HATTERS 
310 Prospect St., Trenton 8, New Jersey 


642-44 N. Robertson Bivd., los Angeles 46, Calif 2425A McGee, Kansas City 8, Mo 
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There’s a Hidden Goldmine in Households - 


AJAX Household and Drapery Presses can create : 
highly profitable new business for your plant. ih 


AJAX. oo thre Right Pres: fo? the Right Job HOUSEHOLD 


FINISHING UNIT 


MODEL HH21 
& MODEL HH2052 


A flexible one-operator unit for 
plants of all sizes. Equipped 
with hot heads, lower steam and 
vacuum, and dual air pressure 
controls. Hard-to-do household 
and drapery items are finished 
quickly and easily. Get your 
share of this growing field by 
supplying a fast quality service. 
Additional model sizes avail- 


able on request 


DRAPERY PRESS 

MODEL HH 2990 

OR HH 29110 
A real workhorse which will finish all 
types and sizes of draperies. Huge 
buck area allows two operators to 
achieve tremendous production. It is 
equipped with hot heads, lower steam 
and vacuum, variable pressure and 


dual safety controls. 


ry 
pA VUA it's just smart business to see what 


an AJAX Household Press can do for you... for complete 4 H2O110 
and detailed information, address your inquiries to... Radius 23+" 


AJAX Presses, Box 449, Salt Lake City, Utah. 


January, 1960 


| 
Wiig 
m3 | 
| 
i 
| 
{ 
/ 
— 
— 

— 
a 
HH 20S52 8 Radius: Flat 

4 

Radius-= 23 + 
= — 
— 

290%" 

110 

ah 
15 


Drycleaning Prices: Although the 
U. S Consumer Price Index increased 
22.8 percent between 1950 and 1958, 
the price of services rose 33.6 percent 
in the same period. A bulletin from 
the California Drycleaners Association 
that drycleaning 
prices stayed about even with the cost 


points out however! 


of living index and are well below 
other SCTV ICE 
] 


dry and haircuts. The average increase 


costs—es pec ially laun 


in drycleaning services 1S about one 
third the increase in hospital services 
In percentage, hospital services have 
increased as much in the past two 
vears as drvcleaning services have in 


the pust ¢ ight vears 


Public Service: An appeal for blan- 
kets for victims of the recent typhoon 
in Japan was issued recently by the 
San Francisco (Calif Retail Clean- 
ing Plant Assn. Joseph Kearn presi 
dent, urged the public to take blanket 
donations to cleaning establishments 
displaying the Red Cross posters 

\ lifetime honorary membership in 
the Wavnesboro Va Exc hange Club 
awarded to Cecil R 


Phillips for his outstanding service to 


was recently 


the club and his community over a 
long period of vears. Mr Phillips is 


owner-operator of Phillips ( leaners 


Urges Exhaust Inspection: A caution 
that drvcleaning plant exhaust systems 
should be inspec ted regularly was is- 
sued by Charles L. Wilbar. [r., Penn- 
Secretary of Health. He 
explained that failure to have exhausts 


svivania 
linked to outside air ducts causes 
workers to be exposed needlessly to 
the vapors of cleaning solvents. This 
is especially true in winter, he added. 
when plant windows and doors are 
apt to be closed 


Dr. Lyle Addresses TCRA: Dr. Doro- 
thy S. Lvl 
recent Textiles, ( lothing and 


was guest speaker at a 
{elated 
Arts Forum in Chicago. The meeting 
was attended by a large audience of 
home economists in the textiles, cloth 
ing and related arts fields Dr. Lyle 
discussed the care of modern fabrics 
serviceability 


in terms otf consumer 
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SIGNS of the TIMES 


and stressed the importance of trans- 
fer of labels in order to guide the 
consumer as to correct care. Dr. Lyle 
director of consumer relations for the 
National Institute of Drvcleaning, is 
the president-elect of the 


Home Economics Association 


American 


Honor Spotting Quiz Winner: One of 
the winners of the recent NATIONAI 
CLEANER & Dyer spotting quiz was 
honored in a write-up in the fall issu 
otf Supreme News, the house organ of 
Supreme Dry Cleaning Co., Wednes 
burv, England. E. T. Wilkes, foreman 
drycleaner at Supreme 
in the 
rade,” illustrated by his photograph 
and a reproduction of the certificate 


was featured 


publication’s “Personality Pa 


of honor he won in the quiz 


New Colorfast Test: Agreement to 
modify drvcleaning test procedure to 
dyestuffs 
was reached in a meeting of Albert 
Johnson, NID trade relations director 


and a special committee of the Ameri 


determine colorfastness of 


can Association of Textile Chemists 
and Colorists. In order to correlate test 
methods more closely to actual tech 
niques used in drycleaning plants 
the AATCC will recommend that test 
solvent temperatures be reduced from 
140° F. to LIS® F 


The recommended test is said to be 


In perc hlorethvlene 


equi, ilent to three normal drvclean 


Consumer Education: Various clean 
ing methods were explained to cloth 
ing store representatives at Lynchburg 
Va., at a breakfast meeting sponsored 
by two local drvycleaning firms 

Crutchfield’s Cleaners & Dyers and 
Hughes Dry Ccuest 


speaker was Frayser Gorman of Cin 


Cleaning ( orp 
cinnati, a representative of Emery 


Industries, San Antonio, Tex., division 


Plant Safety Award: A certificate has 
been awarded to Daigneault Cleaner: 
Cornwall, Ont. Canada, for four vears 


thout a lost time 


of plant operatio 


accident. The award was made by the 
Industrial Accident Prevention Asso- 
ciation 


Drycleaning Observance: The idea 
of a Drvcleaning Week to be observed 
from March 7-12, 1960, was approved 
at a recent meeting of the Executive 
Committee of the Canadian Research 
Institute of Launderers and Cleaners 
The committee suggested that a slight- 
ly different approach to the project be 
taken this vear and the Division may 
operate it either as Drycleaning Week 
or Drycleaning Month or any period 
of time that seems desirable 


Durably Repelled Imports: Cotton 
coats treated with Miracle Aqua Five 
Manutac 
England are 


solution by Aquascutum 


turers) Ltd., London 
being imported to the United States 
The company says that besides ob 
taining the highest known standard 
in water repellency, the solution is 
fast to both perchlorethylene and pe 
troleum, eliminating the need for re 
treating each time the garment 1s 


( leaned 


Safety Film Series: The National 
Safety Council has announced release 
of a series of four training films en 
titled Satets 


The Council describes the series as a 


“Communication tor 
“fresh realistic solution to the ever 
present problem of communication 
The films are available for 16mm 
sound motion picture or 35mm. sound 
slide showing Further information 
may be obtained from the National 
Safety Council, 425 N. Michigan Ave., 


Chicago 11, Ill 


Financial Planning Aid: “Watch Your 
Cash” is the name of the latest Man- 
agement Aid published by the Small 
Business Administration. The news- 
letter points out that cash manage- 
ment is essential if a business is to 
operate successfully. The aid also of- 


fers some prac tical suggestions on 
control and planning. Copies are avail- 
thle free from SBA field offices or 


Washington 25, D. ( 
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STATIC AND LINT 
PROBLEMS? 


SINGLE BATH* PLANTS 
CAN SOLVE THEM 


with 


(pat. appl. for) 


USE WALLERSTAT RIGHT IN THE WHEEL 
AND RUN MIXED LOADS WITH NO LINT 


Not just a reformulated anti-static but an all-new anti-lint 
agent —Wallerstat works right in the wheel in the charged 
system. Wallerstat works with your soap — augments and in- 
tensifies the soap’s own anti-static activity. Wallerstat works 
with your equipment and additives — not against them. For 
hard-to-lick static problems, it’s hard to lick Wallerstat! 


THE IDEAL ANTI-STATIC ADDITIVE FOR 

FAST SERVICE OPERATIONS 
Wallerstat is ideal for quick-service plants where the running of 
mixed loads is necessary. Because Wallerstat reduces static and 
lint, you can make up your loads quickly—run mired loads safely 
—without costly brushing and picking later. Even white wool 
blankets and blue serges have been run together successfully. 


Wallerstat is not recommended for two bath systems, 


FIND OUT WHAT WALLERSTAT CAN DO FOR YOU 


Contact your supplier or write 


WALLERSTEIN COMPANY 


Division of Baxter Laboratories, Inc. 


Wallerstein Square, Mariners Harbor 
Staten Island 3, New York 
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That’s your first saving—but not your last! Save 


We're talking about big money . . . real money 
. your money! And there’s no question about 
saving it! Of all the leading makes, Ford Light- 
and Medium-Duty Trucks are the lowest priced, 
straight across the board! But initial price 
savings are just the start! 


TRUE TRUCK-TYPE 
SUSPENSION CUTS TIRE WEAR 


Ford Pickups are mustang-tough—built for the 
roughest going, with the proven truck-type front 
suspension. However, some 1960 trucks use a 
soft-type independent suspension which wears 
out front tires twice as fast. Certified tests by 
independent research engineers* have proved 
this. And the difference in wear, over the life of 
a pickup truck, can amount to $300 in tire 
savings; even more on a medium-duty truck! 


greater gas mileage! And it’s all certified 


in tests by independent experts! 


*Names on request. See your Ford Dealer. 


FORD TRUCKS 


again with over twice the front tire life! Again with 25.2°/ 


HIGHEST IN GAS MILEAGE! 


1960 Ford Pickups are gluttons for work—not for 
gas! That’s proved by certified economy tests of 
Ford’s modern six-cylinder engine! It’s the same 
dependable cost-cutter that scored 25.2% more 
gas mileage than the average of all competitive 
makes in Economy Showdown U.:S.A:! 


SIGNED, SEALED CERTIFIED SAVINGS! 


Yes, this year, if you buy a Ford instead of a 
competitive truck, you can be sure to save 

Ford’s economy is certified! Check the certified 
records yourself in your Ford Dealer’s ‘‘Certified 
Economy Reports’’...see and drive the new Ford 
Trucks . . . check the price tags . . . and you’ll 
save for sure! 


NATIONAL CLEANER & DYER 


| 

| 

18 


PRICED BELOW ALL OTHER LEADING TRUCK MAKES*™ 


— 


HALF-TON PICKUPS FORD SAVES YOU 
F-100 


HALF-TON PANEL 


THREE-QUARTER TON PICKUPS 
F-250 CLASS............+-$32 TO $185 


TON-AND-A-HALF STAKES 
F-500 CLASS. TO $246 


TWO-TON STAKES 
F-600 CLASS... 


...- LESS TO BUY...LESS TO OWN... 
BUILT TO LAST LONGER, TOO! 
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se as in the past, Cissell quality-built equipment 
is sold and serviced by leading jobbers located throughout the 


United States and other parts of the world. These jobbers 
have, through the years, been carefully selected by Cissell for 
their knowledge . . . their “know how”. . . of the laundry and 
cleaning industry and the equipment used by it. 
Whenever you want the complete story on the advantages of 
Cissell equipment, we suggest you consult your jobber. He knows 
. and he'll be happy to tell you. 
And remember, when you've made your final decision to buy Cissell 
equipment . . .“Consult Your Jobber.” It’s the only way you can obtain 
equipment built and backed by Cissell . . . the QUALITY LEADER! 


Laundry and Drycleaning Dryers 
* Form Finisher * Offset Press * Vacuum Spotting Board * Puff Irons * Steam Finishing Board 
* Steam-Electric & Electric lrons * Cuff Brusher * Garment Dryer * Water-Spray Guns ¢ Sleeve Finisher 
* Garment Conditioner * Hosiery Dryer * Steam Spotting Board * Spotting Units ¢ Pre-Spotting Unit 
* lroning Boards * Boiler-Return Systems * Water Level Controls ¢ Boiler Feeders © Sizing Tank * Time Switches 
* Coin-Meter Dryers for unattended stores and launderettes 
* Coin-Meter Washer Timers for unattended stores and launderettes 


W. M. CISSELL MFG. CO., INC.— LOUISVILLE 1, KY. 
Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
Foreign Distributors write Export Dept. — Cable Code 
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his homemade 


device pipe Phe larg mas all holes 
mile ive ot svnthetic ib Ve the shite ld 
Cleaners, Mill Vall lI pipe to the co 
consists of two pipes } nt \ i} 
i hood that 


the larger pipe 


smaller-diame 


Tapes for Specials Have Several Functions 


spec ils fror 


contrasted te 


practice of stamping 
letters on the InVOICES 
thicke I 


ends SO eat h slip 


t ich Invoice 
} } 
itch 


other above Or be low 


Automatic Water Injector 
\ ile ( le iners ot Mill \ ill \ ( ali 


fornia, has found a wav to relieve the 
standing by to add wa 


ter to each load of cle ining When the 


whistle blows 


drycleaner of 
Plastic tape on invoices for all spe- 
cials makes them recognizable across signifving the end of 
the room at Tully Andrews Cleaners i cleaning cycle, the water for the 
in Montgomery, Alabama. When the next load of cleaning is added to the 
invoices are hanging on the assembly dispenser 
racks, Tully can tell at a glance from The machine is reloaded with gar- 
the counter whether the specials are ments and the record that runs the 
tarted 


Two-inch strips of bright-red 14- cut into the 


moving as quickly as they should unit is An extra slot has been 
records and connected 


inch tape are attached diagonally at with air valve. Once the washer 
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has solvent added to the proper level 
and the filtration cycle starts, the rec- 
ord cuts on the air valve which drops 
the water into the moisture injector. 


After a period of several minutes 


record automatically closes the 
iir valve and the unit is ready for the 


next operation 


Space Saver 


double-tier storage rack con- 
serves space for finished garments at 
Jacobs Cleaners, Rock Island, Illinois 
Plantowner Orville Crossley designed 
the rack 
men's clothing stores. Suits are hung 
on the 


stored on the lower ones 


similar to the type used in 
upper rod and trousers are 


Hanging trousers on a rod beneath 
the suits—instead of on a slickrail— 
enables the plantowner to save valu- 
able space in the finishing depart 
ment. The rack was constructed of 
2-inch piping and mounted to the 


ceiling 
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ROTA-KLEEN DISC FILTER 


YOU NEED PROTECTIO 
From Loss of Customers 


Hold your customers and add others with quality clean- 
ing... Sharp contrasting colors and sparkling whites are 
assured with the Prosperity 11-C Two-Bath Cleaning Unit 
because of: 


of Large diameter, open pocket, perforated ribbed cylinder. 
* Select-A-Level variable solvent level control. 


* Prosperity’s carefully engineered wheel diameter / rib 
height / washing speed ratio. 


Save labor, time and money too! The distinctive new 
ROTA-KLEEN DISC FILTER insures “polished” 
solvent with easier, quicker backwashing. 


PROSPERITY 


DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES, SYRACUSE, — SALES AND SERVICE SHANCHES IM ALL PRINCIPAL CITIES 
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They ALL use MARLOW PUMPS 
as standard equipment! 


Long recognized for superior effi- 
ciency and long service life, Mar- 
low self-priming pumps have be- 
come the standard of comparison 
in the drycleaning industry. Lead- 
ing manufacturers of drycleaning 
machines now use Marlows as 
standard equipment, 

These “leaders” use Marlows 
because they perform consistently, 
with no fall-off in capacity. With 
quiet-operating Marlows, you 
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have no pump worries. Marlow’s 
proved Remite-shaft seal elimi- 
nates leakage and solvent loss. 
Clean and trouble-free perform- 
ance is now the rule in every wash- 


room where Marlows are used. 
Make your next drycleaning pump 
a Marlow. Write today for com- 
plete information and the name of 
your nearest Marlow dealer. 


MARLOW PUMPS 


DIVISION OF BELL & GOSSETT COMPANY 
MIDLAND PARK, NEW JERSEY 


Morton Grove, Illinois * Longview, Texas 1-269 
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AMSCO quality-controlled dry-cleaning 
solvents get clothes really clean, without 
leaving a pungent after-odor. That means 
more steady, satisfied customers—a bigger 
business for you, 

With AMSCO, you also get these other 


three important advantages: 

1. Lower operating costs through in- 
creased plant efficiency. 

2. The benefit of AMSCO’s 35 years’ ex- 
perience working directly with the dry- 
cleaning industry. 


3. Sold through AMSCO dealers equipped 
for proper handling and dependable 
service. 


CAN MINERAL SPIRITS COMPANY 


General Eastern Offices, 
Murray Hill, N. J. 


Clip and mail this 
coupon for the name 
of the authorized 
AMSCO dealer nearest 
you. Do it today. 


Name 
Company 
Address___ 


230 North Michigan Avenue 
Chicago 1, IIlinois 


8600 South Garfield 
South Gate, California 


Zone___ State 
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EDITORIAL 


Flashback 


As each new year has begun these past few years, we have 
brought you some philosophical—and humorous—thoughts of 
the preceding 12 months by Dr. Morris M. Cohn. He is the 
editorial director of two of our sister publications, Water Works 
Engineering and Wastes Engineering. His annual review of 
world events has become an institution in those two magazines. 

Once again we bring you excerpts from his remarks . . . this 
time concerning 1959. By the time you finish them, you will see 


why they are particularly apropos. 


“When the dawning days of 1960 booted the old year off the 
stage of time, they pulled down the curtain on the most 
dynamic decade in the annals of time. We mav never see the 
parallel of the Frightening Fifties . . . the Fabulous Fifties . . . 
the Fifties of faith and fear, freedom and fetters, fame and 
fizzles, fortunes and failures, friends and foes, fact and fiction 
firmness and floundering . and fusion and fission. This was 
1959. Do you remember? 

“Bullets spattered on the walls of Cuba, raising the question 
in some people's minds, was Castro Fidel or infidel? 

Before we learned to live together on this planet we began 
a race to inhabit another. . 

The President briefed Congressional leaders on a trip that 

was not scheduled to be brief 
To the brink of death, and over, went John Foster Dulles, 
who strove to allay the cancer of international intrigue by a 


and back. 


more successful trip to the brink of war 


The referee counted 10 over Flovd Patterson in the square 


ring, and then athletic commissions and courts tolled 10 over 


ring managers and promoters alleged to be less on the square 


The wave of unfavorable publicity drycleaners received be- 
cause of the deaths of infants due to plastic hags is not too far 
behind us. A sound educational program instigated by the 
plastics industry, the business press and the National Institute 
of Drycleaning successfully licked the problem 

Then, too, the scandal of “cancer produc ing <¢ ranberries, the 
big television quiz inquiries by Congress, plus the disc jockey 
payola investigations gave the sensation-seeking newspapers 
more fertile fields to explore. Massteria ( hysteria of the masses 
has taken off in other directions 

[t provides a sound lesson for us. If future problems confront 
us, such as the plastic bag problem did, or the coin-operated 
cleaning plant might, let’s keep our feet on the ground. A care 
ful analysis of our problems plus calm, reasoned action can 
avoid a lot of heartaches, and loss of prestige and revenue 
Well come out the better for it 
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ORDER FROM 
YOUR JOBBER 


“Only $29.85 for 
38” to 45” sizes 


. .. because garments pressed by the 
Fabric-Safe method are pressed right 
the FIRST time . . . because no do-overs 
are required to remove shine or moire- 
streaking or harsh seam impressions... 
because there are never any “nickel 
spots” to steam out. . . because heat- 
sensitive synthetics can be handled as 
fast and as safely as wools or cotton. 


SAFE FINISHING OF ALL FABRICS 


DOUBLEPLATE* 


with CAT-TONGUE’ 


—the textured pressing surface 


..Fabric-Safe Doubleplate positively 
prevents steam marks (nickle spots) 
.. the textured surface reduces shine... 

lifts nap ... eliminates moire 


CUSHNrep 
Buk-Cover & Pad 


PERMANENTLY-RESILIENT pressing surface 
Ends all your BUCK pressing problems: 


.. Lastingly soft where the softness 
is needed — right at the garment 

.. Absorbs multiple thicknesses of fabric 
(seams, pockets, lapels, cuffs, 
buttons, etc.) to give all areas 
equal pressure .. . equal finishing 
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~ Only $18.95 for 


Cleaning machine was most interesting to men teachers. Perchlorethy- 
lene, various spotting and filtering aids were taken in stride by gentle 
he's a local chemistry teacher 


man in white shirt 


Teachers watch repair lady. Notice card on door showing percentage 
breakdown of customer dollar 


Are You Creating Your Future Market? 


Here’s how one plant does it through schoolteachers 


BETTER PUBLIC RELATIONS with 
future customers are the goal of the 
Merced, California, Chamber of Com 
Annually teachers of the local 
public schools take part in visits to the 


merce 


town's various business firms. James 


Gallagher 
California 


sergeant-at-arms ot the 
Drycleaners Association 
who owns and operates Gallagher 
Cleaners there, feels more drycleaners 
should help promote similar tours 
through their plants 

Jim has just participated for the 
third time in this annual affair, which 
is sponsored by the Merced Chamber 
of Commerce in cooperation with the 
Merced Board of Education. This year 
315 teachers and 37 business firms 
made it a big day 

The affair was held September 3 
the week before the opening of the 
school year, at a time when all the 
local teachers were on hand getting 
ready for school to begin. The teach 
ers and the representatives trom the 
business firms met at 8:30 a.m. for 
coffee and doughnuts in the cafeteria 
of a local school. Following a brief 
welcome by the Chamber of Com 
merce president and the introduction 
of the school board trustees, the teach 
ers and their hosts left for the business 
tour, which lasted until noon 


Mi Gallagher admits to being all 


By LOU BELLEW 


shook up at the prospect of guiding 
a group of teachers through his little 
cleaning plant the first time. As it 
turned out, however, it proved quite 
enjoyable, and since then he has be 
come more and more enthusiastic 
ibout the event 

According to Jim, each firm decides 
how many teachers it can take for 
the tour 


than seven 


In Jim’s case four (no more 
seems best. Time is a 
factor to be considered, too. The first 
year an entire day was used but this 
proved too long a time for any group 
[his vear the tour lasted just three 
hours and_ this proved not long 
enough. Last year Jim had his group 
four hours and this seemed ideal since 
he arranged with them to bring some 
of their own drycleaning which they 
were able to watch go through the 
finishing pro 


entire cleaning and 


cedure 

Teachers are a_ particularly fine 
audience, and ask intelligent ques 
thons They are espec ially interested 
in where drycleaners get their profes 
ional knowledge, and are noticeably 
impressed to find there is a National 
Institute of Drycleaning and state as 
sociations devoved t 


promoting better 


drvcleaning 


A vreat deal of interest is always 
shown in the percentage of profit in 
each business. This year Jim had a 
chart made up showing (in percent 
ages) just how his custome dollar is 
spent. (Especially important since a 
survey of 1,000 high school seniors 
showed 50 percent of them thought 
all business men make an average of 
80 percent profit! 
all surprised at the small percentage 
of profit in the drycleaning business 

and it is hoped they will carry 
the word back to their students 

After three hours in the plant, Jim 
followed the customary procedure of 


The teachers were 


taking his guests to a nice restaurant 
for lunch, and the day was ended 

Actually, the relationship between 
the local teachers and the Chamber 
of Commerce doesn’t end here. Later 
in the year the businessmen of Mer 
ced turn about and are guests of the 
teachers for lunch in the school cafe 
terias, enjoy classroom visits, and lis 
ten to the financial problems of the 
school boards 

At least in the mind of Jim Galla 
gher, this cooperation between busi 
ness firms and the school personnel 
has been very profitable all arownd 
More drycleaning firms, he believes 
should participate in similar efforts 
to promote better public relations. 7 7 
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The planned program for the day will be as follows: 


8:30 a.m. Teachers and Hosts Assemble at Charles 
Wright School Multipurpose Room 


Doughnuts and Coffee 
Welcome by Chamber President 
Introduction of School Boards of Trustees 


9:00 a.m. Teachers Leave With Hosts for Firms* 


9:15 a.m. to 
12:00 noon Tour of Business 


12:00 noon to 
1:30 p.m. Luncheon* 
teachers 
George Barrett, Chairman 


B-E Day Steering Committee 
MERCED CHAMBER OF COMMERCE 


j ; Program for Business-Education Day as announced by Chamber 
Commerce 
Finishing wos of much interest to the teachers. They found pants 
topping most interesting since each could crease trousers but had 
difficulty with the tops 


Teachers likened inspection to grading of student papers . . . except that in 
cleaning plant it seemed each garment had to be 100 percent perfect. Jim 
Gallagher at right foreground 
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By JOSEPH C. McCABE 


Fig. 1. Typical interior of a centrifugal pump. Arrows give lines of water flow 


ONE THING that has always baffled 
us is the way an operator of a dry- 
cleaning plant can master the details 
of running route salesmen, deciding 
figuring out 
ind then look at a 


pump and say a la Gertrude Stein “a 


collection schedules 


packaging niceties 


pump is a pump is a pump 

Every time a plant man goes into 
the market for a pump he meets the 
same situation we all do when we buy 
a car. Right off the bat the automobilk 
salesman starts filling you with details 
on horsepower or wheel base and be- 
fore you know it the whole decision 
hangs on the 
extras, the white-wall tires, the front 


on your Carl purchase 


and back radio speakers Too often 


the pump salesman seems to do the 


same. He gets to talking about pump 


direct acting, mixed flow, and 
a flood of details that seem off the 
point entirely. You wind up asking for 
a road map He re is one 
Side by side we are putting down 
the whole story you'll need to know 
Table I is a breakdown of all the 
classes and types of modern pumps 
going. Then Table II shows the essen 
tial operating characteristics of these 
pumps 
Now let's get down to some specific 
cases. The usual pump in a dryclean- 
ing plant is of the centrifugal or r 


Table | Yet the 


usual fuel-oil pump is a rotary on 


ciprocating class 


Road Map to the World of Pumps 


Obviously there’s a reason for the dif- 


terences 


The centrifugal pump 


Figure | shows the workings of a 
centrifugal pump. The water enters at 
the center ring and the whirling im 
peller blades throw it out under pres 
sure so that the water can be made 
to another 


Chere are a number of ways in which 


to move trom one place 


you can place the impeller blades to 
make the pump produce at relatively 
low flow but at a high pressure so 
that the 
boiler 


water can be forced into a 


drum under pressure ol di 
rected to considerable distance 

Imagine an Impe ller at rest in water 
Fig. 2 This is like the small boy 
with his bucket (bottom left, Fig. 2 
before he starts whirling it. Now ro 
tate the impeller middle sketch 
Water will fly out from between the 
blades just as it would squirt out of 
the whirling bucket if it had a hole 
in the bottom 

The force causing the water to 
leave the impeller (or the bucket) is 
that’s 


pumps ot this class get their name 


centrifugal force and where 


They depend on centrifugal action 
even though details in models differ 


Continued on page 


Fig. 2. The action of a centrifugal pump can be compared to that of a boy (inset) swinging a bucket 


NATIONAL CLEANER & DYER 


ey, 
NAS a. 
— 


all you 
nave to 


The quality of your dry cleaning depends upon 3 things... how 
far you permit your people to go in using the methods you 
supply; second, the extent to which you insist upon their best 
efforts with your training to improve them; and third, how well 
you have selected the processes and equipment to produce the 
level of quality you choose. 


In the final analysis, the word ‘‘you"’ underlined above, indicates 
that all you really have to sell is “YOU”. 


Pace-setting Sanitone 30-90* puts at your disposal not only 
methods, but ideas on how you can improve the performances 
of all your people from the markers to the baggers .. . and how 
you can persuade the homemakers in your town that you have 
done so. Why not start your program of total plant analysis now. 
Your Sanitone Engineer will tell you how you can. 


But, you don't have to take our word for it. You can learn how to 
reduce costs in every department with pace-setting Sanitone 
30-90 through a demonstration in your own plant. 


Then you will see that Sanitone 30-90 with Soft-Set” Finish 


which makes less moisture do more work, also: 


e allows fewer classifications, produces more full 
loads per hour. 


e keeps spotting and wet cleaning to a minimum, no 
lint problem. 


e makes for faster, easier finishing, fewer pop-ups. 


e assures faster assembly. Loads come through 


together. 
*Patents Pending 


Simply write to: 


In Canada: 
SANITONE DRY CLEANING SERVICE inoustaies, cro. 
639 Nelson St. 
A Division of Emery Industries, Inc., Carew Tower, Cincinnati 2, Ohio London, Ontario 
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ins 


Full stroke 


Fig. 4. Pressure rises and falls 
pumps in the ways shown above 


with reciprocating 


Cylinder No. 2 


4 


Cylinder No. | — 


Cylinder Ne. 
Cylinder No 2 


Cylinder J 


Continued from page 30 


h 


throws out 


Going back to the middle 


as the impeller liquid 
more rushes into the center where the 
exists ind where a 
fitted. This 


is followed 


lowest pressure 
suction pipe 1s iormally 
liquid too, is thrown out 
Zz 


by more ind we hi the steady dis 


charge haracteristic of centritugals 

Once the 
from the 
to its destination 
done litth 


By putting 


liquid is being thrown 


impeller you must guide it 
Otherwise vou ve 


more than make a splash 


the Im pe Im a Casing 
you can change fl 
outward ontrolled movement. in 
the directi mu want. With 

those of the deep-well pump in 
sketch vou 


How upward sing, with 


ww from haphazardly 
vanes 


right hand even 


TABLE |. Modern Pump 
Classes and Types 


TYPE 


Volute 
Diffuser 


Regenerative 


Single stage 
Multistage 


turbine 
Centrifuaa Vertical 
turbine 
Mixed-flow 
Axial-flow 
(propeller 
Gear 
Vone 
Com-and 
piston 
Screw 
lobe 
Shuttle-block 
Direct-acting Simplex 
Duplex 
Triplex 


Power 
including 
Quodruplex 
Quintuplex 
Diaphragm etc 


Recipro ating crank-and 


fiywheel 


Rotary-pisto 


or without vanes 


a hose attached to the 


bov’s bucket 
Che result is 


point to cause it 


The reciprocating pump 


Anothe r ty pe 
the reciprocating 


the modern 


acts somewhat like 


a workable 
imparting energy to a liquid at one 
to 


tor 


pump. This one is 


variety of the old 


move 


bottom of the 


by a piston or plunger like a hand 
As the pump 


pump tor 


to another 


is then forced down and drives the air 


out 


hand 


pump of the farm days 


oper 
handle is pulled out, air 


unde 
to where we 
the drvcleaner is The 
about the 


ited bicvcle pump 


the pump chamber or well. The pump 


pre ssure 
want it 
reciprocating pump 


Sure iob As the 


Continued on page 


TABLE Il. Characteristics of Modern Pumps 


Discharge flow 
Usual max suction 
lift, ft 


vids handled 


Discharge pressure 
range 
copacity 
ranae 
How increased 
head affects 
Capacity 


Power input 


How decreased 
head affects 


Capacity 


Clean 


Centrifugal Rotary 


Steady Steady 
15 15 22 
clear; dirty Viscous 
abrasive liquids 
with high solids 
content 

to high Medium 
Small to largest Small to 


1i\lable medium 


r 
Decrease 
Depends on 


specific speed 


Depends o 


specific speed 


Reciprocating 


Pulsating Pulsating 


22 22 


Clean and clear 


nonabrasive 


Low to highest prod 


Relatively small 


Small No 
increase 


Decrease Decrease 


A hambe 


cavity within the pump is moved over 


rushes 


through the 


| 
A 
| ' | 
(@) 
4 nder No | — — 
viinder No yonder Not | 
~ ylinder No Cylinder No 2 
~ | 
| 
Cylinder No. 2 
hose 
loes just 
| piston 
| 
22 
CLASS 
P| None Decrease None None 
Pe Increase Increase Increase Increase 
Powe nput Decrease Decrease 
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| Just Look at the Small Investment 


All this Detrex equipment is available at similar 


SYNTH-O-SAVERS 
Standard 
Model 326, 
Automatic 
Model 326A. 
35 Ib. capacity. 
95 to 98% efficiency. 


CORONET DIPLOMAT 
Made-to-order ~ Meets the Needs of 
for Low Volume 1 Li All but Biggest 
Operators. § operators. Single- 
Single-Bath : Bath Model 560 
Model 422. Two-Bath Model 
80 Ibs. per hour. | 560S. 200 ibs. 
per hour. 


SYNTH-O-SAVERS 
Standard 
Model 340, 
Automatic 
Model 340A. 
50 Ib. capacity 
95 to 98% efficiency. 


AMBASSADOR 
Highest Capacity in 


the Synthetic Field. 
Single-Bath 
Model 600. 
Two-Bath 


Model 600S. 
300 Ibs. per hour. 


MONARCH 
Ideal for operators 
in Medium-Low 
Range. Single- 
Bath Model 527. 
Two-Bath Model 
527S. 140 Ibs. 

per hour. 


and the Big Dollar Production 


Monarch 


Why wait for that new drycleaning equipment 
you've needed and wanted. Under the Detrex 30- 
month Leasing Plan you can have new equipment 
—free for six months, and after that pay low 
monthly lease payments for as long as 24 months. 

Check the production schedule below. Look at 
all the work you can handle and all the dollar 
volume you can bring in with a Detrex Model 
527 Monarch, and Model 326 Synth-O-Saver. 


PER HOUR 


Comparable money-making data is available 
from your distributor on all Detrex Drycleaning 
Machines and Solvent Recovery Units. 

Conserve your capital for day-to-day operating 
requirements. Replace old, obsolete equipment 
with efficient new Detrex Units under the low- 
cost, long-term Detrex Lease Plan. And you can 
convert your lease to a purchase agreement any- 
time during the 30-month leasing period. 


8-HR. DAY 5-DAY WEEK 


105 LBS. 


840 LBS. 4200 LBS. 


$9.20 


ECON-O-PERK 


Doubles solvent 
mileage through 
air recovery. 
Model 900 for small 
to medium sized 
operations. 
Model 910 for larger 
sized operations. ne 


[] Drycleaning Catalog 


Shirt-finishing Literature 


$588.00 


DETREX CHEMICAL INDUSTRIES, INC. 
Box 501, Detroit 32, Michigan 


Please send me the following literature: 


Press Literature 


Conveyor Literature 


[] Send me information on the lease plan. 


CONVEYORS NAME 
Dialamatic 
controlled for 
automatic delivery 
of drycleaning or 
laundry bundles. 


CITY 


COMPANY 


ADDRESS 


STATE 


J 
LEASING COST $1.15 $46.00 
DOLLAR PRODUCTION $73.50 $2,940.00 

 fOw teasin g costS CLIP OUT AND MAIL FOR MORE INFORMATION 

> 
; 
ZONE 


Detrex Equipment 
Doubles Volume 
Penny Cleaners 


BUSINESS REPLY CARD FIRST CLASS 


No Postage Stamp Necessary if Mailed in The United States PERMIT NO. 9288 
Detroit Mich 


5¢ POSTAGE WILL BE PAID BY — 


DETREX CHEMICAL INDUSTRIES, INC. 


BOX 501, DEPT. A-600 


DETROIT 32, MICH. 


« 
“NO 
> W, More than 4 
en Cit 
| “ty, Ke 
ns 
“ ie er 
: 
7 
PEs 
Litho in U.S.A., 
CLASS Mail this Post Card 
_ for complete information on Detrex equip- = 
ment, financing terms or leasing plan. Just 
fill in and mail, no postage required. 
3 


Fig. 3. Steam-driven, direct-acting recipro 
cating pump looks like this 


Fig. 5. The rotary pump gives steady pres 
sure output ond reliable performance 


Continued from page 32 
sweeps through the suction chamber, 
flows in to fill the void 


Then the piston returns to squeeze 


the water 


out the water and send it under pres 
sure to wherever you want it This 
squeeze In one design means that each 
time the piston chamber is filling up 
with water the line pressure te nds to 
drop off. This gives a pulsating pres 
on the linne and In some mstances 
can prove a probl mM 

This type of discharge is what you 
experrence with a steam-driven di 
rect-acting pump (Fig. 3). Operating 
with a motor or plac ing a belt on a 
crank changes this discharge pressure 
picture somewhat. The curves in Fig 
show what happe ns 

The rec iprocating pump of recent 


years has become a very valuable aid 
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to equipment where metered amounts 
of chemicals or fluids are to be 
pumped. Similarly, in instances where 
close fluid metering is desired this 
class of pump works well. 


The rotary pump 


We shall make a brief comment on 
this performer (Fig. 5) only to make 
this report complete. As we mentioned 
earlier, the rotary pump is a very 
popular choice for fuel oil and also 
for other volatile fluids. The reason is 


an easy one. As you'll note in Fig. 5, 
the fluid gets in between the teeth of 
the pump and is trapped in this sec- 
tion. As the teeth move on the fluid 
is pushed along, rather than thrown 
like the fluid in a centrifugal pump. 
This physical push has the positive- 
ness of the reciprocating pump and, 
moreover, because the fluid flow is 
taken in so many small bites, there are 
no pressure ups and downs such as we 
find with the reciprocating pump. As 
an operating pump the rotary type is 
reliable and rugged. # # 
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"In Traverse City... TickeTag Saves Work 


....- helps keep Customers happy!” 
Says Mr. Ray Shumsky, Owner e Newberry Cleaners @ Traverse City, Mich. 


In large and small cities, TickeTag is prov- 
ing itself daily. TickeTag is the easy way for 
positive identification of dry cleaning and of 
laundry. TickeTag eliminates hectic hunting 


periods and disgruntled customers 
lickeTag 4-in-] torms provide 
Customer's Receipt 
Othce Record 


Customer s Invoice and Plant Assembly 
Check 


TICKETAG 


4-IN-1 IDENTIFICATION SYSTEM 


510 N. Wrenn St., High Point, N.C. : 


i—Six, seven or eight Pre-numbered Tags 
(all with identical numbers ) 


NO EXTRA CHARGES FOR: 
@ Printing your name and address. 
@ 10 Colors of wet-strength stock available. 
@ Starting and stopping of numbers. 


@ Prefix before numbers for store outlet or 
driver's number. 


Your jobber has all the details; or write 
for TickeTag samples. 


Please send me TickeTag samples and 
full information. 


Address___ 
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Compact layout enables plant to operate with seven employees at 


present time 


An Ex-Allied 


Prevue for invited guests attracted almost 300 people before opening 
celebration. Plantowner and employees explained various steps in 
garment processing 


Aggressive merchandising 


campaign launches 


PROBABLY there isn’t a plantowner 
in the country who hasn't asked an 


allied tradesman at one time or an- 
other, “What would you do to sell 
drycleaning service if you were in 
my shoes?” 

Let’s take a look in Euclid, Ohio, 
a suburb of Cleveland, and see what 
Ray Bevington, an allied tradesman 
in the Ohio area for more than 17 
years, has done to launch his newly 
opened plant 

It’s evident that Mr. Bevington is 
practicing what he’s been preaching 
all these years about the value of ad- 
vertising and merchandising. So far 
he’s spent well over $1,500 to publi- 
cize the new plant. Bevy’s Cleaners 
opened for business in February of 
this year. Two weeks after the open- 
ing volume had reached $500 even 
in subzero weather. Mr. Bevington 
is confident that quality work and 
plenty of consumer promotion will fill 
the new plant, geared to handle about 
$2,000 a week. 
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Good preplanning in selecting the 
right location has been a big factor 
in the initial success of the new plant 
For months Mr. Bevington, a life-long 
resident of the community, looked for 
a site that would provide plenty of 
The plant is lo- 
cated just behind a shopping center 
which is, in effect, the downtown 
shopping area for the suburb. Plenty 
of free parking space connects the 


long-range activity 


older section of the shopping center 
with new buildings now being con- 


structed along the opposite side 


Space and activity 


A million-dollar supermarket across 
the street will provide parking space 
for over 800 cars. A car-wash located 
next door is separated from the plant 
by a drive-through area. On a sunny 
day the traffic in and out of the area 
is something to see. (We counted at 
least 20 motorists who stopped at 


the plant with dryck ining or shirt 


his own plant 


By HARRY YEATES 


bundles while their cars were being 
\ coin-operate d laundry has 
been opened in the other half of the 
building by a group of local business 


W ished 


men 

The plantowner leased the space 
for the new plant on a 10-year basis 
Windows alongside the plant will pro- 
vide drive-up service later on. The 
10-foot private driveway and the area 
in front of the plant will eventually 
be blacktopped by the management 
of the shopping center 

Mr Bevington’s experience through 
the vears indicated that the most suc- 
cessful plant openings were those that 
offered something special for a prese 
lected group ot potential customers 
“There's more to it than just opening 
the front door and expecting business 
to walk in,” commented the new plant- 
owner, 

For two evenings before the grand 
opening, Mr. Bevington held a_ pri 
vate open house for a group of some 
300 civic leaders, members of various 
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Plantowner Roy Bevington personally handles all spotting and 


cleaning operations in rew package plant 


women’s groups, church officials and 
other local celebrities including the 
Engraved 
mailed out asking these people to 
visit the plant between the hours of 
7:00 p.m. and 11:00 p.m. Cake 
cookies sandw iches and cottee were 


mavor invitations were 


served throughout the evening. Both 
the plantownet and his wife escorted 
visitors through the plant 


Good publicity source 


The plant was in operation during 
the spec ial ope 1 house to demon 
the latest techniques in dry- 
Every 


strate 
cleaning and shirt laundering 
detail was explained by the plantown 
er to everyone who stopped in. The 
majority of the people had never been 
behind the scenes in a drycleaning es 
tablishment before. Mr. Bevington 
takes special pride in talking about 
NID’s comprehensive book, “Focus on 
Fabrics,” which he keeps on display 
at the counter 

Giveaways for the men included 
pocket combs and note pads imprint- 
ed with the name of the plant Plastic 
rain hats in gay colors were distrib 
uted to the ladies 

The local newspaper carried sev- 
eral lengthy articles ind 
about the plantowner, his past expe- 
riences in the industry, and the new 
plant. It didn’t cost him a cent 


pictures 


Following the open house a week- 
long celebration was held for the gen- 
eral public. Full-page advertisements 
were run in the newspaper during the 
week. Key chains were distributed to 
everyone who visited the plant. 

During the first week of operation 
the plantowner hired a local boy 
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This shirt finishing unit located inside main entrance blends nicely with 


the decor of walls and counters 


Tradesman Practices What He Preached 


dressed in a spaceman’s uniform to 
hand out balloons to the children in 
the vicinity of the shopping center. 
The space outfit included high boots, 
a long flowing cape and a plexiglass 
helmet with 
Newspaper ads based on the theme 
“You Don't Have To Go Out of This 
World for the Best in Drycleaning” 
followed up the spaceman promotion 


make-believe antenna. 


each night in the local newspaper 

A drawing was held at the end 
of the week. Nine grand prizes were 
awarded including a hi-fi set, a cam- 
era, transistor radio and other valu- 
ible merchandis« During the opening 
week Mr. Bevington offered three 
shirts laundered free with each clean- 
ing order brought to the plant 

The new plant measures approxi- 
mately 30 by 120 feet. It is com- 
pletely air-conditioned and_ brightly 
lighted with fluorescent tubing. Equip- 
a 30-pound washer- 


ment includes 


extractor, two 42-inch utility presses, 
a topper and a complete silk finishing 
unit. The plant operates with a 20 hp. 
boiler and a 5 hp. air compressor. To 
reduce noise in the plant and save 
some space, the air compressor was 
installed in an aluminum shed at the 
back of the building. 

A 2-girl shirt finishing unit capable 
of producing 80 shirts an hour was 
placed at the front of the plant near 
the entrance. The light-blue shirt fin- 
ishing equipment blends pleasantly 
with the blue asphalt-square floors 
and terra-cotta counters. 

Eventually the rear entrance off the 
shopping center parking area will be 
used as an alternate entrance to the 
plant. A large sign has already been 
constructed pointing to the rear en- 
trance. According to Mr. Bevington, 
the rear entrance won't have counter 
service—but customers will be en- 

Continued on page 46 


New plant features plenty of parking space at front and re 
ties yet to be installed along drivew 


r with drive-up facili 
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The Sizzling Sixties Will Boom Drycleaning 


EACH YEAR we bring you a business 
forecast for the industry based on the 
opinions of the directors of the Na 
tional Institute of 
others who have their fingers on the 


Drvcleaning and 


pulse of drycleaning The directors 
are particularly aware of trends. Not 
only do they run their plants, but 
they meet frequently with cleaners 
in their districts and also with other 
directors and officials of the NID 
Their 


been accurate. Two vears ago they 


forecasts in the past have 


ALBERT E. JOHNSON 


Director of Trade Relations 


F. E. BOWERS 


President 


sensed the slowdown of general busi- 
ness that was to occur during the 
“period of readjustment.” Last vear 
they predicted the upturn 


most cleaners have had during 1959 


general 


As we approach the first vear of the 
Sizzling Sixties, their opinions reflect 
extreme optimism on the whole. With 
this we concur. Barring some unfore- 
seen calamity, such as all-out war, we 
see an increase of 5 percent in over- 
all volume for the industry 


Progressive plants will exceed that 


I think it must be apparent to most 
cleaners by now that textiles are un- 
dergoing a technological revolution. A 
result ot this which has been vener- 
ally overlooked in our preoccupation 
is that 
all garments are being made to hold 


with wash-and-wear clothing 


their appearance for longer wear pe- 
riods than has been possible before 
and consequently they are not likel 
to be sent out for cleaning as often 
For instance, a new process now gain- 
ng ground gives wool slac ks a perma- 
nent crease. Even humid weather or 
a summer shower won't destroy the 
creas 

Such appearance-retentive qualities 
as this, which was first introduced in 
wash-and-wear type garments, is a 
threat to volume than the 


drip-dry 


vreater 


home washing machine or 


If we can get our story to the 
American public, the drycleaning in- 
dustry will be assured of its share of 
this increasing business in the next 


NID has done much to tell 
the public this stor 


decade 
aS have also 
many individual drvcleaners in thei: 


advertising and customer contacts 


However, I need scarcely tell you that 
this has only scratched the surface 

Unfortunately, drvcleaners for vears 
have been adve rtising along the ven 
eral vein of “be sure to bring it to om 
plant—any other plant will ruin it 
Now the industry must stop that type 
of advertising and offer a united front 
so the whole industry tells the public 
our story. We believe many drvclean 
ers would cooperate in such a united 
front if someone would only lead the 
wat 

NID has recently embarked on a 


program to do this. It involves adver- 


figure. We refer to those that allocate 
5 percent of their gross estimated sales 
to a sound consistent advertising pro- 
gram. This has to be backed up with 
quality cleaning and good service. 

The NID is pioneering a national 
advertising program early this year. 
If this gains the support of cleaners 
it can well be the greatest single con- 
tribution to increased sales. Should 
the NID be successful in launching 
a sustained program, the 5 percent 
figure will be conservative 


performance, because this involves all 
types of clothing that normally go to 
the drycleaner 

There are offsetting factors, how- 
ever, and the picture ahead is not a 
dark one by any means. For example, 
our population is growing at the rate 
of four million a vear and people will 
tend to own larger individual ward- 
robes because of rising standards of 
living. In short, there will be 
clothing in use and a_ proportionate 


more 
increase in demand for renovation 
services 

It seems self-evident, however, that 
the public 
of professional care services in face 
National and 
local promotions to accomplish this 
should have the support of every dry- 


must be sold on the use 


of these deve lopm«e nts 


cleaner in the country 


tisements in the Saturday Evening 
Post. More important, it supplies indi- 
vidual drycleaners with tie-in adver- 
tising in the form of counter cards, 


truck 


pocket inserts and direct-mail pieces 


window — streamers posters 
to drive our story home. If our pro- 
vram IS well received by our mem 
bers, the first trial ad, run in a limited 
area of the country, will appear in 
It will show the drvcleaner 
If this campaign is suc 


February 
as an expert 
cessful, then in the spring, on a na 
tionwide basis. we will have another 
campaign showing that wash-and 
wear garments look better when drv- 
cleaned 

There is no question but that om 
economy will boom in the Soaring 
Sixties. If we can vet our story to the 
public the drveleaning industry will 


hoom too! 


Continued on page 42 
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~ LOOKING LIKE NEW. CALED Spray Spotter i is the ORIGINAL Spray Spotter 
SAFEST and HARDEST- MGRKING Spray in the 


li ly on sol area—a ight mist 


Continued from page 


ANDY TALONE 
Director, District 2 


BUSINESS HAS BEEN GOOD IN 59 
AND IS GETTING BETTER IN SPITE 
OF THE STEEL STRIKE. LOOK FOR- 
WARD TO A STILL BETTER 1960. 


LEO B. AHERN 
Director, District 3 


We of the Empire State feel that 
business should be for 1960 at least a 
continuance of the volume reached in 
1959. Many important factors, such as 
the settlement of new industries in our 
state, should have a tendency to show 
a possible increase 


the wash-and 


Properly advertised 
wear garments that we have otherwise 
missed out on should be gin to flow 
into our plants. We are endeavoring 
an effort 


customer on this ever-in 


to have our members make 
to sell the 
creasing commodity 

If we are able to put into ¢ flect the 
NID advertising campaign—it should 
be a boost to each and every dry 
cleaner. Our industry should play a 
big part in the 1960 booster vear the 
experts talk about 
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L. E. BANCROFT 
Director, District 6 


[ hesitate to predict what is going to 
happen in 1960. We depend so much 
industry that if 
they sell we will have a satisfactory 


on the automobile 


vear. One thing I am sure of—we will 
have to continue to do a good job of 


pre moting ind St lling 


ART FURMAN 
Director, District 5 


It is difficult to be objective in pre 


dicting future business conditions 
while my own market is in such a tur- 
moil due to the 
major industrial employer. Give fm 
ther thought to the fact that the 1957- 


58 recession expedited the reorganiza 


reorganization of our 


tion and you can see that I have a 
contusing situation 
traveled quite xtensively 
through Illinois and Wisconsin and 
find that the 


opinion runs thus 


I have 


consensus of informed 
In heavily industrialized areas (Ccap- 


ital goods rebound 


producers the 
rom the recession is nearly complete 
ind all local types of businesses seem 
to be operated at a more 
level than lost vear 


Areas that are more 


optimistic 


dive rsified In 


character have completely recovered 
from the recession and in many cases 
are posting new records of gross busi- 
hess. 

observations, I 
would sav: Communities that are de- 
pendent on capital-goods type indus- 
tries for economic health should make 
steady gains in all retail sales, while 
areas that are more diversified should 
find sales following the population 
curve and in some areas tapering oft 
from the high of 1959. This tapering 
off of sales in these areas will stem 
from (1) shrinking dollar, (2 
and-wear, 


To sum up my 


wash- 

(3) saturation of areas with 

new drvcleaning outlets. 


R. S. WALKER 
Director, District 6 


As you are probably aware, District 
6. consisting of Iowa, Kansas, Minne 
sota, Missouri, Nebraska, North Da 
kota and South Dakota, is 
Only parts of 
and Minnesota have any concentration 
of industrial activity. North Dakota 
and South Dakota and the northwest 
corner of Nebraska experie need a very 
bad drought in 1959. This obviousls 


largely 


rural Missouri, Iowa 


affects general business 

The rest of the areas seem to have 
had a good spring, a very poor sum- 
mer, aggravated by the casual dress 
pattern of today and, to some extent 
wash-and-wear. They apparently had 
a good fall 

It would be my judgment that ‘60 
will follow somewhat the same pattern 
as “59, with the exception, of course 
of local problems—a good spring, a 
poor summer and a good fall 

Prices are being adjusted upward 
in many of the rural areas, which will 
probably make possible a gain in dol- 
lar volume, if not a gain in piece 
volume 
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HUEBSCH ORIGINATORS 


MIiLtLWAUK EE 


World's 


January, 1960 


largest 


manufacturers 


BEFORE YOU 


any tumbler... 


REMENMBER 


FEATURES. 


@ Huebsch Originators have origi- 
nated more time-saving, money- 
saving and safety features than you 
will find on any other tumbler on 
the market. Some of these features 
have been copied by competition; 
most are still exclusive with 
Huebsch. To be sure of getting the 
most value for your tumbler dollar, 
it will pay you to look first to 
HUEBSCH! 


of commercial tumblers 


Magnetic Door Latch * Variable Temperature Selector 
Self-Cleaning Lint Screen * Back-Draft Damper * Adjust- 
able Feet + Temperature Limit Control + Air Flow Switch 
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SOLVENT STAIN 


Spring 
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Bright Spring colors can turn dull in your washer when you let soil and bleeding dyes build up. 
That’s Solvent Stain. It can cost you customers. 

But it’s so easy to prevent. Just use Premium Darkco activated carbon every day. 

And be sure to use enough. Here’s a simple rule of thumb to follow. 

e@ Use one-half bag of Premium Darco daily for every 1000 gallons of filter capacity. 


Premium DARCO saves soap, saves solvent, saves customers. Ask your distributor for recom- 


mended dosage. 


Try the DARCO 

Whiteness Test! 

1. Tear a clean piece of white rayon or cotton in half 
2. Run one piece through your washer 

3. Dry it, press and compoare with the other piece 


If the “cleaned” half looks gray, that’s Solvent Stain. 
Call on Premium DARCO! 


made by 


ATLAS POWDER COMPANY 


Wilmington 99, Delaware 


Stop it with Premium Darco° 
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JOE R. MAY 
Director, District 8 


Last year I tried being a prognosti 
cator about business, and found mvy- 
self decidedly wrong Consequently 
this year I don’t feel that I should go 
quite so far out on the limb 

This summer was the slowest on 
we have experienced in four o1 five 
vears; therefore most of us have fallen 
somewhat behind in our sales. How 
ever, in my trading area, we hav 
just recently put In an increase of 
ipproximately 10 percent, and are 
hoping that, if it is not eaten up by 
increased costs, our statements will 
be better this vear 

Unfortunately our utility costs are 
taking a decided jump this month, so 
all our increase could be wiped out 
before any of us can realize anything 
on it. All we can do is hope that this 
year will prove out better than last 


LAR 
Director, District 9 


It is my prediction that business as 
a whole will be on the top side for 1960 
in the South: in fact, all over our coun 
try. Of course, we are a bit depressed 
over conditions in the steel industry 
at present but that isn’t going to last 
The corrections be ing made in the 
steel industry at this time will bring 
on a healthy condition throughout ow 
land, and we will profit by the 
changes taking place 


STEVE CARROLL 
Director, District 12 


Business seems to be pretty good 
here on the Coast. Some plants are 
up a little; others are down a little 
Che ove! all volume I belic ve is about 
the same as last year. Business gener- 
illy seems to be good The shipyards, 
urcratt plants and all other industries 
ire busy. I believe that we can look 
forward toa good 1960 


BERNARD SPIVEY 
Director, District 10 


Business in my district for 1959 has 
been good. I am even more optimistic 
tor our industry in 1960. I think we 
will have an early upswing In busine SS 
and will continue all through the year 

[he progressive plantowner, and 
NID member, will be way out front in 
1960 


EX-ALLIED TRADESMAN 


Continued from page 


couraged walk right through the 
cleaning area, which will be kept 
spotlessly clean at all times. This way 
the public can see exactly what goes 
on inside the plant 

Finished garments are stored on a 
39-foot conveyor along one wall of the 
plant. Approximately 600 orders can 
be stored on the conveyor Space for 
100 laundry bundles is provided on 
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the upper section of the conveyor. A 
dial control on the front counter 
makes it convenient for customers to 
dial their own orders if they choose 


Base price in the new plant is $1.45 


for a man’s suit or ladies’ dress. Shirts 
ire price d at 25 cents each 

The neon sign with changeable let- 
ters in front of the plant cost about 
$5,000. Its basic design will be adopt- 
ed as the plant’s trademark in all fu- 
ture advertising Polyethy lene pac kag- 
ing material used throughout the 
plant is being imprinted with the 
trademark Copy on the polyethylene 


garment bags and shirt packs will 
read “Why Worry and Fret—Let Bevy 
Sweat.” The copy will also be used 
on letterhead stationery. Newspaper 
advertisements featuring a reproduc- 
tion of the sign have been run peri- 
odically since the plant was opened 

{ay Bevington admits that he still 
hasn't got used to being called a plant- 
owner—after spending so many years 
calling on other people in the dry- 
cleaning industry. But from the way 
things are going in his new venture 
there isn't any doubt he will success- 


fully adjust to the title very soon. # # 


NATIONAL CLEANER & DYER 


| 
$ Continued from page 42 
4 
= 


Step Ahead of 
Competition with 
Fast- Drying, 
DEODORIZED 
APCO SOLVENTS 


Deodorized APCO solvents let 
you cut tumbler time in half 
at 20 -40 LOWER tempera- 
tures. This eliminates shrink- 
age and setting of stains; re- 
duces wrinkles. You deliver 
garments faster, entirely odor- 
free and with a softer, newer 
feel. Call your APCO solvent 
man for the complete story. 


REFINERS OF 
STOD-SOL AND 
DEODORIZED APCO 
125 and 140 


Coyonriiion 


OKLAHOMA CITY, OKLAHOMA 
BRANCH OFFICES IN ALL PRINCIPAL CITIES 
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CHAPTER 


THE DRYCLEANER 
and Shirt Laundering 


Laundering equipment, identification 
and shirt preparation 


These 25-pound open-end washers automatically go through all suds and rinsing operations. This is done by the 
Supplies ore added manually on signal, but an automatic feeder can be installed 


record controls on top of washer 


Extraction 


HISTORY TELLS US that 
techniques tor centuries in 
use of water, soap and agitat 
icemen stationed in Africa 
World War II saw examples 
turies-old methods still in use 
Native women worked by the 
of streams their 
They first dipped the 
ter, then 


rubbed soap on it They 


laundet ! 


doing 
garment in 

placed it on i rock ind 
then slapped 
the garment five times on the rock and 
m to rinse it. The 


process would be repeated until the 


dipped it in the stre 


garment was clean. The same _ prin 


ciple applies today; but mechanization 
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s done in separate 


t. Washers are just bolted to floor 


of automation 

sional plant 
iter IS a prime elemer 
g there are certain facts hat 
ibout it. We re 


the torm of rain or snow 


understood 
condensation of water vapor 

iwn from the earth’s surface by the 
heat of the sun. The water that settles 
on the surface of the earth in the form 
illed 


recipitation 


ot lake s and ponds or streams 1s 
Some 


seeps far into the earth’s crust ntil 


surtace water 


in Impe netrable rock layer 
] 


torming 


it reaches 
round wells and 


springs. This is called ground water 


Twin tumbler 


works well on bachelor service 


n eithes case the water passes ove! 


wious minerals and rocks and picks 


up some water-soluble minerals. As 
limestone it pl ks 
ip calei ind These 
salts make water “hard wate 
picks 
these 


Mess 


wate! passes over 


magnesium 


up gases, o1 bicat ates ol 


minerals, it is called temporary 


hare However, it is more com 
mon to have permanently hard water 
caused by wate passing over mine rals 
ith the form ot sulfates or chlorides 

If vou are considering a shirt laun 
dry, a test should be made of your 


water supply. In practically every in 


Continued on page 52 
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‘‘WONDERFUL THINGS ARE HAPPENING 
TO US WITH OUR | 
MANITOWOC PRIMELINER!” 


“To say we are completely satis- 
fied is an understatement!” say 


the Shekerlians of Ritz Cleaners, 
Westwood Village, Calif. 


“BEST YET — AFTER ALMOST 50 YEARS IN 
BUSINESS!” said Mr. Sam Shekerlian. ““We have been in 
the cleaning business close to half-a-century and 

have used all types of machines . . . so we know what 
we're talking about.” 

ONE-THIRD LESS RUNNING TIME. “We used to 
run all day with our other equipment, but our 

Manitowoc Primeliner with Super-Speed Reclaimer has 

cut our running time by one-third.” 

BETTER QUALITY — LESS LABOR. “Since the 
Primeliner has been installed, there’s been no wet cleaning 
or wash work at all. Colors are so bright, they sparkle.” 
LOWEST SOLVENT COST. “The mileage we get from 
a drum of perc is unbelievable. We have one drum of 

perc do what three drums did with the other equipment 
we used. In fact, we have painted the perc drum 

the same color as the walls, as it is part of the 

permanent fixtures now!” 


“BECAUSE THE MANITOWOC PRIMELINER IS IN 
A CLASS BY ITSELF, WE ARE ORDERING 
ANOTHER UNIT RIGHT NOW!” concluded the 
Shekerlians. ‘“‘We could keep on telling the boys 

in the business more about the wonderful things that 

are happening to us, but a better way to show 

how we feel is by ordering another PRIMELINER 

for our latest new plant.” 


The Shekerlians — 
Martin, Mr. Sam and 
Hugo — check their 
profit growth since in- 
stalling a Manitowoc 
PRIMELINER dry clean- 


A MANITOWOC PRIMELINER 
MAKES MORE MONEY FOR YOU 
IMMEDIATELY 


* 


* 


* 


* 


Choice of 35 - 40 
Ib. or 50 - 55 Ib. capacity. 


Superlative single-bath, Perchlor 
cleaning. 

Same high quality tubular filter as used 
in most expensive machines. 


Large, 40 GPH stainless steel “No- 
Surge-Over” *Still. 


Super-Speed Recovery tumbler in- 
cluded in the low, low cost. 


Fluid drive, built-in storage tank, 
divided basket, copper tubing and 
many other deluxe features. 

*Pat. Pend. 


SEE YOUR JOBBER RIGHT NOW 


FOR IMPORTANT TRADE-IN NEWS! 


MANITOWOC 


A complete line of Dry Cleaning and Finishing Systems 
MANITOWOC ENGINEERING CORP. MANITOWOC, WISCONSIN 


January, 1960 


(A subsidiary of The Manitowoc Company, Inc.) 


—_ 
= 
a 
a 
° 
* 
49 


BUSIN 


TEST KIT 


Each of Adco's 65 Sales Representatives is a It is their job to be sure that your solvent is 
trained Drycleaning Technician with a back- maintained in the proper condition to assure . 
ground of plant management, and more maximum benefits from the use of Adco 


8 a not, an 1 — and products. A RECORD IS MADE OF EACH 
t . It is the | t 
ee ee SERVICE CALL AND A COPY LEFT WITH 
men to service all Adco accounts—not just 
dal THE SUPERINTENDENT AND THE OWNER 
SO THAT AT ALL TIMES YOU KNOW THE 
It is their job to offer their services to you in 
all matters pertaining to the heart of your FACTS PERTAINING TO YOUR CLEANING 
business—the cleaning room. ROOM EFFICIENCY. 


‘ FATTY ACID “3 
TEST KIT = 
a 
4 


ga MODERN METHOD OF CLEANING 


“FEATURES” 


WITHOUT 


DETERGENT LOSS DISTILLATION! 


How This Is Accomplished 


Adco's detergents, XXX Dri-Sheen for Petro- 
leum Solvent Plants and Perk-Sheen for 
Perchlorethylene Plants are both completely 
soluble in your solvent. This means they are 
not removed by use of ‘‘Klean,"’ Super 
Activated, Vegetable type Carbon. 


What This Means To You 


By keeping your solvent in sweet, pure, fresh 
condition from load to load, means you get 
full use of your detergent—immediate re- 
moval of all impurities in your filter by 
‘Klean."' Being a vegetable type carbon, 
Klean” removes not only color from your 
solvent but also removes the fatty acids and 
non-volatiles that are so harmful and create 
odors, swales and redeposition. 
Remember .. 

Adco's Super Activated, Vegetable 
type Carbon is the only carbon which is able 
to remove all harmful impurities — color, 
fatty acids and non-volatiles from your sol- 
vent! Old type mineral carbons remove only 
color, therefore, sweetener powders and dis- 


tillation are a necessity and at great increase 
in operating cost! Even when a plant distills 
periodically, experience shows that either 
sweetener powders are used between distil- 
lations or you have a build up of impurities 
that hamper cleaning efficiency. Distillation 
removes detergent, so most cleaners prolong 
periods between distillations. This means 
poorer cleaning for days before distillation. 
The use of Adco's Soluble Detergents, plus 
continuous solvent care thru the removal of 
impurities in the filter by the use of “Klean,” 
assures uniform quality each load and at a 
cost of, in many cases, 25% less. 


Adco wishes to prove to you in your plant 
ana 1 guaranteed basis that the above is 
true and practical. You pay for nothing until 


al mopletely satisfied 


One of Adco's 65 trained Drycleaning Tech- 
nicians will install our method in your plant, 
no loss of time or radical change in proce- 
dures. No additional equipment necessary. 
Works with all Conductivity or Humidity 
Controls. 
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tle action. Machine is fully automatic 
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degree of hardness will 


stance, some 


be found, which should be corrected 
Here is a table 


to use as a vardstick 


SOFT water equals up to 3 grains hard 


ness per U. S. gallon 
MEDIUM water is 3 to 6 grains hard 


ness per U. S. gallon 


HARD water contains 6 to 18 grains of 


hardness per U. S. gallon 
VERY HARD water will have more than 


18 grains per U. S. gallon 


When clothes are 


water 


washed in hard 


more soap or detergent Is re 


quired to make suds. Then it is more 


difficult to rinse out the detergent o1 


Unless extra amounts of deter 


soap 


gents or soaps are use d the suds break 


down and soil is redeposited on the 


shirts, giving them that “grav look 


Water softener pays 


rhe installation of a water softener 


will more than pay for itself. You will 


get better work faster and save a lot 


of money on supplies. There are auto 
available that have 


Che softener re generates itself 


matic sotteners 


timers 


at night when the plant Is shut down 
Although 
marke 


involved are the sam In a 


several manufacturers 


prim ipl 
olite 


water softeners, the 


softener, the hard water 


zeolite minerals which act as sodium 


salts. The calcium and magnesium are 
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This 25-pound washer handles 50 shirts at o 
time. It can be supplied with a two-speed motor 
The slow speed is used for washing wools and 
hooked rugs, or anything that would need gen 


passe s mto 


re plac ed by the “soft” or sodium salts 
Whe th the 
pacity that 


softener reaches its ca 
is, when the zeolite no 
longer has any sodium to exchange for 
calcium or magnesium, the softene1 
has to be regenerated 

The softener may he regenerated 
by reversing the flow of water into the 
sottenet This is called backwash. It 
loosens and removes the impurities 
which have attached themselves to the 
zeolite and washes them down the 
drain 

lo regenerate the softener a strong 


solution of — salt 


is passed into the 


which contains 


sodium mineral 
bed. In this process the calcium zeo 
lite is changed back to its original 
After this the bed is 


il um 


sodium zeolite 
Hushed with water and th 
chloride is forced down the drain. The 
Many 


firms around the country make a busi 


softener is ready for use again 


renting and servicing water 
Check with vour local dry- 


cle ining supply jobber for i source ot 


ness of 


sotteners 


this equipment 

Not only must vour water be prop- 
erly soft: it must be hot enough to do 
the job right. Shirts will not launder 
properly unless the water is 160° F 
Whether you use a tankless heater o1 
heat the water and store it in tanks is 
i decision to be reached between you 
ind vour jobber 

The follow 


information 


ing tables give vou basic 
iter capacity re quire 


ments 


This is a two-pocket washer-extractor 
350-pound capacities. These are fully automatic; when washing cycle is 
completed, shirts go directly to pressers. Unit requires special foundation 


It comes in 60-, 100-, 200- and 


Open-End Washers 


Size Gallons per hour required 
25 pounds 125 @ 160 F 
50 pounds 200 @ 160 F 
100 pounds 350 @ 160 F 


Requirements of a hot water heater and 
storage tank 


Galions Boiler hp 
Capacity per hour at capacity 
40 gallons 150 5.25 
100 gallons 300 10.5 
200 gallons 450 15.7 


One more point concerning water 
Be sure your sewage facilities are ade 
quate if you go into shirt laundering 
Check your drain lines to make cet 
tain they See that 
your zoning laws permit the installa 


tion of shirt laundering facilities. Make 


ire large enough 


sure vour bailee insurance covers shirts 
The choices of shirt laundering ma 
There 


ire washer-extractor types as well as 


chines vary all over the map 
with 
extractors those that have 
automatic feed and control and there 


conventional washers separate 


There are 


ire manually operate d open end units 
to mention a few varieties 

your local jobber can 
upon the unit that 


Once again 
help you decide 
best fits yvour needs. But by all means 
buy a washer with an eve to the fu 
rile ot thumb 


measurement is a pote ntial volume of 


ture. Remember, the 


one shirt for every dollar of dryclean 
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WASHMASTER 


HAMMOND’S 
‘DRAMATIC LINE OF 


Now, comes the Hammond Washmaster “100”, The Washmaster “100” is constructed with 
heavy stainless steel and has the built-in 
stability only Hammond engineering can give 
in extracting washer design . . . requires no 


with a new kind of “labor-saving” perform- 
ance. Big 100 Ib. capacity combined with the 
exceptional speed and performance that has “ial 
made Hammond the most preferred name in special flooring and it's vibration free 

es P ; handles any load, loose or netted and delivers 
automatic laundry equipment. Here's the ma- it in perfect condition for the ironer or tumbler. 
chine that is capable of cutting your labor ex- And, when you compare the price, you're in 
pense to an all time low! for a real pleasant surprise. 


Wash speed 32 RPM, reversing three times Heavy stainless steel 
per minute. Spin speed 700 RPM. construction. 


You take no risk — the Washmaster is 


gvoranteed to perform os represented. Contact your Hammond dealer today, 


or write the factory for full details. 


Dual-formula precision controls, with 
exclusive Hammond supply injector. 


“TPAUNDRY-CLEANING MACHINERY CO. WACO, TEXAS 
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ing revenue. And your drycleaning 
should increase at least 10 percent 
after vou add shirt finishing to you 
services. Buy for tomorrow, not just 
today 

The photos accompanying this text 


tell, for your guidance, the differences 


among the various units on the ma 
ket In 


choose quality over quantity “The 


selecting any equipment 
sweetness of low price is never equal 
to the bitterness of poor quality 

Once your equipment and water 
supply problems are resolved, you 
will have to think about checking-in 
and identification methods. Here are 
a few of the most commonly used 


1. Full identification, with a marking 
machine, using the customer's last 
initial and house number. “H-422 
would be for Harris—422 Oak St 
When just. the 


used it is longer and there is a chan 


customers name 1s 


of repetition 


2. Assign each customer a number. 
Begin with “100” and give this num 
ber to the first customer, plus his last 
initial. The second customer's shirts 
would be marked 101 plus his last 
initial. These numbers belong to thes« 
customers as long is they remain 
customers 

Keep one file of numbers w th the 
customer's name beside the number 
n him. Have another file a) 
ranged alphabetically with the cus 


tomer name 


you assig 


iddress and the number 
issigned This gives you a cross-rete! 
ence. If a shirt comes s« parated from 
its bundle vou can check the number 
in the shirt with the number file to get 
the customer's name. Or, if Mr. Smith 
brought in a batch of new shirts, vou 
can look his name up iphabetic lly 


to find out which number is assigned 


to him. If vou are yust starting a shirt 


Typical 25-pound washer-extractor saves space 
and time. Since this machine also extracts, the 


shirts are domp and ready 
water to drip on the floor 


foundation 


to press. There is no 


Unit requires a special 


This divided-cylinder woasher-extractor is fully automatic in 
cluding automatic supply injection. It comes in 100-, 175. and 
300-pound dry-weight capacities. A special foundation is needed 


Extractors such as this one range in size from 10 


pounds to 85 pounds dry 
pound unit, occupies 30 
It can be supplied with 
which fit the top of the 


the washer. The work 


extractor, wh ch is easier 


right or 


extractor and 


weight. This is a 25 
30 inches floor space 


eft-hand trays 

extend to 
be pushed into the 
the operator 


service, this is an easy svstem to start 
and to kee p up 


3. The strip-tag system. | liis 

used with either number or color 
Checking in is a bit longer, but it 
speeds up check-out, and the folder 
can sort at the folding table. The num 
bers on the strip tags are numbered 
to correspond with the customer's 
ticket. The tag is looped through the 
third buttonhole and stapled with a 
rustproof staple. The tag is removed 
by the customer. If your folding tabl 
is one that folds the tail up last. the 
tag can be put in the lower button 
hole Note: You can sort at the fold 
ing table with almost any svstem it 
vou keep the shirt lots small 


4. Invisible marking. This is a pe 
Continued on page 36 
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means 


extra business for you! 


NOTHING JUST STOP IN 
TO BUY AND REGISTER + wae 


there's to sell... 
PAID 


you ll sell more because 


Sanex with its amazing sanitizing 2 


additive Dex* leaves garments with a 


lasting freshness. Moreover, it moth- 


proofs garments protects them 


ait 
agi S ers ‘ation odors, old and ey 
igainst perspiration rs, mold an Via Airlines ¥ 


mildew. Sanex is used in the wheel | 


and will not affect soaps, solvents 4 


ae 


or the appearance of the finished omece oe 
garment. It’s backed 100% by the 


most powerful merchandising pro- 


gram offering your customers the 


most complete drycleaning service. 


PLUS including 10 nationally famous 


VALUABLE PRIZES KitchenAid Portable Dishwashers! 


\NEX SWEEPSTAKES 


Trips to Europe, Mexico and Bermuda for Two 


via GUEST airlines 


plus 1001 other valuable prizes 


| MOTHPROOFS - ODOR-PROOFS 
SANITIZES - MILDEW-PROOFS 


Mothprooling 


Peodo' 


Mildew 
Protection 


2 


| WRITE FOR COMPLETE SANEX KIT | 

Contact your local jobbe r | | 

or US direct | \ | 

|’ | 
CHEMICAL MFG. CO., INC.) 


5020 RICHMOND RD. BEDFORD, OHIO | 
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WITH MORI 


rics ippearmg 


the emotional 


that the averag 


formation that 


faded d ipes 


A monthly 


for plantowne: 
Valley Cleaners 


ex mpl 


to 


] 


dresses groups 


communit on 


tenance of h 


month he sp ke 


This Plantowner Puts 
Motivation Research to Work 


Educational talks before civic groups 
in the community gain new business 


for plantowner Vernon Ote 


By HARRY YEATES cussed various colors and patterns that 
when exposed to sunlight 
The luncheon meeting was attended 


10 homemakers who had re 


season, Its important to let consumers 
know that vou ; 
the field of clothing care 

Too often plantowners fail to solve 
them had used plant facilities « 
sumer as discussed in the others had never heard « 
vational research 
e housewife wants 
| Oie explained various types 
igamst annoying 
iwents—never directly referring to the 
nai p lish on her fact that he was ir 
was introduced 
various womens local drve le ining 


in a tremendous 


By setting himself 


iuthority on dry 
educates the 
tly wins new 


ft the meeting he had he Iped 


ome Form 
ulvertise ind pr 


Frequen duri At least two or three 


invited to i luncheon 


the Welcome Wagon 


s himself up as an expert 


Using swatches 


and imple | ci ipery 


Continued from page 54 


manent type of mark that shows up 
under black light. It is generally rec 
ommended only where volume is big 
Sorting must be done at a station re 
moved from the folding table since 
the spec ial light is needed to read the 


numbe rs 


there are still 
other variations. Some cleaners use a 


As in eve rvthing else 


permanent tag that is heat-sealed to 
the shirt. It bears a code number o 
letter to match it with the customer's 


assigned identification code. But in 
general the above cover the svstems 
most commonly used 

Checking shirts in by the lot svstem 
s ideal. Most plants use either 10-15 
or 20 bundles to a lot. The average 


bundle will bring in about four shirts 


Che lot svstem vou use will be a factor 
in selecting the size of washer vou 
intend to use 

Remember, vour quality begins at 
the check-in table Make sure ill 
pockets are turned inside out. Loose 
tobacco paper handkerchiefs, match 
es toothpicks ind bobby pins can 
cause stains. Turned pockets avoid 
such problems 

Sleeves should be rolled down 
French cuffs should be unfolded for 
better laundering. Prespotting 
cuffs helps to remove the dark lin 
caused by perspiration oils 

The wash nets should not be over 
loaded. If the supply man specifies 12 
to 14 shirts in a 24-bv-36-inch net, 16 
are too many The more the nets are 
overloaded, the less chance there is 
for the detergent bleach and blue to 
penetrate the fabric Rinsing is less 
effective 

Along the same lines, once vou 
supply man has set vou up with a 
wash formula, stick with it unless it's 
not doing a good job. Switching vom 
formula every time a salesman comes 
in with a new product will not help 
the situation, either. This advice isn't 
intended to have vou turn a deaf ear 
to supply salesmen. You can learn a 
lot from talking to them. Its up to vou 
to judge and = msider carefull 
whether the new product or formula 
will do the job vou want done 

Some products cost i few pennies 
out in what 


are known as cold-water rinses This 


more but can be rinsed 
can be a consideration if vou have to 
conserve hot water because of ca 
pacity limits. There are pros und cons 
on dry ble iC he S VS liquid he Same 
goes for dry blue against liquid blue 
But there is no easy way out for wash 
ing. It takes water detergent, bleach 
and blue—and last but not least 


time. 
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mount of goodwill establishment Oue stions sucn as 
Vernon On ot Fox seam HMpressions 
: St. Charles, Illinois skirts?” and Can vou clean a fu 
up «as qualified blanket for me? were answered by 
aning, Mir. Oie not the plantowne1 He also covered the 
housewife but sub subject of box storage for the house 
ustomers for plant wife with limited storage space. By 
Oie uses the Wel dispel many of the consumer in 
a: ition as one wa\ stinctive fears about drvcleaning ser 
} 
es 0 ners to th Mr. Oie appears before civic groups 
fabric care and ind newcomer organizations such is 
EEE osehold items. Last the Welcome Wagon. Rarely does he 
to group of womer ittempt to sell service directly. In 
eer eS and thus gains the confidence and re- 
fabrics, he dis- spect of his audience. # 


FRONTIER CHEMICAL COMPANY 


VULCAN MATERIALS COMPANY |}! 
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Two-girl shirt unit with cabinet bosom press and sleever occupies about 80 square feet of space 


New Equipment 
Steps Up Production 


Costs godown when 
shirt finishing 
department 

is revamped 


By HARRY YEATES 


ONE OF THE LARGES]1 dryclean- 
ing operations in Ohio recently made 
some changes that have provided 
more space improved working condi- 
tions for employees ind speeded up 
production to handle some 35,000 
shirts per week. In addition, produc- 
tive labor costs have been reduced 
6 percent in six months 

Allen Cleaners, Akron, Ohio oper- 
ates more than 100 stores throughout 
the state. Plantowners Ed Conn and 
Arnold Cohn have 22 stores in Akron 
20 stores in the Greater Cleveland 
area 10 miles away The balance 
are located in other communities of 
northeastern Ohio. All stores are with 
in a 75-mile radius of the Akron plant 
three-day 
schedule by the plant's van trucks 


The shirt 


They ure serviced on a 


finishing department 
measures approximately 
feet. Shirts from all branch stores are 


square 
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rted to the main plant t 


During April, th 


placed seven 3-qirl shirt finishir 


plant whers re 
gy units 

ith six 2-girl cabinet-type units. This 
enabled them to double the floor space 
n the sorting and assembly area The 


new presses are averaging ibout 105 


i 
shirts per hour compared to 90 shirts 
ver hour on the old units. Installation 
costs ran about $60,000 

The new shirt finishing units were 
laid out by the plantowners 
perintendent Ralph Cunin. Each op 
erator has a minimum amount of 
movement from one press to inother 
The units are smaller and more com- 
pact than the old ones, said Mr. Conn 
Each 2-girl unit takes up about 80 
square feet of Hoot space 

The presses were set on a rigid felt 
padding cemented to the floor rather 
than bolted with conventional shields 
If it’s necessary later on to move the 
units from one location to another, it’s 
easier to loosen the cement than un- 
bolt presses. And it also eliminates 


ightly holes or marks on the floors 


Making it easy 


Each press has its own pressure 
] 


and 


idjusting mechanism to fa 


cilitate ‘ maintenance Bosom 


presses are equipped with an auto- 
matic counter 


In this way, the oper- 


itor doesn't have to manually tall 
the number of shirts processed on 
unit. It's a foolproof method, too 
said Mr. Conn, because the tally won't 
work unless the shirt is comple tely in 
serted in the bosom press for a desig 
nated length of time 

According to Mi there has 


been a noticeable decrease in absen 


Conn 


teeism since the new equipment was 
installed. The mental attitude of the 
workers has improved—and it’s been 
easy to train operators to use the new 
The over-all temperature 
in the shirt finishing department has 


equipment 


been reduced about 10 degrees even 
during the warmest weather. This also 
helps keep employees on the job and 
makes the workflow that much more 
efficient 

The new units were painted a soft 
green to contrast with the freshly 
painted green walls and white ceiling 
in the finishing department. Rows of 
fluorescent tubing were installed down 
the center of the ceiling in the finish- 
ing room 

Twice a week a maintenance man 
cleans the equipment and keeps it in 
top-notch condition. “With our new 
setup we are considering plant tours 
to let the public see for themselves 
how we process 35,000 shirts a week,” 
said Mr Conn 

Until the new finishing equipment 
was added, operators in the sorting 
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| should blow my head off... 


for not buying a New U. S. Model 
518-2 


BLIND STITCH MACHINE 


Pin supposed to be a smart Dry Cleaner. but J have been taken to the “cleaners” 
by a smart salesman who sold me a “just-as-good™ machine. | should know, but now 
I am convinced that the best is always the cheapest in the long run. Of course 
a machine built especially for our industry is the best machine for us. 
L. Ss. Blind Stiteh Model 518-2 is designed specially for Dry Cleaners—for the alteration department 


where good. fast work means satisfied customers and more profits. 


ft U.S. Blind Stitch you get fast, dependable service from ex- 
perienced mechanics with years of experience. 


231 West 29th Street, New York 1, N. Y., LAck. 4-9144 


Q U. S. BLIND STITCH MACHINE CORP. 
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HERE'S THE SOLVENT THAT'S 
3-WAYS BETTER! 


ODOR +FAST EVAPORATION +HIGH FLASH 


ESPESOL 


ALL STODDARD SPECIFICATIONS! 


*® EVAPORATION Over twice as fast as regular Stoddard solvent 


®ODOR Extremely low © FLASH POINT 100°F plus ®COLOR Crystal Clear 
® APPROVED by National Institute of Drycleaning 


Cleaners everywhere are turning to new Espesol DriRex, the solvent that 
gives them “3-ways superior” performance—extremely low odor, super- 
fast evaporation, and high flash point! Yes, DriRex exceeds Stoddard 
specifications in all ways! Ask your solvent distributor today how DriRex 
can help increase your profits—give you better satisfied customers. 
OTHER ESPESOL SOLVENTS 

ESPESOL 300 © Regular Stoddard Solvent ESPESOL 350 © 140 F. flash point 
ESPESOL 320 © Regular Stoddard Solvent where high flash point required 


If your distributor does not handle DriRex, write directly for complete information. 


Eastern States Petroleum & Chemical Corporation 


Post Office Box 5008—Houston 12, Texas—Phone WAlnut 3-165) 
Eastern States Petroleum and Chemical Corporation fice: 1011 Loke St., Oak Park, Illinois, Phone Village 6-$410 
P. O. Box 5008 NCD ) r ffice: 10 Rockefeller Plaza, New York, Phone Circle 7.2520 
Houston 12, Texas Lot velar 20800 Center Ridge Rd., Cleveland, Ohio, Phone EDison 3-0188 
. . ouisville Office: 4th and Broadway St., Louisville, Ky., Phone JUniper 3-7634 
Please send additional information on Espesol DriRex. Atlanta Office: 3121 Maple Drive, N.E.. Phone CEdar 3.3227 
Los Angeles Office: 110 S. Euclid, Pasadena, Phone RYan 1-0278 


Name 


Title U. S. Terminals 


H t Texa hicag nois @ East Liverpool, Ohio 
Company Madison, India Brownsv Texas © Savannah, Georgia 


rteret. New rse ngeles, fornie 
Address__ 


City Zone____. State European Terminals: 
Dordrecht (Rotterdam), Netherlands * Livorno (Leghorn), Italy 
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didn't have 
space to sort bundles tor Cae h store. 
Often they had to double up bundles 
on metal pegs which made it cumber- 


department adequate 


some for the operators to sort quickly 


After the new presses were installed 
the plantowners constructed portable 
metal racks with a prenumbered peg 
designating each store 

Shirts are 


washroom to the sorting area next to 


transported from the 


the finishing units. After bundles have 
been divided in numerical order ac- 
cording to a_ store location, they are 
lightweight 
carts (purchased for $4 each and 


placed — in supermarket 
moved to the finishing units 
Shirts are 


personne l in each store 


marked in by counter 
As a rule, the 
stores are located ih shopping centers 
and employ two women on a split 
shift basis. An identifving store nmum- 


ber plus the customer's initials are in- 


Bagging department ot main plant han 
dies one-day specials from 22 Akron stores 


Finished shirts ore transported to stores in 
collapsible boxes 
sp2cis outgoing shipment 


Plan'owner Ed Conn in 


January, 1960 


serted in the collar of each shirt. This 
is done with a ribbon marking ma- 
chine. 

When counter personnel mark in 
shirts, they list each order on a sepa- 
rate sheet specifying the brand name 
and color of the shirt. This makes it 
easier to settle a claim should a loss 
ever occur. Base price for shirts is 2] 
cents plus a l-cent insurance charge 
Drvycleaning orders are listed accord- 
ing to the number of pieces and the 
approximate valuation of each 
ment 

Colored tags pinned to the outside 
of the shirt bundles identify them as a 
no-starch, medium or heavy-starch lot 
Incoming bundles are transported di- 
rectly to the washroom at the main 
plant 


Packaging and promotion 


Shirts are wrapped in a combina- 
tion polyethylene-paper bag at the 
finishing units. They are then placed 
in collapsible cardboard cartons for 
delivery to thei respective stores 
Boxes are labeled with the correspond- 
ing store number in white crayon 
this doesn’t rub off in transit like 
chalk marking) and moved to a load- 


ing dock for delivery to the branches. 


reusable containers cost 39 
cents apiece. 

Counter personnel in the stores 
complete the packaging. Each order 
is wrapped with a cardboard shell 
and blue paper bag. A special bag- 
ging department at the main plant 
was set up to handle one-day specials 
from the Akron stores. 

During the year the plantowners 
spend a whopping $25,000 on adver- 
tising and promotion. This includes 
sponsorship of local television pro- 
grams in the Cleveland area plus ra- 
dio and newspaper advertising. Usu- 


These 


ally an advertising campaign is run 
to boost business in all the stores. For 
example, a drycleaning special on 
suits or coats will be featured in news- 
papers and on television for every 
store in the chain. However, sectional 
advertising specific 
store are 
often plugged. In these cases, hand- 
bills are distributed in the vicinity of 
the store. High school boys are hired 
on an hourly basis to distribute the 
handbills. 

With the new shirt finishing equip- 
ment, it’s likely that plant manage- 
ment will soon kick off an advertising 
campaign to boost shirt sales higher 


and higher. 


campaigns in 
neighborhoods around a 


Enlarged sorting area includes enough prenumbered pegs on metal racks to handle 


shirts from every store 
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cominc IN FEBRUARY au 


ALL 


MERCHANDISING 
and MEASUREMENTS 


The 1960 Guidebook of the Drycleaning Industry 


METHODS 


Industry will present in words, pictures, charts and graphs: 


® WHAT WORKS IN PROMOTING BUSINESS 


—to help you get results from every merchandis- 
ing dollar you spend 


® WHAT DOE! rT WORK 


—to save you needless planning and wasteful 
expense 


NAY AND 


® HOW IT PROGRAM UNDER 


— specific ‘‘how to do it’’ projects—covering pro- 
motions of all kinds—selected from the nation’s 
best and most effective case histories 


en TO SURE YOUR PROGRAM'S RESULTS 


—practical yardsticks for checking the business 
you get against the effort and cash you put forth 


Based solidly on detailed studies of drycleaners’ merchandising methods in 
39 different cities across the nation, the1960 Guidebook of the Drycleaning 


PLUS YOUR CO/ BUYERS’ DIRECTOR) 


The annual directory, the only complete, standard directory available to the drycleaning indus 
try published lusive ly by National ( le aner Dy 


PLUS YOUR DRYCLEANING TRUCK BUYIN UID 


This new service feature, added to the Guidebook this year, will bring you up-to-the-minute in- 


formation on the latest truck models—sizes, capacities and other factors to help vou buy the 


kind of trucks that fill your particular operating requirements 


PLUS YOUR OPERATIN GUIDI 


Another annual feature in National's Guidebook, this section will bring you page after page of 
charts, graphs and tabulated information covering all phases of drycleaning operation—a ready 


source of current reference material for day-in, day-out use 


I 
J iD ae 0 


THIS IN THE INDUSTR ONLY 


NATIONAL CLEANER 


First in the Drycleaning Industry Since 1910 
466 Lexington Avenue, New York 17, N. Y., OREGON 9-4000 


PRE-CONVENTION ISSUE! 


The 1960 Guidebook will be in the 
hands of subscribers before they leave 
home for the National Institute of Dry- 
cleaning Convention in Chicago, Febru- 
iry 22 and 23. In the issue: plan of the 
exhibit floor, lists of exhibitors, the con- 
vention program! 
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They’re so easy to carry, thanks to Carry-Pack HANDLES! 


Carry- Pack Handles add profit, style and customer convenience to 
SHIRT BAGS, SHIRT BOXES, SHIRT WRAPS and every laundry package! 


CUT PACKAGING COSTS! Carry-Pack handles cost less than a cent. . 
eliminate expensive, messy string, stops waste. Dispensers are loaned FREE. Se 
FASTER, EASIER TO USE! Carry- Pack handles give you a smart new package ws 


. . attaches order tickets in one operation. 


EASY TO CARRY! Customers love the convenience of Carry Pack. Fashionable 
shops save money with Carrys Pack. too. 


CARRY-PACK CO.,LTD. NCD-10 


Schiller Park, Illinois 
® Canadian Licensee: Top Paper Products Ltd., Guelph, Ont. 
Gentlemen 
© Send free, 10 day trial in 
(0 Send literature and samples. No obligation, of course. 
Name 


SCHILLER PARK, ILLINOIS 


Company 
Mail coupon now for FREE 10 day trial of CarryePack Handles and matching gummed tape. Address __ 


We can help you with shirt bags too! City 
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A panel of Peoria women aired personal likes and dislikes about 


illini Group Hears 
Consumer Panel 


New officers, left to right: president, J. F 


Stork; vice-president, Ted Silverman 


treasurer, Edward Malerich; executive-secretary, Walter G. Milan 


rWO HOUSEWIVES 


teacher and a newspapel! 


i high hool 
columnist 
expresse d their personal views on dry- 
during one of the 


( uning service 


business sessions of the 43rd annual 
Association con 


November 


Illinois Drycleaners 
vention, held in Peoria 
20-22 Alternated vearly 
downstate location and ¢ hicage the 
three-day affair attracted more than 


200 registrants 


between a 


For and Against 


The consumer panel at the Sunday 
morning session answered a series of 
questions concerning the pros and 
cons of their present drvcl ining serv- 
rie luded 


versus cash ind 


ce Subjects for discussion 


pricing, delivery 
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carry coin-op Service pac kaging 
claims and wash-and-wear 


The foul 


cleaning definitely prolongs the life of 


ladies agreed that dry- 


i garment and felt that price is sec- 
mdary to good workmanship, which 
means replacement ot zippers and 
other repairs. They were unanimous 
in their comments that coin operated 
drycleaning service wouldnt appe il to 
them since they believed that finish 
ing—which they couldn't do them- 
Ive Was a mayor reason for 
Nome of the 
vanelists had ever used coin opel ited 
Pwo of the 
influenced to patronize 
their preset 


ai cleaning SeTVICeS 


laundry service regularly 
icile re 
cleaners on the ret 
ymmmendation friends the othe 


two relied on the plantowners’ news 


drycleaninag 


service during annual convention 


papel advertisements as an induce 
ment to use plant services 

An outline of the national advertis- 
Ing program sponsored by the Na 
tional Institute of Drycleaning was 
discussed by Victor Oakley of Victor 
1) Oakle \ ( hicago Mir 
Oakley urged plantownet to 
contribute to the campaign that will 
var in The Saturday Evening Post 
Evervone pal 


Associates 


every 


al 


starting next February 


ticipating in the program will be tur 
nished with window banners, countet 
cards and hanging tags to tie in at the 
local level 
Other 


Birenbaum 


speakers included David 

director of the Better 
Business Bureau, St. Louis, and Ben 
Rosenfield, executive director of the 
Chicago Drycleaners Association. Mi 
Rosenfield 


mands during the 


analy zed consume! ck 
“Soaring Sixties 
ind said that automation is needed 
to do a better job in the drycleaning 
NID Director Arthur R 
Beloit, Wisconsin, addressed 


the group at the opening session on 


industry 


| 


Saturday morning 

Various types of bailee insurance 
were discussed by H. M.. Schlick 
representative of the Phoenix of Hart 
ford Insurance Company. A cracker- 
moderated by John 


barrel 
Daly, NID publicity 


cluded the afternoon business meet 


SeSssIOn 


director, con 


va Stork of Alton was elected 
president of the association, succeed- 
ng Paul Betscher Chicago Ted Sil- 
verman, Chicago, was elected vice- 
Malerich, 
Milan 


Edward 

Walter GC 
remains as executive secretary 
—Harry Yeates 


president and 


Lincoln, treasurer 
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why 
pays you 
always specify 


experience ... 
All UNITED Brass products are the result of over half a cen- 
tury of experience in serving the laundry and dry cleaning 
industries. 

quality... 
All UNitep Brass products are uniform in quality and built 
for long, trouble-free life to save you money. Exacting manu- 
facturing standards insure interchangeability. 


service... 
All Unitrep Brass products are sold through a nationwide 
network of reputable jobbers and dealers. Prompt shipment 
from stock, in most cases, saves you time. Name of your 
nearest dealer sent on request. 


recognition... 
Dozens of leading manufacturers of laundry and dry clean- 
ing equipment use UNITED BRAss products as component 
parts in original equipment. 


when it’s time to replace — 
replace with the finest... 


UNITED BRASS WORKS, INC. 


Randleman, North Carolina Phone 7610 


Celebrating Our 50th Anniversary 1910 - 1960 
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MEA Confreres Discuss 
Industry Trends 


job ot selling our services 
according to Mi 
members that the 


as well as England and Can- 


tising campaign through the pages ot 
than 40 plant executives attended the ay Evening Pos 
in the Northeastern states 
hold as expected, the program will be 


Management Engineering 
kicked-off with re 
' put to work in other areas 
president of the National Institute of 
District 6 of the Coin-op drycleaning? 
Institute of Laundering 

led Bowers speaking for dryclean- 


Bowers also told of the 
ers, said that the industry has a future, Members were 
i new and significant trend in 


ind will keep its member 
is to prevent a repetition of the 


exploding population 
plus higher standards of living work 


went to investors outside 
If the coin-operated drycleaning unit 
NID will exert its ef- 


torts to keep such business in the 


Seve ral years off 
homes, together with more 


hands of professional drycleaners 
Ken Roberts told the del gates that 

of the laundry 

as bright as the men in it want it to 


The NID Motivation Research proj 
ect has taught us to tell the housewife 
that drv« leaning doesn't wear out gar at better prices is 
Wash-and-wear isn’t easy for 
breakdown by various categories pro- 


a housewife to handle 


Among those officiating at MEA 
conference were (left to right) 
Lorne Gibson, Gibsons Cleaners 
ltd., Toronto, Ontario, Canada 
Gus Anderson, Jr.; Max Hall and 
Harris Larsen 


fessional plants now do about 14 pet 
cent of bed linens, 10 percent of table 
linens and only 7 percent of towels as 
well as work and play clothing 

To gain a greater share of the mar 
ket, plantowners will have to do 
better job of public relations and util 
ize better equipment and workflow 
methods, through automation, to pro- 
vide better service, he said 

There are few organizations that 
work any harder at a conference than 
do the men who participate in these 
innual conferences. The first night 
is usual, was devoted to an explana 
tion of MEA meeting procedures and 
analytical techniques. This is for the 
old members as well as the hand 
picked group of invited plantowners 
From then on, meetings are held 
morning, noon and night. No social 
program in luded 

Each member of MEA is required 
to submit two reports on his plant op 
eration, at least two weeks before the 
sessions. One is a dimensional analy 
sis indicating the financial operating 
structure; the second is a sales resume 
covering some special promotional 
item or program used by that plant 
during the past year 

In essence, the conference is an ex 
change of information, unique in the 
field. There are no secrets among the 
MIEA members. Business methods are 
freely exchanged for the greater good 
of all members. Each participating 
member reads at least one paper on 
business administration, sales man- 
agement or quality control 

Because of the good work of the 
organization for its members, the 
group continues to grow in numbers 
and geographically each year. There 
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‘A BUYER'S GUIDE TO 


Consistently perfect results under all conditions are 
required of the modern drycleaning plant today. 
This makes automatic moisture control a “‘must.”’ 

A control unit that can produce perfect cleaning 
and reduce labor, materials, and time costs, all with 
push button simplicity, certainly is a vital factor 
in the success of any drycleaning operation. And it 
is a long-term investment that pays for itself many 
times over 

The increased customer satisfaction and in-plant 
savings can make it your greatest asset. The right 
moisture control provides optimum results with 
every load, in all types of weather. It eliminates 
shrinkage, breaking and wrinkling. Garments are 
cleaner and softer, colors brighter. It practically 
eliminates your spotting, wetcleaning and re-runs. 

But, all moisture controls are not alike! Before 


you buy any unit, compare them on these important 


points: 


> DESIGN 


Your best buy is the unit that achieves perfect dry- 
cleaning with greatest efficiency, simplest operation 
and minimum maintenance. 


COMPARE~— and you'll choose STREET’sS Conduc- 
tivity Control Unit because: its efficiently engi- 
neered, thoroughly researched design has produced 
optimum results since 1953—without a single 
modification or addition. 


» COSTS 


Initial costs of the various moisture control units 
vary widely. Maintenance and modification costs 
do, too. Naturally, the simpler the design, the less 
extraneous elements and materials you have to 
pay for. 


COMPARE~—and you'll choose STREET’s Conduc- 


MOISTURE CONTROL UNITS 


tivity Control Unit because: its unusually low orig- 
inal cost and negligible maintenance expense make 
it the best moisture control unit value. 


> SENSING ELEMENT 


This vital part should be located in the solvent 
itself to provide the most direct—and thus, the 
most accurate moisture reading. It should last 
through years of service with unfailing accuracy 
and reliability. If it deteriorates, the quality of the 
drycleaning results decreases, and expensive 
replacement is required. 


COMPARE~—and you'll choose STREET’s Conduc- 
tivity Control Unit because: its sensing element is 
placed in the solvent giving direct, accurate reading. 
It lasts the life of the installation, eliminating any 
replacement cost, and its reliability remains con- 
stant, always. 


> EXPERIENCE AND SERVICE 


Great consideration must be given the manufac- 
turer's experience in the drycleaning industry and 
with moisture control. Number of installations and 
length of service of units in drycleaning plants are 
important factors in making one’s moisture control 
buying decision. The service policy and personnel 
that back each unit must be weighed, too. 


COMPARE~—and you'll choose STREET’s Conduc- 
tivity Control Unit because: STREET’s pioneered 
moisture control research, and have over 7,000 
Conductivity Control Units operating in America’s 
leading drycleaning plants. Original units, installed 
in 1953, are still providing trouble-free service with 


optimum drycleaning results. And every Con- 
ductivity Control Unit is backed by a trained and 
capable member of our 50-man field technician force 
to assure superior servicing. 
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is an inevitable duplication of mem- 
bership in certain competitive areas 
To assure that the free exchange of 
information will continue, as well as 
to give all members an equal partici 
pation in the organization and _ its 
conferences, a new plan was adopted 
by the board of directors 

There will be two divisions formed 
immediately. One will be 
the Eastern division, the other the 


know nm as 


Canadian The latter will include 


many United States firms for the pres 
ent Within three vears a further 


COMBATTING the 
drvcle 


industry — wash-and-wear, drvclean 


METHODS Ol 


three bogeyvmen of the 


ng ind casual vere 
explored in a talk by Ernie Heiders 
bach of R. R. Street & Company In« 
at the thirteenth annual convention 
tor drycleaners in Massachusetts and 
New England, held at Boston Novem 
ber 7 and 8 

Spe iking to upw irds of 175 mem 
bers of the Cl ansing Plant Owners 
of Massachusetts, Inc Mr. Heiders 
bach dismissed the competition ol 
wash-and-wear as “something 
need not be concerned with Since 
householders will never put up wit! 
the poor quality of the garment that 
drvcleansing 
coin-ops, he predicted that 24,000 will 


be in existence within six months and 


IS SO washed. As tor 


“marginal” cleaning 


that one-half of 


Retiring president Franklin Stone (fourth from left) congratulates Samuel Britt, incom'ng president 


split will occur through the formation 
of a Western division. Thus, the vari- 
ous conferences will continue to have 
the same discussion of 
helpful ideas that the group has had 


during the past 11 vears 


wide-open 


Che only break in the business ses 
sions occurred one morning when the 


delegates boarded buses to visit two 


host plants in Denver. Conterence 
chairman Gus Anderson, Jr., of Silver 
State Laundry hosted plant tours 


through his main plant and a pac kage 


operation. Harris Larsen of the City 


Cleansers Learn To Combat Problems 


plants will fold the first vear as a re 
ilt of the competition 

Mir. Heidersbac h spe lled out as lu 
tion to the menace l Do a better 
ob, and (2) open a coin-op yoursel! 
His last bogevman casual hie 
cautioned, can be combatted only b 
the drycleaner setting a good « xample 
for his customers bv being well 
dressed himself 

Another highlight of the 
was a talk on “Motivation of Sales 
Thomas Donahoe wd 
both of the National 


who stresses 


meeting 


peopl by 
William Browne 
Institute of Drvclear iv 
the need for drycleaners to recognize 
the important position they occupy in 
idvising the publi on textile care 


\lore than mvore else 


Brown 


said the drvck wer IS finding out 
how clothes behave. Eighty-four per 
tof h data is re ived fi dry 


Elite Laundry then took the group 
through that plant 

Max Hall, managing executive of 
the MEA, came in for two special rec- 
ognitions during the course of the pro- 
gram. He received an appointment as 
a Kentucky colonel presented to him 
by Joel Watson of White Swan Laun 
dry Co., Ashland, Kentucky 
also appointed Honorary Mountaineer 
by the state of West Virginia. This 
presentation was made by Cecil Elkins 
of Pilgrim Laundry Company, Hunt 
West Virginia —Art Schuelke 


He Was 


ington 


One of the best places for 
sale Spe opl to be trained is in the dry 


Cleaners 


cleaning establishment he pointed 
ut 
Other talks lothing 
Care-ousel” by Larry Boutchard, Dow 
Chemical Co.; “Do You Want Na 
tional Recognition as a Drvcleanet 

by Victor D Oakley management ind 
sales consultant with Erwin, Wase' 


Ruthrauff & Rvan, advertising agency 


lricle d 


and a forum on boiler regulations 
with F. X. Stone presiding 
Officers of the 


1960 were installed at an opening 


issociation for 1959 


day banquet which was preceded by 
a get acquainted cocktail party 
Dr. Murray Banks 


lecturer psvchologist was 


widely known 
humorous 
featured at the concluding luncheon 
He spoke on “what to do until the 


psvchiatrist comes 


Looking on is new executive board, left to 


right: James Fortenbacher, sergeant-at-arms; John Ludwig, clerk; William Hamilton, first vice-president; Mr. Stone; Mr. Britt; Maurice L. Elkind, 
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third vice-president; and James A. Suagqs, treasurer 


Not in picture is Hector Bovenzi 


second vice-president 
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FRIGIDAIRE 
COMMERCIAL 
WASHERS 


...earn up to*80 a month more per machine* 
with faster-than-ever 17/2 minute cycle! 


AND IT ADAPTS 
DIFFERENT WAYS 
TO YOUR 
INDIVIDUAL OPERATION! 


Individual 

coin meters 
for unattended 
operation. 


Dial operation 
for attended stores. 


(Control panel designed 
to accommodate 

new centralized control 
system now being 
developed for 

coin-op laundries. ) 


HERE ARE THE FIGURES! Compared famous Frigidaire 3-RING PUMP AGITA- 
with the next-fastest 20-minute commercial TOR gets clothes cleaner— faster! Lint is re- 
washers, the Frigidaire 1714-Minute Cycle does moved automatically; no messy traps to clean! 


5 more loads per machine every 12-hour busi 
ONLY FRIGIDAIRE gives you choice of 

ness day (based on maximum volume). For 20c 

nee ey ” , color: Sunny Yellow, Mayfair Pink, or Tur- 
wash, 5 more loads equal $30.00 per machine 

quoise, as well as Snowcrest White. 

per month. Multiply this by the number of 
machines in your installation! Or consider the ONLY FRIGIDAIRE gives you rust-resistant 
even greater dollar-increase over old-fashioned porcelain enamel finish inside and out! 

30-minute machines : Frigidaire will be glad to help you plan your 
HOW DOES FRIGIDAIRE DO IT? Faster coin-op laundry. Call your nearest Frigidaire 
drainage and faster extraction reduce cycle Distributing Headquarters office. Or write to: 
time. The thorough-cleansing energy action of Dept. 4205, Frigidaire Division, Dayton, Ohio. 


FFRIGIDAIRE=" 


ADVANCED APPLIANCES...DESIGNED WITH YOU IN MIND 
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ATTRACTING 306 members and 
guests, the Ohio Drvcleaners Associa- 
tion held its 45th annual meeting in 
Cincinnati November 21-25. The con- 
vention drew its largest session attend- 
ance in the association’s history 

Morry Rubenstein, Ruco Machinery 
Co., Pittsburgh, Pa., was the main 
speaker on the last day with “More 
Profit and Peace of Mind” his topic 
Mr. Rubenstein, who operates 30 
plants in the Pittsburgh area under 
the name of Ruby Cleaners, said 
profit does not always or necessarily 
bring about the peace of mind that 
man is looking for. He pointed out, 
however, that it is difficult to have 
any peace of mind while going broke 


and, consequently, the profit side of 
business must not be overlooked 

According to Mr. Rubenstein, there 
are seven requisites tor successful 
business: power, accuracy, economy, 
continuity, system speed and repeti- 
tion. He added that the biggest fault 
of the cleaning industry today is the 
lack of selling; another fault is that 
too many operators don't know what 
their costs are 

The three-day meeting was kicked 
off the morning of November 21 with 
in “Early Bird Arrivals” tour of some 
of the outstanding Cincinnati cleaning 


Record-Breaking 
Ohio Sessions 


plants. The tour included Perry's 
Valet, downtown package plant; Kwik 
Way, package plant in a shopping 
center; leasdale’s large retail and 
wholesale plant; Zimmerman’s, fur 
cleaning and storage; Widmer’s, qual- 
itv plant specializing in draperies; and 
Cincinnati Suede & Leather Cleaners 

\ buffet dinner was held later in 
the evening with an address of wel 
come by Julius W. Hilz of Hamilton, 
outgoing president of the association 

[welve 15-minute talks highlighted 
the Sunday afternoon session and cov- 
ered a variety of business topics such 
as; “Making Taxes Work tor You 
“Clothes, Water, Soap and Coins 
“Rapid Drying Time and Low Odo: 
Characteristics’; and “The Price Is 
Right?” 

\ cocktail hour preceded the Sun- 
day evening banquet which was fol- 


lowed by a floor show. 7 2 


New Ohio officers, left to right, seated 
Richard K. Fox, Fox Cleaners, Dayton, 
vice-president; Clovis C. lLoudenslager, 
Columbus Lace Cleaners, Columbus, 
president. Standing: Randall F. Creed, Creed 
The Cleaner, Struthers, treasurer; Charles 

B. Truxal, reelected executive secretary. 

Mr. Creed was also chosen NID director for 
District 3 


ASSOCIATION NOTES 


Association Meetings: The Oregon 
Dry Cleaners Association met recently 
at Roseburg, Ore., and elected Jack 
Stacey, Portland, president for the 
coming yea Other officers chosen in- 
cluded: Dick Carver, Portland, first 
vice-president; Ab Gressett, Medford 
second vice-president; Merle Saun- 
ders, Eugene, secretary; and Roscoe 
Lee, Milton-Freewater, sergeant-at- 
arms 

The Master Drv Cleaners Associa- 
tion of Quebec, Canada, held a con- 
vention recently with the Hon. W. M 
Cottingham, Minister of “Mines, as 
guest speaker. The occasion marked 
the filth anniversary of the association 
The main business of the meeting was 
to institute and discuss a petition of 
incorporation, to be presented before 
the private bills of the next leqisla- 
ture session at Quebec 

Roger Crete was elected president 
of the Drycleaners’ Institute of Ottawa 
and Hull (Ontario) at its recent 
monthly meeting. Other officers are 
Hal Craig, secretary-treasurer; H. S. 
Kershman, L. Potvin and A. Ville- 
neuve, directors. Fraser Hillary pre- 
sided at the meeting 

The Niagara District Division of 
the Drvycleaners and Launderers Insti- 
tute (Ontario) held its monthly meet- 
ing recently with Gil Wanless as guest 
speaker. Mr. Wanless, advertising 
staff member of the Welland-Pt. Col- 
borne Evening Tribune, spoke on the 
importance of advertising in success- 


ful business operation 


Election of Officers: The following 
officers were elected at recent division 
meetings of the Drv Cleaners and 
Launderers Institute Ont Mid- 
Western Division. chairman, A. §S 
Uttley: secretarv, J. Whaley; treas- 
urer, W. Strauss. Kent County Divi- 
sion, chairman, Robert Bagnell; secre- 
tarv, Con Bruhlman; treasurer, Len 
Day. Essex County Division, chair- 
man, Remi J. Rivard; vice-chairman, 
Walter E. Warren; secretarv, Angelo 
Olivastri; treasurer, Art Fletcher. Sud- 
bury Division, chairman, Roland 
Clements; secretarv-treasurer, Les Me- 
Dougall 

The Harris County ( Tex.) Cleaners 
& Laundry Institute met recently for 
nomination and election of officers and 
directors. Elected for the coming vear 
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“The installation of 
our Mercury unit December 2, 1959 
was the start Mr. N. Hackett 


MERCURY Cleaning Systems, Inc. 
1817 Benson Avenue 


of our success story. Evanston, Ill. 


Dear Mr. Hackett: 
Hollyway Cleaners 
dears a 4 We remember with pleasure your visit to our plant soon 
Los Angeles, California after the installation of our Mercury Per 40 unit. 


The installation of our Mercury unit was the start of 
MERCURY PER 50 our success story. With over 25 years experience in 
dry cleaning, and having used many different cleaning 
machines over that period, we feel the Mercury machine 
is the finest on the market today. 


The quality of cleaning is unsurpassed. We still 
average 10,000 pounds per drum of solvent with no 
added. 


You can be sure when we feel the need for additional 
equipment, it will be MERCURY. 


sincerely, 
CL Ox 
Milton Chortkoff-Owner 


Carl Chortkoff-Ower 


Requires floor space only 7’ x 4’ 


“art Vogel ong-P 


if 


The success story of Hollyway Cleaners was featured in the November issue 
of National Cleaner and Dyer. Hollyway is one of nearly 5000 successful 
Mercury owners. 


® There is nothing finer in the market than the Mercury NEW smooth Mercury-Twin-Disc 2-speed transmission 
t Numatic. SAME unit as delivered to the U. S. Navy. with fluid drive insures low maintenance cost. 


© 44-50 lb. dry load capacity . . . at no added cost 


® 2000 GPH Mone! Tubular Filter . . over most smaller units. 


. with backwash. 


Petro 50 Petroleum Units for 140-F or Stoddard solvent 
© 50 GPH Still. No ‘foam-over."’ quoted on request. 


Mercury equipment is available on our own low-cost Lease-Purchase Plan 
... with factory supervised installation. 


e MERCURY CLEANING SYSTEMS, INC. 


1817 Benson Avenue, Evanston, iilinois ¢ DAvis 8-0710 


January, 1960 


Be 
LOCATED AT F159 FOTO PARK ANE LOS ANCE T 
= 
Cc 
“Na 
- 
TN 
q 
/ 
| 
71 


president, Raymond Warnke; 
Groschke; 
secretary-treasurer, Bill Gorman; di- 
rectors, Larry Bell, Albert Seussmuth, 
B. R. Hollomon, Irwin Johnson, L 
Darnell, W. G. Peterson and Jack 
Montgomery. 

The Vancouver (B. C., Canada 
Laundry, Dry Cleaners and Linen 
Supply Association has announced the 


were: 


vice-president, Clarence 


election of the following officers: pres- 
ident, Roy Stevens; directors, Elmer 
Abrams Christopher and 
Harry Cave; secretary, John R. Taylor, 
M.P 

Officers elected to lead the Ken- 
tucky State Laundry & Cleaners As- 
sociation are: president, H. K. Rogers 
vice-presidents, Houston Griffin, J. \ 


Gordon 


Hartlage and Richard Young; and ex- 
ecutive secretarv, Wilbur Fields 


Newly elected officers of the Kansas 
Association of Cleaners & Dvers are: 
president, Don Daniels; vice-presi- 
dents, James A. Elliott, Archie Swan 
and Stanley Cook; sergeant-at-arms. 
Sam Kessler; and secretary-treasurer, 
Jack Bates 

Officers recently elected to head the 
Associated Cleaning & Laundry Serv- 
ices of Missouri, Inc., are: president 
John L. Fisher; vice-presidents, Ray- 
mond Robinson and R. H. Ford: sec- 
retary-treasurer, R. T. Schwabe 

Jerry Koral was installed as new 
president of the Cleveland Cleaners 
Institute at its recent annual dinner 
dance The outgoing president Joe 
Bando, was named “Man of the Yea 
by the CCI for 1959. Other officers 
elected for the coming vear are: first 
vice-president, John Havek 


Sec ond 


N.1.D. NEWS 


Ondulé Rayon Bulletin: A new “thick 
and thin” yarn, Ondulé rayon, has 
been introduced by E. I du Pont de 
Nemours & Co 


ment varn, characterized by randomly 


The continuous fila- 


spaced entangled slubs of irregular 
size and shape, is described in the re- 
cent Fabrics—Fashions release from 
the NID. The bulletin 
detailed instructions for 
cleaning and finishing the new fabric 


FF-62 gives 
spotting 


which is made in both light and heav- 
ier weights 


Fextile Analysis Report: More dis- 
criminate use of fluorescent brighten- 
ing agents in textile finishing is need- 
ed to halt the fast-rising increase in 
consumer complaints of permanent 
discoloration caused by these agents. 
The NID Textile Analysis Advisory 
Committee thinks that textile finishers 
are using what are also referred to as 
fluorescent dyes without regard for 
either their known performance limi 
tations or the end uses to which the 
fabrics they are finishing will be put 
It was suggested that the textile in- 
dustry might well be guided in the 
use of these agents bv the light stand 
ards required of colored fabrics 

The Committee also considered the 
recurring problem of yarn shifting in 
some satin constructions. It concluded 
that a new type of test appears ne 
essary for evaluation of the resistance 
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of fabrics to this unusual type of shift- 
ing as the former tests do not repro 
duce the varn fault 


National Ad Program: The new NID 
national advertising program, recently 
approved at a meeting of the board of 
directors, will get under wav in the 
February 6, 1960, issue of The Satur 
day Evening Post with insertion of a 
two-page, four-color ad. Under a pro 
gram begun in October, advertisers 
may now select particular markets of 
the Post, so NID’s first ad will appear 


Management Graduates: Nine stu- 
dents from six states, Germany and 
Mexico completed on October 23 the 
fiftv-first Management Course at NID 


headquarters 


The graduates are: Jerome Curry, 
Seattle, Wash Herbert Hoffman, 
Carolina Cleaners & Laundry, Kin- 
ston, N. C.; Bill R. Henson, Godfrey's 
{ogers, Ark.: Richard 
Roval Cleaners, Myrtle 


Cleaners 
Capps, Jr 


vice-president, Iry Malitz; secretary, 
Charles Daw; treasurer, Al Gessner; 
assistant treasurer, David Diamond; 
sergeant-at-arms, Hy Gerin; and wel- 
fare trustee, Al Consolo. 

Comparing Operations: The Florida 
lustitute of Laundering and Cleaning 
is setting up three member advisory 
committees — sales and advertising, 
drycleaning production, and laundry 
production—to keep Florida plant- 
owners up to date on costs, sales and 
production. In a Management Aids 
bulletin, the Institute points out that 
no matter how large or small a plant 
is, the management can always profit 
by knowing what other plantowners 
are doing 


only in those copies circulated in 15 
states and the District of Columbia 
The ad will be in nearly 2,500,000 
copies of the magazine with an ad 
page exposure of almost 14,000,000 

The left-hand page ol the two-page 
spread will feature a color photo ot a 
drycleaner showing a customer a pink 
formal he has cleaned for her. On the 
right-hand page, under the state head- 
ings, the reader will find a list of 
sponsoring NID member firms—each 
identified with its city 

\ variety of promotional tie-ins has 
been developed for use following the 
ad by every sponsoring member 


Beach, S. C.; Hans-Jorg Ruess, Hein- 
rich Thulesius, Wolfsburg, Germany; 
James A. Knox, Jr., Prosperity Dry 
Cleaners, Gettysburg, Pa.; Bruce O 
Yorgey, Yorgey ’s Cleansers & Dyers 
Reading, Pa.; Ramon D. Vela, Tinto- 
reria Francesa, S.A., Mexico City 
Mexico; Melvin R. Tennison, City 
Cleaners, Missoula, Mont. 

The fifty-second management 
course will be held January 4-29 
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Yes, We're Still Interested In 
Obtaining More Sta*Nu Field 
Engineers and Administrators! 


If you think you qualify, write, 
wire or phone Mr. T. H. McClinton 


Sta*Nu Corporation 


15 North Sheridan R 40 


yad, Chicago 4 


UPtown 8-480 


THE SIGN OF 
QUALITY DRY CLEANING 


January, 1960 


5 Here’s what 
all the talk is about... 


This is the precision pump assembly that is meticulously 
metering ‘‘new life’’ into the dry cleaning business . . . ‘‘new life’ 
in the form of Sta*Nu’s dry cleaning concentrate that actually 
replaces soap. From what we hear from hundreds of dry cleaners 
from coast to coast, Sta*Nu Concentrate is one of the most talked 
about advancements to show up in many a year. 
Want to hear some of this talk yourself? . . . phrases like “Whiter Whites”’, 
“Brighter Colors’, “Faster Cycling’, “No Distillation’? 
It's on the record . . . an actual recording of what 
experienced dry cleaners have to say in person about how 
Sta*Nu Concentrate performs for them. This record tells you 
far better than we can why you should seek this “new life” 
for your business. Use this coupon to get one—free of charge. 
Hear the news for dry cleaners—from dry cleaners. 


Sta*Nu 
Corporation: 

See that | get my 
free recording, 
‘Talk About Sta*Nu 
Concentrate’. 
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INTRODUCING Colmac’ s 
DUAL-PROFIT UNIT: 


combination waterproofing and sizing machine 


the equipment you’ve been waiting for 
to really make money from QUALITY 
WATERPROOFING & SIZING! 


Now. in one. easy to operate, simple to under- 


stand machine. your newest employee can oper- 


ate a complete sideline production department. 


Selector buttons choose either waterproof or 


sizing solution in which garments are saturated 


for one minute. A flick of the lever for fast drain. 


a touch of a switeh for a minute or so on extrac- 


tion, and then on to the finishing department. 


Extractor speed of 650 RPM is perfect for maxi- 


mum efficiency and quality. 


It’s foolproof! 


Read this list of features: 


1. Waterproof or size with same unit. 
2. Two individual 18 gallon tanks. 
3. No mixing of solutions. 
4. Self balancing extractor basket 17” x 11” deep, 
correct speed, no changing garments from one 
unit te the ether, 13. Has heater coil for operation in cold cleaning rooms 
5. No bolting to floor, self balancing. 
6. pumee. 14. Unconditionally guaranteed for one your. 
15. of solvent or solution, practically all 
8. Sight glasses for each tank. 16. Can be used with either petroleum or synthetic 
9. Explosion proof motor with clutch protection. solvent. Safe to operate anywhere. 
10. Automatic brake stops basket when lid is raised 17. No complicated valves to remember, anyone can 
and turns motor off, absolutely safe. learn how to operate in one minute. 
11. Built To Last a Lifetime. 18. Specializes a dry cleaner and qualifies him as an 
12. Uses only 30” diameter floor space. expert when sizing ladies’ cotton dresses. 


Also manufacturers of the Coverall-Matics 


(Jobber Inquiries Invited ) 


Write, wire or phone today—MuUtual 4-2460 


COLMAC INDUSTRIES, INC. 


119 South Oak Street, Colville, Washington 


January, 1960 
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DODGE FORWARD-CONTROL 
CHASSIS saves time, trouble 


LOADFLITE automatic transmission 


and cost in route work. heb mae fend ver ve 


efficient! A Dodge exclusive, Load 
Flite eliminates driver error while 


Heres ho providing maximum driving ease and 
W eee economy. An optional feature. 


Easy-to-handle Dodge trucks help keep drivers at peak 
efficiency all day. 


For example, turning diameters as tight as 36 feet... 
together with gear-before-axle steering . . . make Dodge 
extra-easy to park, turn, and wheel through traffic. 
And the quick acceleration of Dodge’s thrifty 120-hp. 
Six or 200-hp. V-8 is a constant helpmate, too. So are 
fast-acting Dodge brakes and smooth-shifting trans- 
missions. You can even have a push-button automatic trans- 
mission, if you like! 


Your choice of Forward-Control models from 6,000 lbs. 

to 15,000 Ibs. G.V.W. . . . 104 to 153 inches wheelbase 

. . . for bodies 7 to 14 feet long. Conventional panels, 
ix, will tower your costs, thanks 

with 155 cu. ft. of load space, also available. Talk it to their repeter-aus efficiency. Hiees’s 

over with your Dodge dealer soon. And be sure to check economical power, in two packages, to 


on Dodge’s low, low prices! meet the special requirements of your 
own kind of driving 


PARKING BRAKE SYSTEM can be 
instantly adjusted by the driver 
(without tools') to insure effective 


thw: § holding power any time, any place 
= Bod Over-center lever action keeps brake 
MAT 4 from being left part-way engaged. 
BROS: 
NO. 


A PRODUCT OF CHRYSLER CORPORATION 
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LEATHER CLEANING 
Expert Advice 
leathers Are Profitable 
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Wonder-working Exzyme removes 
tough albuminous spots like magic! 
Equally effective in bath or on the 
board. Exzyme’s gentle enzyme 
action is safe for the flimsiest fab- 
rics. It costs less, too—because you 
get more for the same money 

and Exzyme lasts longer, won't sour! 
Try Exzyme soon. You'll never go 
back to ordinary spot removers! 
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FREE offer to members of the trade only. For a 
imited time you can get two handsome Antique 
Automobile Plaque Mats FREE with three coupons 
»9r with one coupon and fifty cents. You'll find a 
coupon inside every package of Exzyme. These mats Partnership Duration 
are beauties—used as wall decorations or hot Rovtemen as Future 
plate pads. Your wife'll love ‘em! Get Exzyme and : Competitors 

your free Plaque Mats TODAY! Sidewalk Obstructions 


Taxable Covenants 
PABST BREWING COMPANY 


Tax Returns as Evidence 
INDUSTRIAL PRODUCTS DIVISION + MERCHANDISE MART, CHICAGO 54, ILLINOIS 
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Important, Too 

New Layout and Equipment 
Speed Wool Finishing 

Plan Your Future Now 

Quality, Service and Value 
for Growth 

7 Reasons for This Success 
Story From Dallas 

Why This Is a True Package 
Plant 


PACKAGING 

Do You Want To Build Your 
Plant's Prestige? 

Drive-in Booms Volume 

Fine Drycleaning Deserves 
Fine Packaging 

Gift-Wrapped"’ Blankets 

Matched Packaging Boosts 
Sales 

New Packaging Ideas Spur 
Sales 

Nonslip Sweater Package 

The Plant That Quality Built 

Plan Your Future Now 

Poly Wrap Holder Goes From 
Rail to Rail 

Randall's Refuses To Change 
Its Ways 

7 Reasons for This Success 
Story From Dallas 

Shirt-Packaging Economy 

Warning Message 

Wedding Gowns Sealed in 
Plastic Last Forever 
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PRICING 

Effects of Price Changes 

How Shalett’s Keeps Pace 
With Progress 

Keep Your Customers Happy? 
Fine! But Employees Are 
Important, Too 

New Location and Equipment 
Rejuvenate Old Plant 

New Packaging Ideas Spur 
Sales 

The Plant That Quality Built 

Relocation Revitalizes Volume 

Revamp of Finishing Room 
Speeds Workflow 

17 Years Young 

Yardsticks for Pricing 


PRODUCTION 


Can the Large Central Plant 
Survive? 

Customer Acceptance Begins 
ot Home 

Famous Hotel Boasts Top 
Cleaning Plant 

How Our Plant Improved 
Production 

How Shalett’s Keeps Pace 
With Progress 

Keep Your Customers Happy? 
Fine! But Employees Are 
Important, Too 
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Landmark in Des Moines 

New Cleaning Room 
Machinery Slashes Costs 

New Layout and Equipment 
Speed Wool Finishing 

New Location and Equipment 
Rejuvenate Old Plant 

Owner Inspection Assures 
Quality Control 

Revamp of Finishing Room 
Speeds Workflow 

Sample Production Standards 

7 Reasons for This Success 
Story From Dallas 

17 Years Young 

You Can't Afford To Stand 
Still 
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January 


PUBLICITY AND PUBLIC RELATIONS 
Announcement Service 
Call-Office Slide Show 
Case of the Cleaner Called 
Ace 
Cleans for 


February 
January 


(Cotton) Royalty 

Cotton Sizing Promotion 
Maintains Volume 

Drive-in Booms Volume 

Free Offer Brings 340 Flags 

Good Public Relations 

Happy To Make Your 
Acquaintance 

Here Comes the Bride 
In a Cleaner's Van 

Here's How Dolls Beat the 
Summer Doldrums 

Hitch Your Mousetrap to a 
Cause 

How To Develop Tomorrow s 
Market Today 

Live Bunnies for Easter Get 
Free Publicity 

Photos Develop Goodwil! 

Plan Your Future Now 

Quality, Service and Value 
for Growth 

Quiz Award Gets Prominent 
Display 


December 


FILTER POWDER 


June 
May 


February 86 


September 70 


May 26 


— = 1. Filters cleaning solvent clear and bright. 


2. Chases STATIC right out of the washer. 


And when static goes, so do its dirty little friends — Dusting, Linting, 
Graved Whites, Dulled Color. 

Dicalite 7 is a pure diatomite-base filter powder, specially treated 
by an exclusive Dicalite process to make the cleaning solvent electri- 
cally conductive. Static drains off harmlessly never gets a chance to 
build up and cause vou the troubles you know it brings. 

Dicalite 7 a wonderful job of solvent filtration, too... works 
well in charged system cleaning, either one bath or separate rinse 
method, and never cuts the charge! 
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Surefire Promotion Features 
Youngsters 

Teen-Market Program 
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December 102 


You Can't Afford To Stand 
Still 

Your Public Relations Is 
Showing! 


QUICK SERVICE 


High-Powered Promotion 
Builds Counter Sales 
How Shalett’s Keeps Pace 

With Progress 
New Layout and Equipment 
Speed Wool Finishing 
Why This Is a True Package 
Plant 
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RACKS (See ‘‘Conveyors and Racks’') 


RADIO 
Kids Pix Ring Bell With 
Personalized Angle 


REPAIRS 


The Plant That Quality Built 
Plan Your Future Now 
Quality, Service and Value 
for Growth 
Repair-Table Pocket 
Revamp of Finishing Room 
Speeds Workflow 
Seamstress Tends Store 
Draws Traffic 
Storage Space for Butions 
Tidy Spool Holder 


ROUTE SALESMEN 


Driver-Agent Not Employee 
Landmark in Des Moines 
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December 16 
September 42 
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March 62 
July 14 


November 60 
April 20 


January 8 
Auqust 20 


December 20 
May 40 


Use Dicalite 7, and you'll have fewer headaches in your drycleaning. 


That's fact 
told us so! 


DICALITE DEPARTMENT, Great Lakes Carbon Corporation, 612 So. Flower St., L.A 


The Plant That Quality Built 

Rovtemen as Future 
Competitors 

7 Reasons for This Success 
Story From Dallas 

Shoe Repair Sideline Spells 
More Profit 

This Story About Cinderella 
Is No Fairy Tale 


RUGS AND CARPETS 

Now Available: Wet or Dry 
Rug Cleaning 

Rugs Offer a Ready-Made 
Market 


SAFETY AND HEALTH 


The Automatic Boiler—Boon 
or Boomerang? 

Everything Changed But the 
Name 

Safety Device for Rails 

Safety On and Off the Job 
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SALES PROMOTION AND ADVERTISING 


Announcement Service 

Be an Expert—and Tell 
Your Customers 

Blue Ribbon Shirts 

Call-Office Slide Show 

Cotton Sizing Promotion 
Maintains Volume 

Covered-Button Service Brings 
in Traffic 

De Luxe Wooden Hangers 

Discount Club 

Doll Promotion 

Do You Want To Build Your 
Plant's Prestige? 
Drycleaned”’ Style Show 

Everything Changed But the 
Nome 

Free Rides for Small Fry 

French Poodles Attract New 
Business 
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Produces Standard Rectangu- 
lar Packages That Every 
Cleaner & Laundry Can Af- 
ford. 

Speeds-up Packaging Tremen- 
dously. Eliminates Torn Bags. 


Dramatic Showmanship An 
Exciting Sales Producer. 
Although Designed for "U" 
Shaped Liner & Poly Bag... 
Adaptable for Kraft Bags 
& Shells. 


WITH 


GREATER SHIRT LAUNDERING SALES 
in a PROTECTIVE TRANSPARENT PACKAGE 


A Must for CASH & CARRY! 
3-99 WALNUT ST. 
TIME SAVERS 


This 


7 Reasons for 
Siory From Dallas Mar 
Swatches Displayed in Seven Years Good Luck and 
Call Office April 20 Hard Work Pay Off February 
Giveaway for Sports Fan December Shirt Tale November 
Hanky Promotion November Soft Sell With Direct-Mail 
Happy Reminders July 5 Follow-Ups January 
Happy To Make Your Supplier's Ad Christmas Gift 
Acquaintance February to Drycleaners November 
Have You Considered a Surefire Promotion Features 
Coin-Op Laundry? April Younasters October 
Here's How Dolls Beat the Surprise for Smokers Auqust 
Summer Doldrums Ma Teen-Ager's Posters Appeo April 
High-Powered Promotion Thank-You Tag Augqu 
Builds Counter Sales November 2 This Cleaner's Custome 
How To Be Young at Age 4 July Meet the Family 
Keep ‘Em Coming February Want More Business 
Keep Your Customers Happy ? Wedding Gowns Sealed 
Fine! But Employees Are Plastic Last Forever 
Important, Too gu Who Said Box Storaas 
Key Club Woos New Doesn't Pay? 
Customers /gus Why This Is a True Package 
Kids Pix Ring Bell W tt Plant 
Personalized Angle December 
Landmark in Des Moines May C SHIRTS 
Live Bunnies for Easter Get B & V Goes All Out for 
Free Publicity ebruar 1 Sidelines 
Matched Packaging Boosts Can the Larae Central Plant 
Sales Survive? 
Message From Mott 0 The Drycleaner and Shirt 
Novel Imprint | Laundering Port | 
Personalized Matches ] The Drycleaner and Shirt 
Pian Your Future Now un 48 Laundering Part I 
Pun in Paint Adds Customer Hiring and Train 
Appeal Ju 14 Finishers 
Quality, Service and Value e Drycleaner and Shirt 
for Growth d Laundering Part Ili 
Ruas Offer a Ready-Made Description of Sleeve 
Market 5 Finishing September 
Sales Promotic } a The Drycleaner and Sh 
1960 De nt F Laundering—Part IV 


Description of Collar and 
Cuff Finishing 

The Drycleaner and Shirt 
Laundering—Part V. Job 
Deseription of Bosom 
Finishing 

The Drycleaner and Shirt 


Laundering—Part VI. Job 
Description of Shirt Folding 


Everything Changed But the 
Name 

Identifying French Cuffs 

Plan Your Future Now 

Shirt Laundering 

Shirt Problems 

Test for Water Hardness 

You Can't Afford To Stand 
Still 


SIDELINES 

B & V Goes All Out fo 
Sidelines 

Do You Want To Build Your 
Plant's Prestiae? 

Have You Considered a 
Coin-Op Laundry? 


Keep Your Customers Happy ? 


Fine! But Employees Are 
Important, Too 

leathers Are Profitable 

Now Available: Wet or Dry 
Rug Cleaning 

Plan Your Future Now 

Rugs Offer a Ready-Made 
Market 

7 Reasons for This Success 
Story From Dallas 

Shoe Repair Sideline Spells 
More Profit 

This Story About Cinderella 
Is No Fairy Tale 

Who Said Box Storage 
Doesn't Pay? 


SPOTTING 

Bled Dye Not Cleared 

Bleeding of Acid Dyes 

Common Spots 

Cotton Can Be Cleaned 

Faulty Bleaching 

Fugitive Dye Removal! 

Gabardine Spotting 

The Plant That Quality Built 

Redeposition on White Silk 

17 Years Young 

Spotting and Finishing Aids 

Spotting Quiz Proves Smash 
Hit! 

Spotting Tips 

Stains To Be Prespotted 

Ten Covuatries Represented 
Winners in Spotting Quiz 


STORAGE 

Approximate Cost of Voult 
Equipment 

Box Storage Rack 

Capacities of Fumigation 
Cabinets 

Fur Storage Definitions 

Gauging Relative Humidity 


Keep Your Customers Happy? 


Fine! But Employees Are 
Important, Too 
Storage Bins in Call Office 
Who Said Box Storage 
Doesn't Pay? 


STORES 

Counter Rolls Back——Doors 
Roll Down 

Distinctive Paneling Enhance 
Call Office 

Everything Changed But the 
Name 

Glass-Fronted Call Office 
Draws Attention 
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Keep Your Customers Happy? 
Fine! But Employees Are 


Important, Too August 
Luxury Cleaner Goes Rustic February 
New Location and Equipment 

Rejuvenate Old Plant March 
Planter Boxes Dramatize 

Progress May 
Quality, Service and Value 

for Growth March 
Relocation Revitalizes Volume January 
17 Years Young February 
Shoe Repair Sideline Spells 

More Profit November 
This Story About Cinderella 

Is No Fairy Tale June 


SURVEYS 


Survey of Canadian Industry January 
Things Look Fine for 

Fifty-Nine! January 
TELEVISION 
Cotton Sizing Promotion 

Maintains Volume June 
Owner Inspection Assures 

Quality Control August 
Quality, Service and Valve 

for Growth March 
TRADE RELATIONS 
For Your Benefit February 
Your Public Relations Is 

Showing! July 
TRAINING 
Can the Lorge Central Plant 

Survive? June 
The Drycleaner and Shirt 

Laundering—Part 

Hiring and Training Shirt 

Finishers August 
Employee Training Bulletin 

on Sizing May 
Quality, Service and Value 

for Growth March 
Training Program for Sales 

Personnel October 


What the Consumer Wants 


UNSERVICEABLES 
Acetate Fiber Dissolved 
Damage by Abrasion 
Plastic-Button Damage 
Probable Abrasion 
Steam Caused Stiffness 


October 


November 
November 


September 


Air-Cooling Safequard April 
Call-Office Air Conditioning April 
Emergency Control Over 


Humid Plont Air June 
Heat Exhaust December 
Keep Your Customers Happy? 

Fine! But Employees Are 

Important, Too August 
New Location ond Equipment 

Rejuvenate Old Plant March 
Portable Heat Deflector November 
7 Reasons for This Success 

Story From Dallas March 
This Story About Cinderella 

Is No Fairy Tale June 
WASH-AND-WEAR 
Drycleaned Wash-and-Wear 

Better January 
A Drycleaner Looks at Wash 

and-Wear January 
WATER REPELLENTS 
Effect of Water Repellent March 
Uniform Water Repellency May 
WETCLEANING 
Cotton Can Be Cleaned! May 
Wetclean Cotton Dress September 
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How To Satisty 
Customers | 


2] fo 
* Serve 27 customers 
automatically with a 
White Call Office 

Conveyor. The cost in 


electricity will be 
approximately 1 cent 


FoR 
GARMENTS 


CALL OFFICE 


PLANT 


CALL OFFICE”... 
CONVEYORS 


Mr. Plant Owner! Remarkable things happen when you install a White Call Office 
Conveyor in your plant. Increased business? YOU BET! Customers are impressed? 
ABSOLUTELY! Speedy Service? IT'S UNBELIEVABLY FAST! Our salesmen have a number 
of interesting “Picture-Success Stories” to show you and tell you about. A phone call 
or postal card will bring literature or a personal visit without obligation on your part. 


UP.N-DOWN CONVEYOR 


THEY SPEED SERVICE AND 
BRING IN NEW CUSTOMERS, TOO! 


wale MACHINE COMPANY, INC. 
14th ST. & LAFAYETTE AVE., KENILWORTH, N. J nN-10 @ 
Gentlemen 
THIS | Please send information and prices on your conveyors for: { 


GARMENTS 2-1N-1 SHIRTS LAUNDRY 

COUPON 
CATALOG City State I 


AND PRICES 


Your Jobber 
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NEWS 


FROM THE ALLIED TRADES 


Russian Technical Team Tours Poly Plant 


, recently played host 
Russian building and construc 

Stanley Young, Webster pres- 
film extrusion and 


converting process 


group had asked to see 


Davies-Young Appoints 


ippointe d southern 


So ip Company 


in the drycleaning 


Pan-Tex Revises Name, 


Manufacturing Cor- 


adopted “Pan-Tex” 


The seven-man Russian tech 
nical team was on a 29-day 
tour of the United States study 


ing the use and application of 


ill plastic substances by the 


United States building industry. 
Above A. G. Zeitsez, left, 


Russian team head listens 


while Mr Young explains poly 


construction to Tino Perrutz, 


right, of Omi Products Co 


cial spelling of its name and 
introduced a new trademark, it 
has been announced 

The change in spe lling of the 
name from Pantex is “a move 
to more accurately convey the 
broad, basic industry coverage 
of the Pan-Tex lines of busi- 
ness,” the company explained 

The new trademark incorpo 
rates “Cleans Finishes All 
Fabrics” to carry out the Pan 
lex theme. Both changes are 
effective immediately 


American Laundry Wins 
Art Award 


Awards of merit for adver- 
tising design were presented re 
ently to The American Laun 
dry Machinery Company Cin 
cinnati, Ohio, by e Art Di- 
rectors Club of Cincinnati 

The awards, won in_ the 
club’s eighth Annual Exhibition 
of Advertising and Editorial 
Art, were given for three ad- 
vertisements on American's new 
Dyna-Pak laundry press and a 
rug cleaning equipment adver 
tisement Another award of 
merit for original artwork used 
in preparation of a film-slide 
presentation was given to 
American Laundry’s subsidiary 
American Cleaners Equipment 
Co 


The entries of these two 


companies were among the 178 
Se lected out of 700 tor showing 
it the Cincinnati Art Museum 


Corpor ition has acquire d under 


manufacturing facilities of 


Nicholson & Co., 


which has its head- 


European countries 


Wallerstein 25-Year Service Banquet 


presente d with 


A visual demonstration of the 
fact that quality drycleaning re- 


given recently at 
i cocktail party sponsored joint- 
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Hoffman Acquires Nicholson Facilities 


the world. General manager for 
the United States will be Lewi 
S. List; sales consultant to the 
garment industry, Louis Licht- 
man; sales manager to the dry 
cleaning industry, E. G. Streiff 
parts department, Joseph M« 
Sherry; executive engineer 
Robert Schlaak ind service 
Maurice White 

The company said that man 
ufacture of Hoffman presses and 
equipment in the U. S. will 
continue at the former Nichol 
son plant in Wilkes Barre 


club now has a total member- 
ship of 78 men and women 
with a total of 2.421 years of 
service. Fifty-five members 
still on the job 


Shown at the head table are 


left to right Frederick (¢ 
Rupp, 44 years; John M. Kinn 
with the firm 41 vears; and Mr 
Emelin 


Handmacher-Sanitone Promotion 


ly by Handmacher-Vogel, In 
New York ind the Saniton 
Dry Cleaning Division of Em 
ery Industries, Inc., Cincinnati 
Ohio 


The demonstration, held in 


the Handmacher offices, point 
ed out that it was impossible to 
distinguish between garment 
that had been drycleaned re 
pe atedly and those that had not 
been cleaned. The party alse 
marked the inauguration of a 
cooperative program by Hand 
macher-Vogel and Sanitone in 
the promotion of top quality 
drycleaning of women’s gar 
ments. A_ slide presentation 
shown by representatives of 
Sanitone told the story of events 


| 

4 the pressing, drycleaning and 
laundry machinery of W. H 
w \\ ilkes-Barre 
) 
quarters in New York City, has 
sition now puts Hoffman into 
Sa the North and South American 
| 
The Wallerstein Company 
. 5 Staten Island, N. Y., recently 
4 , helds its annual Twenty-five 
~ Year Service Banquet for old 
and new members of the 
Twenty-five Year Service Club. 
Nine new members’ were 
»\ dent, Arthur C. Emelin. The 
: 
LEONARD L. WALDIE 
Leonard L. Waldie has been ie are 
SEE Texas sales =.4 
re} Davies-Young 3 
Dayton, Ohio = 
Mr. Waldie has had 35 years ah 
industry and for the past six eS 
years has been associated with 
a large chemical manufacturer whet 
In his new position, he will 
make his headquarters in | 
Pan-Tex 
: poration, Pa ket, R. L, has t 
<" 3s the off 
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In Successful Drycleaning Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading drycleaners and their key employees use the know-how in our 
modern, authoritative, complete manuals to 


e build business 
e increase efficiency 
e raise profits 


Seventeen of the manuals are listed here. They can aid you in a number of ways ... and 
a major one is in the training of new inexperienced help—fast! 


We invite you, as a National Cleaner & Dyer subscriber, to take full advantage of any or 
all of them. 


1. How To Clean Cotton Rugs .........--- +e eses $ .25 9. How to Build a Greater Demand for Your 
Step-by-step description of methods used to produce a Professional Laundry Services ............+.++ 1.00 
really fine job in the plant or on location. Covers neces- How to stimulate route and over-the-counter sales, im- } 
sary equipment, recommended formulas, operating pro- prove services and relations with the public and staff. 

cedures. 


10. Advertising That Builds and Holds 


2. Manual for Training Silk Finishers ............- 1.00 1.00 
40 pages of down-to-earth help in the training of silk All about advertising, direct mail, premiums, merchan- 
finishers to do a complete job, using all types of equip- dising programs, the art of selling, etc. 
ment. 
A complete guide to basic washroom practice—methods, . ‘ 
ing and remodeling of furs. 
procedures, economies, efficiencies. 
. isions for the Drycleaner ........... d 
4. Storage for the Drycleaner ...... -50 fer Ge 3.8 
: Written by an attorney at law, this booklet covers 
Everything the drycleaner has to know for successful 
: court decisions on damage suiis, employee problems, 
operation of a storage vault. 
taxation, fire, theft, etc. 
From a layout standpoint, how to make the plant more 13. The Charged-System Roundup ..............- 1.00 
efficient. Complete with “cutouts” for designing your What 15 detergent manufacturers say about cleaning 
layout on paper. room procedures. 
6. How To Train Finishing and Folding Operators 1.00 
eer re rrr se 1.00 How to identify, clean, spot and finish all kinds of 
14 chapters covering every step in the finishing and textiles. 
folding operation. 15. Coin-Operated Laundries 1.00 
7. Manual for Training Wool Finishers ........... 1.00 The coin-op from the professional operator's point of 
Step-by-step textbook on finishing all kinds of wool view. For keeping you posted on this new way to 
garments and using all kinds of equipment. market laundry services. 
8. Guide to Construction and Remodeling of 


Acclai by the i t i - 4 
Complete package including costs, planning, construc- cclaimed by the indusivy es @ histery-maher. Tells how 


k | i 
tion, heating, lighting, etc. Even includes help on mere wa Me yeu 


landscaping. 


17. The Complete Management Guide for Drycleaners 


| 


To order, check number and mail coupon. N-1 


Special rates on quantities quoted on request. 


My check for - ____ is enclosed. 
REMITTANCE MUST ACCOMPANY ALL ORDERS 


NATIONAL. CLEANER.&.DYER 
466 Lexington Ave., New York 17, N. Y. 
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LATTNER 
HRT 


See — 


the simplicity of design. 


the simple control setup. 


chamber. 


an HRT boiler all in one piece. 


sizes 3 H.P. to 50 1H1.P. 


Cedar Rapids, lowa 


GAS FIRED 


the 10 sq. ft. heating surface per H.P. 
the quiet atmospheric gas burners. 


the factory installed combustion 
the rock wool insulated jacket. 


the boiler that ‘‘coasts'’ with the load. 


Dealers Most Everywhere 


P. M. Lattner Mfg. Company 


re it national ind tate tw t Bermuda via (Guest 


will be awarded Kitchen Aid 


portable dishwashers, and there 


Sanex 1960 Sweepstakes 


new Sar Swee] 


LOO} ther nahle nrizvec 


featuring prizes of expense r 
trips to Europe, Mexico and 
Bermuda has been ant | 
by Signal Chemical Mf 
Inc., Bedford, 

All drvcleaning plant 
Sanex Mothproofing will be 


~ supplied with a complet con 


nounces the relo« ition of its 


George Schlemon has been 


A veteran of more than 35 = 


veal im pressing 


PLUS 1001 


ishing fields, Mr. Schlemon will 


NATIONAL CLEANER & DYER 


eading up to the program of roups tor demonstrations and r over to enter the contest by « i new member—Spitzer 
ooperation betwen the two or training in moder pressing simply registering it i Sanex The Cleaner Inc ot Rich 
ization t chnique drvcle Winnet ll be mond \ i The inouncement 
Mr hlem n erated nose! by i draw Vas made by Rolland Lindses 


wn drycleaning plant in Chi First prize in expense-paid SLRA president 
Schlemon Joins Pan-Tex igo for a number of years and trip for two to Europe ia The Spitzer plant, under the 
has worked a i presser in cus (suest Airline econd prize i managership of Phomas W Oy 


tom tailor shops and large chain trip for tw to Mexico via den, is the twenty-third to join 
eaning plants. He is a familiar Guest: and third prize a trip tor the national trade association 


itherit Winners in places 4 through 13 Fluff "n Puff Names Skaats 


retained as press and finishing Chicago offices and warehouse 

consultant by Pan-Tex Manu = : to 4321 W. 32nd St., Chicago 

facturing Corpor stion Paw Via Ope 2.3 \ spokesman for the com 

tucket. R. I ; : pany said the larger premises LOREN SKAATS 
were necessars ise of ex 


Loren Skaats has been ap- 
pointed national sales manager 
of the Fluff ’n Puff Pillow Ser 


issist in the design and devel test pr iotion kit ind will par 

ice of America, it has been an- 
yppment of mew Pan-Tex finish ticipate in the pr tion at no Spitzer Joins SLRA nounced by Joel Green presi 
ing equipment. He will also be extra charge. Contest rules per The Suede and Leather Re- dent 
ivailable to plant rwner ind mit all persons IS vears of ace finisl America has accept- Mr Skaats began his busines: 
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te 
i panding ul ind a need tor 
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career as an electronic engineer. International Duplex Corpora- the War Production Board for write Mercury Cleaning Sys- 
After several years in the armed tion, San Francisco, Calif. the seven Western states. tems, Inc., 1817 Benson Ave., 
forces he pioneered in the self- Before joining the company, Evanston, IIl. 

service laundry business in In- Mr. Barker was northern Cali- 


Correction 
diana, operating his own estab- fornia satle s manager for Mag- New-Brite Promotion 
lishment navox Company and has held The president of the Railex 
Under his direction a new other sales managerial positions Corporation, Brooklyn, N. Y., is 
program of merchandising aids with major appliance manufac- Abe Rutkovsky, not Rutkowsky 
for laundry and drycleaning turers. During World War Il he as erroneously lled this 
operators is being activated. served as regional manager for section last month. 


International Duplex NEW PRODUCTS AND LITERATURE 


Names Barker 
ames Continued from page § 


items designated may be ar- The timer permits choosing any 
ranged to meet individual spec- cycle desired by a simple set- 
ifications ting for each load 

Phe X-61 has a listing ca- 


pacity of YYY.9I9 ind a grand 
total of 9999.99. For further 
information write Victor Add- 
ing Machine Ce S900 N Rock 
well St Chicago 18, Il 


\ brightening agent, said to 
restore “new look” brightness 
to garments, has been intro- 
duced by Spix Products Co., 
Inc. 

To enable drycleaners to ex- 
ploit the sales benefits of New- 
Brite, the maker furnishes a 


New Petroleum Unit 


4 cleaning unit for dryclean- 
ing plants using Stoddard sol- 


vent has been introduced by Other features of the unit promotion kit with the first or- 

Mercury Cleaning Systems, Inc ire: twin-dise fluid drive, float- der. The promotional theme, 

JOHN N. BARKER ; De: ignated the Vari-Cvcle ing disc, self-adjusting trans- “See the Difference,” is carried 

0. the unit is equipped with mission and 2000 g.p.h. tubular through on window and _ truck 

John N. Barker of Millbrae, explosion-proof motors, switches, filters. An oversize 36-by-36- decals, four-color display cards 
Calif... has been named sales wiring and timer. It is com- inch explosion-proof tumbler is and posters, newspaper mats 


manager for the 11 Western pletely witomatic for either available for use with this unit. and garment tags 
Hawaii and Alaska bv single r two-bath cleaning For lditional intormation New-Brite is available in 


WASHERS EXTRACTORS DRYERS 
\t, MORE PROFITS FROM YOUR SHIRT LAUNDRY OPERATION WITH 


LAUNDRY EQUIPMENT COOK 


-Iumblatte Waahette- 
| Conk 


: 37 x 30 DRYER OPEN END WASHER 


© | Baik tip Doun to a Price 
SCOOK macuinery co., inc 


4301 S. Fitzhugh Ave. Dallas 26, Texas Telephone HAmilton 1-2135 
Manufacturers of the Only Complete line of Open-end Washers 
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quart and gallon sizes. For a Washex Machinery Corp. The 


tree sampk ind detailed infor- fact sheet covers the company s 
mation write Spix Products Co., Solvent Sorber equipment and 
Irie 119 Dahlem St.. Pittsburgh includes details and sizes of 

6. Pa units. 
The booklet states that the 
The Water Heater Box Storage Promotion Solve nt Sorbe r equip mt, ise d 
to pick up solvent vapors In 
‘ . the air and return them to the 
engineered to give you system, cut the loss of solvent 


during deodorizing as much as 


More Hot Water Per Dollar! of Balkin 


SB112, write Washex Machin 
ery Corp., 192 Banker St., 
Brooklyn 22, N. ¥ 


Here is a superior water 
heater designed especially for 
commercial installations where 
trouble-free hot water opera- : >< Oval Trouser Press 
tion is a must. a 


Quick recovery provides 
more hot water and internal 
flue design gives economy of Box Storage Care for Win- 
operation. The tank design : Wear” is the theme of the . 
combines strength with dur- Larton Company box storage 
ability. The heater is hot ¢ und spring promotion plan tor 

46D 
dipped galvanized inside and 

For the coming season Lar- 
out, including tubes, for rust 
ton is offering a new “hamper- 


and corrosion-free perform- lid” type vhicl 


ance. Lise d 


is an attached hamper lid 


The unit is automatically Ss eparate wer. A box 

storage sales message is attrac- A new oval trouser lk g press 
tively printed on the cover in available in both Ultramatic ait 
i two-color design on marble operated ind Featherlight foot 


white paper operated models, has been an 


RATINGS: j In addition the Larton Com- nounced by New York Pressing 

COMCO 900 — 900,000 BTU per hour pany offers a complete promo- Machinery Corp 
COMCO 700 — 680,000 BTU per hour tion plan of window displays The Ultramatic models have 
COMCO 500 — 500,000 BTU per hour bundle inserts, tags labe ls ete automat head steam wuto 
COMCO 260 — 260,000 BTU per hour For more information write matic high pressure, automatic 
Larton Co In 1234 Third air-tiney release when used 
One Year Unconditional Ave New York with the blower topper and 
GUARANTEE, tutomatic release when the foot 


Four-year Prorated 


controlled with General Con- 
trols. Easy access is provided 


to both controls and burner. 


Special Conveyor Shapes is removed trom the ‘ losing 
Approved by AGA & ASME pedal when not used with the 


. Designated the New Yorker 
L-S, the unit ilso flers oval 


Save Money in Your Coin-Op Store TF 


rounded right end, patente 
No-Lift Grid and a plastic-top 
table 
For more information writ 
New York Pressing Machinery 
§ Corp SSO Broadway New 
York 3, N. 
Call-office convevors are now 
i\ tilable in pe ial shapes, ac- 
to White Machine Spotting Combo Case 
Comy iny Ine 
Illustrated are conveyors in 
Quick Way L,” “S,” “T,” and “U” shapes ' 
often requeste d by plantowne rs. i ‘ 
Another popular model, the j 
n iker savs, is the | p-N Down 


conveyor, ideal for plants with 
high 


Prefabricated pipe and electrical unit 
installation for coin-op stores and 
laundromats. Completely enclosed 
with Marlite for long life and ease of 

cleaning. ULL. Approved. A complete cat ilog of con- The Combo Case, a new con- 
vevors is available free bv writ- cept in se lf-contained spotting 
ing White Machine Company chemical packaging, is now 
Eastern Representative: Henry O. Norton, Ire 14th St. & Lafayette Ave available from Stamford Chem 

518 Prescott Rd., Merion Station, Pa. Kenilworth, N. | ical Company 


ceilings or between-floor 
operation 


Sold only through Authorized Jobbers 


Jobbers write today for details The maker says the ae 
ti case cont: Ss ig 
COMMERCIAL HEATER CO., INC Washex Bulletin 
needed on the drycleaner’s spot 
648 N. CALHOUN BOX 4525 FORT WORTH 6, TEXAS \ new technical bulletin, No. ting board and eliminates the 
SB112, has been released by necessity for old-fashioned 
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stand-bys. In addition to six 
spotting chemicals, the 
contains six plastic spotting bot- 
tles, a large. easy-to-read color- 
coded spotting chart, and com- 
plete instructions on the tech- 


case 


niques of prespotting and spray 
spotting 

write 
Company, 
Stamford, 


For more information 
Stamford Chemical 
P. Box 1131 


Conn 


Pan-Tex Adds 
Broadbent Units 


North 


sales rights have 


Exclusive American 
been granted 
to Pan-Tex Manufacturing Cor- 
poration and Pan-Tex Manufac- 
Canada) Ltd. for the 
Broadbent Versatile line of per- 
chlore thvlene « quipment 


The Broadbent 


turing 


mode ls con- 


sist of a 40-pound “hot” unit 
and a 45-pound drying-recovery 
tumbler. They are intended to 
supplement the regular line of 
Pan-Tex perc 
plantowners with unusual pro- 
duction requirements 

The Versatile 40 unit pro- 
vides dry to-dry 
through a fully 
justable formula cycle in an 
open-pocket, reversing, stain- 
less-steel cylinder. The single- 
filter, with 2,000 g.p.h. 
capacity, is automatic ally 
cleaned after every load. 

The Broadbent units are 
manufactured by Thomas 
Broadbent & Sons, Ltd., Hud- 
dersfield, England Descriptive 
literature may be obtained by 
writing Pan-Tex Manutacturing 
Corporation, Box 660, Paw- 


tucket, R. 


machines for 


operation 
automatic, ad- 


charge 


Casper Trippe Cleaners has 
been opened at Littl 

page Fort Worth, Tex., by 
Casper Trippe 


A grand opening was held re- 
cently it Valley Same-Day 
Cleaners, 19655 Ventura Blvd 
Tarzana, Calif.. by Mr. and 


Flair 
Blvd 
Is now 


3262 Ventura 
Oaks, Calif 

under the 
Purner 


Cleaners, 
Thousand 
operating 
management of La Fon 
ind John McCollister 


Katella Cleaners, operated by 
lack and Hazel Brown was 
opened recently in the new 
Katella-Euclid Shopping Cen- 
ter, Anaheim, Calit 


Construction has begun on Ken 
Carter's Drive-In Cleaners on 
Adobe Rd.., loshua Tree ( ilif 
Upon completion of the new 
premises, Ken Carter will cele 
brate his tenth 
busines 


mnive»rsary 


Clean King has been opened in 
the new Market Square Shop 
ping Centre, 637 W. Duarte 
Rd., Arcadia, Calif. Owned by 
Will Crawford, the drvcleaning 
establishment will be 
hy Alex Jones 


manace d 


Vernon Cleaners, 1126 Main St., 
Commerce, Tex., has installed 
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PEOPLE AND 
PLACES 


new drycleaning equipment, ac 


cording to Jack Vernon, owner 


Master Cleaners, which is al- 
ready operating in five loca- 
tions, three in San Diego, one 
in Lemon Grove and one in 
National City, Calif., recently 
opene doa branch at 647 First 
St Encinitas 


An open house was held re- 
cently at the enlarged and re- 
mode led Hicks ( leaners, 1543 
Marion St., Kingsburg, Calif., 
by Mr. and Mrs. Harry Hicks 


Mr. and Mrs. Robert L. Steven- 
son have purchased Purquoise 
Cleaners 106 S. Oregon St., 
Chandler Ariz., from J. C 
Hearn. The new owners plan to 
install modern equipment 


Eugene Ronning, owner of 
Artistic Cleaners and Dyers, 
Bloomington, Calif has an- 
nounced the addition of a shirt 
laundry 


Supreme Cleaners has opened 
its eighth unit in the Monterey 
Village Tucson, Ariz. Harris 
and Stanley Salonic are the 
owne»rs 


Eagle Cleaners and Soft Water 
Laundry has been opened in a 
newly remodeled building at 
272 Adams St., Eagle Pass 


How Much Money 


Do You Make, Mr. Drycleaner, 
When a Woman Buys 
a NEW YJarwnent? 


Every time you can revitalize apparel or fur- 
nishings instead of having it replaced by a new 
purchase, you have created a profit that would 
not exist otherwise. 


By promising—and delivering—a quality of 
cleaning that maintains the life, looks and wear- 
ability of fabrics you insure a steady flow of 
satisfied business. When an item of apparel or 
furnishings is no longer usable, it is withdrawn 
from YOUR market until the new item needs 
attention. 


Especially in the millions of articles like ap- 
parel, drapes, couch covers, blankets, shag and 
regular rugs—too good to discard yet not com- 
pletely serviceable because of partial loss of 
color—lies a golden opportunity for you to be 
of service. 


By calling the attention of the customer to the 
fact that DYEING SAVES BUYING—that dyeing 
is suggested when cleaning can no longer do an 
adequate maintenance job—you will be gaining 
a profitable new volume of highly satisfactory 


business. 


DYE HOUSE 


DYEING is our ONLY Specialty 


4412 Wentworth Ave., 
Chicago 9, Ill. 


\ Leon Teichner, President 


GUILD \\ 
of America 


Continuously in business 
since 1919 


. the dyeing name of undying fame 


we 
--¢ Be 
™~) j 
| 
te 
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lex by Watson and | lore Lice Blvd Casa Grande 


LITTLE LITTLE JOE — ADJUSTABLE Ralph Marchio asin. Soom 
JOE GARMENT HOLDER | Kerrs son, Jimmie, Jr., and the 
Speeds work at press machines, finishing latter s wife Donna, will be 


boards, repair and spotting tables. Little . E. (Jimmie) Kerr has pur- associated with him in the bus 
Joe keeps garments clean and wrinkle free ol ed Lio Cleaners 813 | lie 

Adjusts to any height desired at the press 

of a button. Die-cast chrome finished hook 


on 5-foot beaded chain 


Price $2.75 each 
HAND SEALER KIT 


Fast, economical, permanent sealing of poly- 

ethylene or other thermo-plastic films 
Makes special size bags out of regular gar 
ment poly or pliofilm. C: 

and improves appearar 

olding, stapling and taping Kit incle 

Hand Sealer, Bar to guide sealer direction 
Mounting bracket and tube of DOW 
SLIPICONE” releasing agent 


Price $29.95 Unique Cleaners, 401 Cypress mal opening at 2202 Gov 


GLAMOR HANGER St., West Monroe, La., recently ment St Mobile, Ala 
celebrated its twentieth anni- 
versary, owner Charles P. Chis- ; 
holt rhe has th Stephens Cleaners & Laundry. 
scratch resistant and the hook is protected 


/ LOS) Sullivan, Laurer Ss. 
by a plastic tip. Ideal for special promotions low ations in West Nlonroe ‘ ded i stor 
7 anniversaries, holidays, etc. Available in two in Monro 
4 color-fast, anodized — Gold, Copper, Silver 
al Red, Blue and Green. Write for prices Kenneth McAlpine is the man- Louis Hamilton has opened a 


Discounts on quantity orders carve le inimd est ablishin nt t 
ager of One Hour Cleaners, lo 
N. Patterson Ave Wins 


ASK YOUR SUPPLIER ABOUT KD... . Shoppin ton-Salem, N. ¢ 


Seautiful, colored heavy gauge solid alumi- 
g 


nim hangers. GLAMOR HANGER is 


KD Numbering Outfits Brass Tags and Rings Beach I lia 


Systems Pin Straighteners ycleaning | cauipment 61g Murray Ave., Anderon 
Fiag Markers Pin Set Transports ent Cleaners, 800 Main St., > ‘ 


Jacksonville, Fla is part of 


remodeling program, according Utopia Cleaners, Birmingham 


) KEYES- DAVIS/ to J. W. Angel, manager. Alla, has opened a branch in 


company the new Mountain Brook Shop 
City Cleaners, Prattville, Ala.. Center. P. N. Plylar, Jr 
79 14th St., Battle Creek, Michigan 


has opened t branch Ith the operator of the new plant 
Crestview Shopping Center on vice-pre sident or the 33 I topia 


| ( +} 
Highwav 31. which includes le f which his tather i 


president 


an adjoining yin-operate d 
laundry 


A storage vault has been added 
Avery B. Mills has leased a &t Jarrett’s Cleaners, 219 S$ 
building on W. Main St.. Dan- Academy, Lincolnton, N. ¢ 
ville Va for establishment 


a drvyck 
Mallory Cleaners recently held 
i grand opening at its new 


’ : Tic Tok Cleaners and Shirt plant on Fort McClellan Hig! 
There's BIG PROFIT ey “Se . Laundry recently held its for- wav. Anniston. Ala 


DYEING thru 


GENERAL 


No investment. No over- 
head. Extra customer 
satisfaction and good 
will. 25 years growing 
nationwide service, all 
under one roof. All 
work fully guaranteed. 


: . A grand opening was held re- ing facilities. Owners are Frank 
7 Profit-making Extras for Y cently at Bellhop Cleaners, Townsend and his son, D. R 
A J 
6905 N. E. Sandy, Portland Dick) Townsend 
1. DYEING—garments and household goods—fully or semi-finished Ore by Ceo and ¢ 


rie rie 


RUGS—cleaned, dyed, finished. Any size rug or carpet, any grade of finish Sakelari Construction has begun on a 


if 


3. RE-WEAVING—invisible repairs of cuts, tears, burns, moth damage oncrete-block § structur 
4 


LEATHER—suede and leather cleaning, dyeing, finishing Rex Bracelin has purchased Fourth ind Bir h Coeur 
STORAGE—refrigerated, moisture-controlled vaults for furs, woolens Carlton Ore Cleaners from © of ‘hed | 
nent ) or ‘ 
PILLOWS—cleaned and renovated—tiuffed, sterilized, deodorized Mr. and Mrs. A. R. McGhehey pee 


FURS—cleaned and revitalized by furrier method. Not drycleaned purch 
L. Dunean has taken over | 
FREE! Wrile today for handsome management of Nu-Method Purse. Cleaners, Oxford, Neb 
brochure and confidential whole- te 939 Third St. Stas om Mr. and Mrs. Bob Furse 
leaners 


grand opening celebration 


Townsend's Dry Cleaners. 1950 was held recently at Beaverton 
Monroe St.. Eugene, Ore., ha Ore Cleaners and Laundry 


‘ built re tri j t 144 16 N. W Tualat Valle 


River Rd., to supplement exist- Highway 
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DOMINION of CANADA 


Peter Leiber has purchased 
Georgian Cleaners Stayner, 
Ont., formerly owned by Joe 


ind Mary Spiker 


Francoeur Cleaners has opened 


its new drive-in on 49th Ave 
Camrose, Alta 

A branch of Spic and Span 
Cleaners, 69 O'Connor, Ottawa, 
Ont., was destroved by fire re- 
cently 


Uptown Cleaners, Div. of Adel- 
man Associates, Milwaukee, 
Wis., will open five new drive- 
in branches in the next few 
months, Albert B. Adelman, 
pre sident, announced. They will 


be located at 35th St. and W 
Juneau Ave.; N. LO6th St. and 
W. Blue Mound Rd N. Port 
Washington Rd. and W. Brown 
Deer Rd.; W. Oklahoma Ave 
and S. 92nd St., and in the 
Menomonee Falls Shopping 
Center 


Burlington ( Wis.) Cleaners has 
moved to a new location at 715 
N. Second St 


New equipment has been added 
at Winsted (Minn.) and Wa- 
tertown Cleaners, according to 
Robert, Jerry and Herman 
Wannow The owners have 
vdded a self-service laundry to 
the plant in Winsted and plan 
a third establishment 


NORTH EAS 


Hamilton Scheer, Myron Gold 


and Joseph Weisman, owners of 
Pride Cleaners, 331 Main St., 
Danbury, Conn., have opened 


a branch at 56 Main St 


Economy Cleaners has leased 
space in the Palace Theater 
Bldg., Johnsonburg, Pa 

Orchid Cleaners, R. D. 3, 


Frankfort, N. Y 


storage vault 
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NORTH CENTRAL 


4 drvcleaning concern has been 
opened by Mr. and Mrs. John 
Corman on Main St., Outlook, 
Sask 


Bill James is the owner of a 
new drycleaning establishment 
in Provost, Alta. 


Warren Walker has taken over 
Wynyard (Sask.) Dry Cleaners 
from Mr. and Mrs. Lee Short. 


John and Eileen Barnett have 
taken over ownership of J & C 
Cleaners, Schoolcraft, Mich., 
from Mr. and Mrs. Jack Dibble 


4 unit of Huebsch Cleaners 
ind Launderers will be opened 
in the Putnam Heights Shop- 
ping Center, Walker Ave. and 
Carney St., Eau Claire, Wis 


Clayton M. Olson and Delbert 
( Share have purchased Hott- 
man Dry Cleaners, 915 16th 
Ave Monroe, Wis., from Elmer 
J. (Jack) Trickel 


Sun Cleaners has opened its 
new modern plant at 2402 $ 
Michigan St., South Bend, Ind. 
The business is owned by Leon 
ard Opperman 


4 storage vault has been added 
at Ever Ready Cleaners, 


Fort St.. Lincoln Park, Mich 


Johan Nodalny has purchased 
the interest of his partner in 
Harbor French Dry Cleaners, 
9904 Fourth Ave Brooklyn, 
N.Y 

Boyd Fairbanks, president of 
the Ipswich Chamber of Com 
merce has opened Daisy Lane 
Cleansers and Launderers on 
Union St., Ipswich, Mass. The 


has added a establishment includes a coin 


] 


yperated | vuindrs 


ZEIDLER “Perma-Pad” 


Spring Cushion for Drycleaning Presses 
Permanently resilient—can’t bake or pack 
down! 


Easily installed — economically priced 
Write for literature 


ZEIDLER Manufacturing Co., Inc. 
633 Concord Avenue, Mamaroneck, N. Y. 


GREASELESS! SMEARLESS! 


NOW 


A NEW ANTI-STATIC 
SPRAY GUARANTEED 
TO BE EFFECTIVE! 


Spray the outside of plastic bags after 
garments are enclosed. NEWTRO-STAT 
prevents the bags from clinging to 
clothes! prevents dust from at- 
tracting to bags! Sprayed on dark blue 


garments, keeps them lint-free! Non- 
oily, non-flammable, dries fast and 
will not spot. Low-cost. NON-RUST 
TYPE also available for use when 


metal parts will be sprayed 


THE SIMCO COMPANY 

fer ond poe the 920 WALNUT ST., LANSDALE, PA. 
Ship 16 oz. cans Neutro-Stat @ $2.75 
cartons (1 doz. cons) @ $27 50 4 

NET WEIGHT 16 OF. STANDARD NON-RUST : 

FIRM 

the SIMCO company 
920 Walnut Street, Lansdale, Po. 
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LIFETIME GU ae 
ARANTEE 
oF 
SiMcO 
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BIGGER—BETTER 


Will handle up to 5000 GALLON filter 
NO MORE CURLED LAPELS 


Uses your present filter— hs > ? Amazing garment retainer eliminates 

no additional filter required curled lapels, keeps coats from sag- 

‘ ging and drooping, gives garments 

Filter powder transferred “a that “deluxe” look. Order today, rea- 

by circulation a ; sonably priced. Order direct or from 
your jobber. 


No motors, pumps, gears, =? 
screens, air compressors, = 


aftercoolers or steam chests = ts “* THE COAT RETAINER CO. 


to worry about ee P.O. Box 7021 San Antonio, Texas 


Bridging and cloggin 
limi 9 Arthur G. Vara, Sr., and Arthur Renee Cleaners, formerly in 
pletely elimina : G. Vara, Jr., partners in Vara’s Union, N. J., will be located in 


Solvent and soap drained Dry Cleaning, located on Clark new quarters on Irvington Ave 
P St., Hamburg, N. Y., have an- in Maplewood 


before cooking > nounced plans tor initiating a 

: : : shirt laundry service and gar- Vernon Cleaners, 1447 Vernon 
The only still with self 
cleaning coils . ment storage as part of a long- Rd Philadelphia Pa., has 


range expansion program The ope ned a branch at 113 Easton 


Filter pressure kept to a drycleaning department re- Rd. in Glenside. The firm has 
ently underwent a renovation, another location at 6372 Sten- 


atahiaaeemtaes the Varas said ton Ave 


A FEW DISTRIBUTORSHIPS STILL OPEN 
DIRECT INQUIRIES TO— 


MAFS CORP. OBITUARIES 


53-07 VAN DAM ST. 
LONG ISLAND CITY 1, NEW YORK 
David N. lacone. 50. owner of Debonair Cleaners, Washing- 
ton, D. ¢ died of a heart attack at his home in Rock Creek 
Hills, Marvland. Mr. lacone established his business in 1946 
NEVER FELT after several vears as manager of one of the Arcade-Sunshine 


! ~ 4 Cleaners branches. He is survived by his wife and two chil- 
BETTER! 
Wa [ C. Earl Hanna, 66 


founder of ¢ Hanna Dry Cleaners & 


~. Laundry New Philadelphia Ohio died Im oa hospital r¢ 


cently Mi Hanna had been in the drvcleaning industry for 
44 years and was past president ot the Ohio Drvele iners 
Association, and founder and first president of the Tusca- 
/ rawas County Dry Cleaners and Launderers Association. He 

was a member of the Elks, New Philadelphia Masonic 
Checkups help to detect cancer Lodge, Rebekahs, Nazir Grotto of Canton, founder and past 
monarch of the Emir Grotto of Uhrichsville and chief patri 


in its “silent” stage before you 
arch of Bethesda Encampment of JOO! 


notice any symptom. 


Homer F. Harris, Sr... 74. retired owner of Eastwood Clean- 
ers & Dvers. Houston, Texas, died of a heart attack. Mr: 


Harris had operated the cleaning firm for 42 vears before 


COSTS his retirement four vears ago. He is survived by two sons 


and a daughter 
TOO 
MUCH! George Marifian, 60, operator of two East St. Louis, Ilinoi 


drvcleaning establishments, died recently A native ot 
Dollars you spend Armenia, Mr. Marifian arrived in East St. Louis in 1921 and 
for the protection opened what is now the Broadway-Prompt Cleaners. He 
of vour health can was also the proprietor of Lungstras Cleaners. He was a 
mean vears of life. member of the Armenian Progressive League of America 
Surviving are his wife, two sons and two daughters 
Millions of Americans have 
made an annual checkup a George F. Meyers, 62, owner of Trojan Cleaners, Holly- 
habit... for life. How about wood, California, died recently. Mr. Mevers was a vice 
you? president and charter member of the Southern California 


Cleaners and Dvers Association and a Mason. He is survived 
AMERICAN CANCER SOCIETY 


by his wite 
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WE CHANGE IT 


Extra Cash For You With No Extra Work 
Double Breasted Suits and 
Overcoats Converted Into a 


Modern 2 or 3 Button 


Narrow Lape! Single 
Breasted Styles 


wasnt TRIPL-SAFE GRID PLATE Pert. tiner 


2. Filter screen 
into tuxedos Masters ANY Fabric 3. Napped surface 


Regular lapel, new satin 


facing—$14.95 The Grid Plate under 46” . $29.75 


Shaw! lapel, new satin 


facing—$17.95 5 over 46” . $38.75 
We free window that CAN T mushroom 


sign with your first order— make a mistake from your jobber 
Suit Coats—$8.95 


O-Coats—$1 4.50 AFTER 
a ee GROSS STAR TRIPL-SAFE GRID PLATE 
MFO. 


Mail Orders Promptly Serviced. \ 


NU-WAY TAILORS Pate with BUILT: 


; L. BEHRSTOCK CO. 
2.910.791 STEAM FILTE 
119-10 Merrick Boulevard, Jamaica 34, New York 1708 $. STATE ST. CHICAGO 16. HLL. 


ANNUAL CONVENTIONS 
VEARS 


with the Drycleaning Industry 
INSURANCE AT 


National Indemnity Exchange 
January 21, 22 and 23—Texas Laundry and Dry Cleaning : . 


3820 WASHINGTON BLVD. * ST. LOUIS 8, MISSOURI 


January 16 and 17—Minnesota Institute of Laundering and 
Cleaning, Inc., Hotel St. Paul, St. Paul. 


January 16 and 17—New Mexico Drycleaners Association, 
Western Skies Hotel, Albuquerque 


January 23 and 24—Oklahoma Association of Drycleaners, 
Skirvin Hotel, Oklahoma City 


January 29, 30 and 31—Louisiana Laundry and Cleaners 
Association, Bentley Hotel, Alexandria 


New Income 
FROM FUR CLEANING 


Deliver furs with lustre and sheen 
restored. Give the finest core 
to furs, fur-like qorments and 
cashmere. Complete starter kit, 
instructions, for professional job 


Consult your jobber om $33 
products 


Zimmerman Co. Cincinnati 19, O. 


January 29, 30, 31, February 1 and 2—National Institute of 
Rug Cleaning, Conrad Hilton Hotel, Chicago. 


February 6 and 7—New Jersey Laundry and Cleaning Insti- 
tute, Essex House, Newark 


February 6 and 7—Utah State Cleaners Association, Hotel 
Utah, Salt Lake City 


February 12, 13 and 14—Ilowa-Nebraska Drycleaners Asso- 


ciations, Sheraton-Fontenelle Hotel, Omaha, Nebraska nanlies 


FREE 


Literature 


ustroted 


February 22 and 23—National Institute of Drycleaning, 


Chicago Support 


February 24, 25, 26, 27 and 28—American Institute of 
Laundering, Conrad Hilton Hotel and International 


Amphitheatre, Chicago. With exhibit AMERICAN MENTAL HEALTH 
May i9, 20 and 21—Pacific Northwest Laundry and Dry- FOUNDATION, Inc. 


cleaning Association, Winthrop Hotel, Tacoma, Wash- 
ington 


the 


151 Central Park West 
New York 23, N. Y. 
June 3, 4 and 5—California Drvcleaners Association, Lafav- , 

ette Hotel, Long Beach 7, . > 
Pioneers in Mental Health and Psychotherapy 
June 24, 25 and 26—Florida Institute of Laundering and since 1924 
Cleaning, Fontainebleau Hotel, Miami Beach 
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NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 


10¢ a word for the first insertion and 8¢ a word for each subsequent 
consecutive insertion of the same ad, Advertisements set in capitals 
or bold face type 15¢ a word, first insertion; 10¢ a word for subse 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat). 

Help Wanted and Situations Wanted ads 5¢ a word for first inser 
tion, 4¢ a word for each subsequent, consecutive insertion of same ad 
Minimum charge $1.00 (new or repeat). Capitals or bold face type 
—double these rates. 

Add five words if answers are to come to a box number to be for 


warded by us. Be sure to write your copy, name and address plainly 

Advertisements in this department must be in our hands NOT LATER 
THAN THE 10th OF THE PRECEDING MONTH 

Cash must accompany all orders for advertisements in our classified 
column No book accounts can be opened, as the low charge made 
does not permit this expense 

Rates for classified advertising are net. Classified advertising is not 
commissionable 


Mail Your Replies to Box Numbers to National Cleaner & Dyer, 466 Lexington Avenue, New York 17, N. Y. 


CLEANING PLANTS FOR SALE 


For ‘ n central } higan, modern cleaning f 
Gi ast year §$ ng-tern ease I 
busine r further informaftior ADDRESS 
CLEANER a DYER. 


Centra valiforni 
all equipmer 
85¢. Best 

yea 

proud 


Synthet sor 
Niagara Frontier New Yor 


DRESS: Box 8944, NATIONAL CLEANER & DYER. 


WELL EQUIPPED SOLVENT PLANT, LOCATED IN FLORIDA. DOING 
APPROXIMATELY $75,000 GROSS. SET UP TO HANDLE $125,000.—100 
LB. WASHER-EXTRACTOR. PRICE $60,000—$35,000 CASH HANDLES 
ADDRESS: Box 5964, NATIONAL CLEANER & DYER 


CLEARWATER, FLORIDA. Best tow: 

plete SOLVENT — ar $: 

potentia iv ime Ca and Carry 

complete equipment, 2 trucks, $3 0 Neon sign included 
Write Dan Iley with TITZEL REALTY, REALTORS, P. O. B 


water, Florida 


WELL ESTABLISHED LAUNDRY & DRYCLEANING PLANT, 
Bedford, Indiana—population 2 Average gross past 5 ye 


Building and equipment first c nditior New 


hal nt 
Avenue, New York 
Indiana—Tel. BR 5-448! 


IOWA’'S MOST BEAUTIFUL SYNTHETIC PLANT, PLUS PROFITABLE 
SIDELINES—PILLOW MACHINE: RUG CLEANING: FUR STORAGE 
MODERN EQUIPMENT, GOOD LOCATION IN IOWA'S BEST TRADE 
TERRITORY. ONE-THIRD CASH—BALANCE $1,000 YEARLY PLUS IN- 
TEREST. ADDRESS: Box 8970, NATIONAL CLEANER & DYER 2 


For Sale—Mercury solvent drycleaning plant, $15,000 
yearly. Located in central Illir Write f further 


DRESS: Box 8972, NATIONAL CLEANER & DYER. 


CALIFORNIA—Fifty miles from San Francisc yross $30,000 first y 
Strictly cash and carry, no truck. Base price $1.65. Man and wife opera 
tion. Complete new plant. Prosperity cleaning unit and 845 press. White 
Stor-U-Veyor with dial, rails and installation by a professional. Hot 
center of town location. Sanitone. Low rent, long lease—will take $15 


to handle. Write Box 8976, NATIONAL CLEANER & DYER 


NORTHWESTERN ILLINOIS—we!l! equipped solvent plant, establist 
iross $4 New buildin - corner location, ample parking 
ne half down. Tern n balanc Long lease r will sell 


ADDRESS: Box 8990 NATIONAL CLEANER & DYER. 


vent plant in gold coast 


f $30 


Center. Price $2 
Federal! Highway, [ 


DRIVE-IN 

16 iraws 

growing rar 

shirt and at unil y lock building, $ 
plete wit! 1958 Chevrolet tr , ADDRESS 
NATIONAL CLEANER & DYER 


94 


inex ea potent 68 ft Dulding ated nm malr 

w ADDRESS: Box 9 " NATIONAL CLEANER & DYER. 

SOUTH-CENTRAL oo mpletely modern synthetic (Detrex 
ning plant with Ha rage vault. 50 years su 


SEATTLE, WASHINGTON. 

and-carry. Cabinet shirt unit and air presses. Over $1 00 per year 
J Broker inquirie invited Box 9011 NATIONAL 
CLEANER & DYER 


Eastern Indiana mplete lver t i building, excellent li 
tior Ideal for man and wife Cash-and vy. ADDRESS: Box 902! 
NATIONAL CLEANER & DYER. 


PENNSYLVANIA 
1 n pertect ndifior | t will if perty. Cor 
t th ample parking : vailable ADDRESS. i x 902 
NATIONAL CLEANER & DYER 


767, Ojai aliform 


A COMPLETE LAUNDRY AND DRYCLEANING PLANT IN SOUTHERN 
ONTARIO—ESTABLISHED OVER THIRTY YEARS—DOING OVER $500,- 
000 YEARLY. JUST RECENTLY ENTERED INTO THE LINEN SUPPLY 
FIELD. EQUIPMENT IN EXCELLENT CONDITION. A VERY ATTRAC- 
TIVE PRICE FOR THE PURCHASER AND A FIFTEEN TO TWENTY YEAR 
LEASE ON THE BUILDING WITH A LOW OUTRIGHT PURCHASE PRICE 
AT TERMINATION OF LEASE OR BUILDING MAY BE PURCHASED OUT.- 
RIGHT IMMEDIATELY. ADDRESS: Box 9026, NATIONAL CLEANER & 
DYER. 


jiana Lake Region—newly equipped drycleaning plant, new 

$3 Modern building r town. Health force 

ll contract with $14,5 wr rite 375, Avilla, Indiana 
» TW 7-5461 for appointment 9027-2 
have spare time‘ 1 want additional income‘ 

and service your fellow drycleaners with a 

t irycleaning—" juct that you will 
roduct that is pr en in hundreds of plants? A 

first demonstrati eh y without high pres 

tment. Write immediately the area you wish to work ma 


pen. ADDRESS: Box 9028, NATIONAL CLEANER & DYER. 2 


SOUTHERN WISCONSIN SYNTHETIC PLANT WELL ESTABLISHED 
GROSSING $80,000 YEARLY. EXCELLENT EQUIPMENT WITH CAPACITY 
TO DOUBLE. WILL SACRIFICE. WITH REAL ESTATE OR LEASE. AD- 
DRESS: Box 9040, NATIONAL CLEANER & DYER. 2 


NATIONAL CLEANER & DYER 


ant with shirt laundry Most moderr plete nthet lrive-in plant—tI perity unit wil 
1 sell building wit! reclaimer—All equipment in excellent ndition—exclusive clientele 
i Box 8831, NATIONAL é tart at $1.8 ash-and-carry—5 miles from Palm Spring a! 
2 fornia. $19 te accept first trust deed r real estate. Write H 
are veld 68-6 5 idway Cathedra ify fornia y 
Complete synthetic drycleaning plant Prosperity unit, 
seller nd n location. Ton prices 1465 and 
excellent ndition. Tor ation. Top prices $ and $2° lown for mplete combination plant in central Illinois. Tota 
wr Gr s near > h-and-carry Gr ying 
town. Gr arly $2 a) and-carry. Growing price $6 includes rea] estate. $1° volume sacrificed for othe 
00. 139 N. Center, Turlock, California. A plant to be seteaedien Ma me $2.4 ; ental wit 
8908-2 
ur 
ete. Cash-and-carry. Established 10 years 
Write for details. AD- ir 
2 
} erafi three yenerat ame family Top price Annual volume 
$65,000. Tern $15 jown. Write: Lamblir Paris Dry Cleaner 
221-23 E. Noleman, Centralia, Illinois 9010-2 
f State. Com 
iy much higher 
2275 sq. ft 
i 
Price $55 
x 1207, Clear 
8965-2 
located 
s $75,000 
Modern 2 
lebtednes n property. Will sacrifice, substar 
ance tern Contact Stanley Campbe 730 Fift 
/ —Te I 5-7879 or T. L. Montgomery, Bedford : 
8966-2 Moderr vent plant in progressive west Texas town of 9 All new 
| Hoffman machinery. Grossing $21 Excellent potential. $1 dowr 
| $ total. Thi 1 model plant. Reason f elling ther busine 
1 interests. Write I all Dennis Fisher, Fort Stockton, Texas 9024-2 
: California Ojai Valley—Fully equipped pre ing and spotting i 
: Established five years. Husband-and-wife operation. $3,9 Write P. C 
Box a, sor telephone Ventura, Miller 9-191! 9025-2 
] Grossing $25,000 
information. AD- 
2 
In N. 
truck 
ale 
buildi 2 r pl 
Modern well-equipped sol Florida. Doing Plantow 
j average yearly volume oN 0 gross. Could be increased by starting Woul 
‘ Pick il very Service. Good lease on store in Food Fair Shopping revolut 
‘ 0—one-half down, terms. Paragon Cleaners, 1326 N never 
: elray Beach, Florida 8997-2 product 
inois tow? still be 
annually— 
wr need 
\ Box 9 
~ 


CLEANING PLANTS FOR SALE (Cont'd) 


DISTRIBUTORSHIPS WANTED 


Plant for sale iz aster Jebraska. Ne uilding and nearly 
4,5 Reason 
NATIONAL CLEANER & DYER. 


2 


nt. Can clear Price for ine 


ng—Asthma ‘ADDRESS Box 9041 


COMPLETE DRIVE-IN SOLVENT PLANT NEAR LOS ANGELES, CALI- 
FORNIA. Grossing ver $35 Equipped t | 


twice that amount 
in area. $29 full price 


am Long term le 
ADDRESS Box 9042 


cash—good terms bal 


Owner retiri far 


“NATIONAL CLEANER & DYER 


ending if 


art st 
rt 


FOR SALE—S plant 1 ir ege m 
equipment 1 storage vault jr ve $ in 1959. Price $25 
esponsi ADDRESS: Box 9043, NATIONAL 


ase tern t 


CLEANER & DYER. 


Sin ity work. Rea ADDRESS: 


NATIONAL CLEANER & DYER 


WwW nsin. We ta ‘ ent: cated solvent 
plant can be purchased wit! wit t re estate ADDRESS: Box 
NATIONAL CLEANER & DYER. 

rive-in. No parking pr ! 
derail system. $35 


ADDRESS: Box “NATIONAL CLEANER & DYER. 


FOR SALE OR LEASE 


ext t ar 


ADDRESS “NATIONAL CLEANER 


SALESMEN WANTED 
WANTED :—ALIVE SALESMEN eading Specialty Hor 


several openinas for full or part time esmen. Idea leline for 
ery salesmer Hig! mmissior rotected Territory 
Excellent fast ng NATIONAL 
CLEANER & DYER 


DRYCLEANERS! GET 2 FOR 1! Add 
business and get individual identificat 
adverti trademark nt bu 

age promotion including TV ar radi mmercials. $3,500 
investment r ired. Ter , ble. Unlimited potential ir 
carpet i iture eaning service fiel Experience helpful but r 
WRITE. Give 
backgr yualifi MAGIKIST SERVICE D., Att 
Car! V. Haga Ass te 4 r Chicac , 8870-14 


necessary ull n. by ye territories open references 


SALESMEN, PART-TIME: We need several men (r 


no age preference) to 
on cleaners with our topnotch line of sewing supplies and specialty 
commissions, protected territories. Write 


ADDRESS: Box 8954 


giving experience 


NATIONAL CLEANER & DYER. -14 


SALES MANAGER fo: rge drycleaning chair 


as assistant to pres 


Outstanding opportunity 
leaning chain. Must be dynamic in 
habits, and untiring i rork habits. Position calls for high 
rganizat | ability and meticulous follow-through. A tough 
litan area). $10,000— 


NATIONAL CLEANER 


14 


thinking 


nght man. (|metrop 


ADDRESS: Box 9035 


Plantowners: Do y u want additional income? 


rou like to introduce and service your fellow drycleaners with 
ionary appr ch t rycleaning—with a product that you will 
I lreds of plants? A 


oduct that sell r rst monstratior jefinitely without high pre 


be without—a 


investment Wri mmediately—the area you 


ADDRESS B 


wish to work 
NATIONAL CLEANER & DYER. 
14 


be pen 


January, 1960 


DISTRIBUTORSHIPS WANTED—Newly organized corporation wants dis- 
tributorship of little or well-known laundry and institutional 
lowa, Illinois and Wisconsin territory. U. S. 
, P. O. Box 561, Dubuque, 9009-14 


cleaners, 


products and specialties for 
cleaners Chemical Co., In lowa 


HELP WANTED 


ownership experience and desire for future 
medium-size drive-in drycleaning plant. Located 
in suburb of Washington, D. C. Good pay plus bonus. ADDRESS: Box 
8882, NATIONAL CLEANER & DYER. 7 


Manager with 


ownership in 


previous 
modern 


EXPERIENCED woo! presser and al 


tate qualificafior ad salary 


Married man preferred. 
Write Diala Cleaners, 417 
8999-7 


l-around help 
expected 


rth Che aylorville, Illinois 


A-1 MANAGER FOR A-1 SALARY PLUS. To take complete charge of the 
peration of four (4) WARREN and ASHTABULA, 
OHIO. Y of the best men in the industry. This job is for 
a willing and hard worker WHO KNOWS HOW and has A-1 references. 
SEND PHOTO WITH COMPLETE INFORMATION OF YOUR QUALIFI- 
CATIONS to Mr. Ernest Weiss, 821 Elm Street, Youngstown, Ohio. 9016-7 


package plants in 


nus! be one 


SITUATIONS WANTED 


would 


Experienced spotter like position as cleaner, spotter, in small to 
medium-sized plant that has washer-extractor unit managed 
plants, sober, family man. Something secure, perm ADDRESS : 


Box 8714, NATIONAL CLEANER & DYER. +5 


Have 


anent 


tendent for drycleanin lant with 14 years experience, 
Y 
ass silk and wool 


Wilming 
8956-5 


erences as to ability and habits 


cl 
n desired only 05 : nd Street, 
Y 


ing Manager. 20 years experience, married, sober. 
can hand arge lume. Will locate anywhere. ADDRESS: Box 8982, 
NATIONAL CLEANER & DYER. 5 
spotter in 
Southern 


nced spotter would like permanent po 


plant 


sition as cleaner, 


sized solvent located in Arizona or 
4 married, childless, 


es. ADDRESS: Box 9007, 


reliable, 17 years experience, 


NATIONAL CLEANER & DYER. -5 
i LAUNDRY MANAGER. 25 


edge fa . f 


years experience. Knowl- 


industry: Training, quality, production, costs con 


and equipment installation and 
C Street, Muskogee, Oklahoma 


maintenance 
Phone—MuUrray 

9044-5 
sition preferred, would consider spotter 
plant, that has washer-extractor unit; 
ur years experience, 44 years 
it March location. Have 
managed plants and taught Cleaning and Spotting to veterans. AD- 


DRESS: Box 9045, NATIONAL CLEANER & DYER. 5 


medium 
technical 
Want permanency, Florida 


highly 


ycleaning plant with 14 years experience, 
ability and habits. First-class silk and wool 
2805 West 2nd Street, 


Workir iperinten t for dry 
desired only Wilming- 
9048-5 


able to assume 
Prefer metro- 
NATIONAL CLEANER & 
5 


r Age 42, 
nal ienced in all departments 


ADDRESS: Box 9049, 


TOP-NOTCH MANAGER : ynthetic plant—s! 


complete rest 


politan New Y 
DYER. 


Job with a future—experienced cleaner and 


as well as silk finisher 


spotter who can train wool 
Working toward managing plant. Must start in 
spotting and cleaning position. Southwest Florida. ADDRESS: Box 9050, 
NATIONAL CLEANER & DYER. 5 


CONSULTANTS 


IN TROUBLE? Our chemical analysis of garments and laboratory reports 
place responsibility for damage, and save y money. Charges light 
HUBBARD TEXTILE CONSULTING BUREAU, RT. 3, CHARLOTTESVILLE, 
VA. 6040-25 


LET US TELL YOUR CUSTOMER! Impartial laboratory repo 


damage for 


rts on garment 
settlement f claims, expert testimony for arbitration or 


"TEXTILE ANALYSIS SERVICE, 
3635-25 


reteree Pr 


$ Auburn St 


95 


Clean 1 
anuir 
all new 

for selli 
2 = 
= 

2 

2 

Modern drive-in synthetic plant and launderette n main thoroughfare Reon 

in i ( ear i—busine teadily increasing and ae 
9046 1 

f 
Working superir 
age 32 300d ref 
potter rmanent posit 
ton, Delaware 
New synthetic drycleaning plant with shirt set-up—plus additional roon ae 
‘ Thi mbinatior ferrif et fine ve wire I uted in 
jrowing industrial init 
& DYER 2 

has 

ca 
iten k City. 

caliber 
job—but 

Would 

never 

r 

Pp 

sure—n 

may sfill om ervice easonable fe 

Concord, N. H 


BUSINESS SERVICE 


DIRECT MAIL ADVERTISING for cleaners that gets new business at low 
cost . . . reactivates old customers. Write for free samples of famous 
Kolorcards. Reba Martin, Inc., 4201 N. W. 2nd Ave., Miami 37, Fla 

5947-10 


Laundry lists—4'4” x 11” $1.50 per 1,000 in 15,000 lots. White 16 Ib 
Bond. Park Printing, Pittsburgh 33, Pa. 8865-10 


Suits (double-breasted) made single, $9.95. Mail orders to White Swan 
Cleaners & Tailors, P. O. Box 8083, Jackson, Miss 8919-10 
Suits double-breasted made single, $9.95. Tailoring any kind by mail 
Aiso instruction booklet $10. Talis, 11 Pleasant Street, Worcester, Mass 

9018-10 


MAKE EXTRA MONEY! Display our fast-selling line of modern neckwear 
repps, etc. $1.0 
NO RISK! MONEY BACK GUARANTEED! FREE 
Minimum 


logs. Campus Cravats 


—challis, Ivy League stripes, foulards sellers, cost you 


60¢ each display rack 
with order $1 each. Sorry, no cata 


Newark 3, N. J 


order two dozen; sample 


93 South Orange Avenue 9032-10 
Need new customers? A program exclusively for laun ss and dryclean 
A coupon-premium program that builds good 
400-mile radius of Kansas City. Mid 
406 Francis t. Joseph, Miss 9034-1 


ers. No direct cost to you 
will, We 
West Advertising Company 


service accounts in 


MERCHANDISE FOR SALE 


SERVICE TAGS—numbered, perforated, $6.95 THOUSAND POSTPAID. 
BUSINESS CARDS—embossed, illustrated, $3.95 THOUSAND POSTPAID. 
treet, S. W., Canton 6, Ohio 


9020-45 


Samples free. Rainbow Printing, 166 40th 


ur tast-selling line 


MAKE EXTRA MONEY! Display 
-challis, Ivy League stripes, foulards, repps, etc. $1.00 sellers, cost you 
NO RISK! MONEY BACK GUARANTEE! FREE display rack 
with order. Minimum 


gs. Campus Cravats 


60¢ each 
oder two dozen; samples, $1 eaci 
93 South Orange Avenue, Newark 4, N. J 


oorry cata 


9033-45 


FINE QUALITY 24 X 36” NYLON LAUNDRY NETS ONLY $13.50 PER 
DOZEN, NYLON FILTER BAGS FOR PROSPERITY CLEANING MACHINES, 
$29.50 PER SET. WRITE L.S. SUPPLY COMPANY, 211-57 18th AVENUE, 
BAYSIDE 60, N. Y. 7038-45 


Tex-Tag marking tags, many colors and large assortment. Some board 
Denteld Cleaner 4 Grand Avenue 
9039-45 


new and most boards complete 
Duluth, Minn 


SOLVINK—a product « 


for 30 years 


ntinuing to serve the drycileaning ar laundry 
industrie tried and tested throughout the >. and Canada 
has to be good. This is the story of SOLVINK. Rem INK, PAINT, 
BLOOD and RUST stains from col 2d and white tabri 8-ounce, pint 
Order today from your jobber 


Greenville 


quart r gallon reenville 


Chemical 8988-4 


SEWING ROOM SUPPLIES 


SAVE 60°, ON TALONZIPPERS — | 
{store price $4.20)—100 only $11.50. We sen 
Talonzippers 


dozen Talon trouserzippers $1.50 


list witl 


i you free our price 


amazing bargains in leatherpatches, knitted cuffs, buttons 
Nassau Notionhouse, Nassau, N 


8596-42 


thread, complete trimmings line 


PROMOTION SALE: 50 NEW ZIPPERS 5 to 9? inches and fifty 12 to 22 
nches $7.50 or 100 for $10. Our choice of colors, 
March only. Nassau Notionhouse, Nassa he 


lengths. During January 


February 9052-43 


WHOLESALE DYEING FOR THE TRADE 


SHARP'S REDYEING COMPANY—DYEING EXCLUSIVELY. WHOLSALE 
ONLY. We are now located in a large building and, in addition to our 
regular service on garments and household goods, are equipped to give 
977 Jackson Ave 

160-12 


you a complete service on rugs and carpets, any size 


nue, Memphis, Tennessee 


LOEBL DYEING IS THE FINEST QUALITY PRODUCED. Al! garments are 
deluxe and semi-finished, wrinkle-free 
inspection of each piece assures satisfactior r money 
Loebl’s dye all 
day. Quick service to parcel-post shippers always. Use LOEBL’S EXPERT 
WHOLESALE DYEING SERVICE NOW for 
LOEBL DYE WORKS, INC., 348 W. SALEM AVE., ROANOKE, VA. 8742.-1¢ 


soft feel, easy-to Individual 


We spe 


press 
back 
slipcovers and rugs 


cialize in draperies, lors every 


better work—bigger profit 


96 


TRAINING SCHOOLS AND INSTRUCTIONS 


LEARN TAILORING, REPAIRING, DESIGNING and CUTTING on men’s 
Free booklets describing these 
Master Designer, Dept. K, 

5670-15 


and women's garments (separate books) 
books sent on request. Resident courses also 
400 S. State Street, Chicago, Ill. 
HUBBARD DRYCLEANING AND REDYEING SCHOOL, Route 35, Char- 
Virginia. Courses offered in drycleaning (petroleum and 
spotting, wetcleaning and dyeing. Study while you work and 
Catalog sent on request. A CORRESPOND- 
5902-15 


lottesville 
synthetic) 
do both to advance yourself 


ENCE SCHOOL SERVING THE INDUSTRY SINCE 1932. 


BIG EXTRA PROFITS IN INVISIBLE REWEAVING! Do it yourself—in 
yiving customers finest work and prompt service. Find 
1 can learn to make holes, tears, cuts DISAPPEAR 
fabrics. Famous original Fabricon professional 
in an hour—ALL PROFITS! Write for FREE details 
Illinois 8398-15 


your own shop 
sut how quickly y 
from all clothing and 
i pays up to $10 
Dept. R R, 6238 Broadway, Chicago 40 


meth 


Fabricon 


SUEDE, LEATHER AND FUR SERVICE 


Suede and Leather Specialists. ‘‘Lano-Lustre’’ process. Member S.L.R.A. 
Natural oils, color and softness restored. Send for information folder and 
price list. Free window display sign with first job. One-week service. 
Send to—Wardrobe Service, 2425 McGee, Kansas City, Missouri. 8088-15 


yarments cleaned and refinished. We also change the 
i for price list. Advance Leather Coloring, 1628 Pitkir 
5849-13 


Suede and Leather 
col f suede. Ser 
Avenue, Brooklyn 12, N. Y. 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ““FRENCH- 
TEX’’ process. LaFRANCE DYE MOUSE, 7606 Carnegie Ave., Cleve 
land 3, Ohi Members of the S.L.R.A 7947-13 


Hundreds 
account ry our exclusive 


lowa 6055-13 


redyeing, refinishing 


Open 


become ai rec 


Wholesale leather and suede 
satisfied customers 
DAVOTEX cess. You will 
CLEANING & DYEING CO., 1430 Harrison St 


cleaning 
n every state 
customer 


Davenport 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY’S MEL-O-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 

L.R.A 8901-13 


SUEDES AND LEATHERS cleaned and dyed to perfection. Prompt service 
Fully insured. Any jacket $3.75. Ship to THE SUEDE KING, 1311 East 


State Street, Sharon, Pa 5234 


MISCELLANEOUS 
KEEP YOUR CUSTOMERS SMILING WITH TWADDLE. Funniest 


little publicity gimmick in America. Over 14 years in national circula 
tion. Everybody likes TWADDLE. Put it in your customer's pocket. He'll 
TWADDLE is solidly established, a proven goodwill 
Published monthly. Your ad overprinted. Inexpensive. Adds a 
sparkle to your service. Makes friends. For full information, write 


GEORGE HEISTER, Box 184, Pine Bluff Arkansas 8918-8 


handiest 


like you for it 


builder 


laundries, tailors and 
1, Missouri 
8920-8 


of supplies for cleaner 


Locust St., St 


illustrated catalog 
frite. P. Jackman & Sons, 921 Louis 


laundries, tailor 


cust St., St. Louis 


supplies for cleaners 


» & Sons, 921 I 


MAKE EXTRA MONEY! Display our fast-selling line of modern neckwear 
-challis, Ivy League stripes, foulards, repps, etc. $1.00 
you 60¢ each. NO RISK! MONEY BACK GUARANTEE! FREE 
rder. Minimum order two dozen; samples $1 each. Sorry, n 


Orange Avenue 


sellers, cost 
jisplay 
rack will 
stalogs. Campus Cravats, 93 South Newark N. J 
9031-8 


TRUCK SIGNS & DECALS 


Save 50 on TRUCK SIGNS AND DECALS: Made to order, FINEST 
VINYL PLASTIC—Write for price to: ACADEMY DECALS, 3124 Altamont 
Ave., Cleveland 18, Ohio 9053-49 


NATIONAL CLEANER & DYER 


inf 
‘ 
SES 
Free 
furrie 
> 
Free illustrated catalog of yy, Es and 
furriers. Write. P. Jacksor Missouri 4 
9030-8 
| 
: 


REWEAVING 


“40°/, PROFIT WITHOUT INVESTMENT." Send us garments with burns, 
rips, holes to be skillfully rewoven by the exclusive WONDERWEAVE 
method. 100 operators, fast service. All work guaranteed for life of gar- 
ment. No investment, time or labor required. OR, do your own reweav- 
ing. We sell equipment for $12 complete with instructions. Replacement 
points $6 each. Write to Wonder Weavers, established 1899, 44 Whalley 
Avenue, Dept. 9, New Haven, Connecticut. 3298-29 


REWEAVING, ONE-DAY SERVICE: Cigarette burns, moth-holes, tears, 
spots in clothes, linens, rugs, upholstery fabrics, like new. Small jobs 
returned same day. Send garments for estimate. GIVE US A TRIAL. 
You'll be amazed to see the difference between our work and what 
you've been getting. Established 1910. American Textile Weaving Co., 
5 N. Wabash Ave., Chicago 2, Ill 5516-29 


FOR GUARANTEED REWEAVING SERVICE ship your next damaged 
garment to us. We use the real French-Rochester Method only. Send us 
the difficult jobs that others reject. We will do it right or no charge. 
French Textile Co., Dept. N, 428 Avenue A, Rochester 21, N. Y. 5831-29 
REWEAVING. Complete SALES KIT FREE including signs, advertising 
mats, instruction book, PRICING CHART, work tickets and envelopes at 
NO CHARGE. A prompt efficient WHOLESALE service at a MODERATE 


COST. We reweave the exact pattern in all fabrics. Our complete re- 


weaving service will make you a satisfied, permanent customer. Send 
garment for estimate. Open accounts if desired. MONEY BACK GUAR- 
ANTEE. CINCINNATI REPAIR SERVICE, 125 West 5th Street, Cincinnati 
2, Ohi 6066-29 


The old reliable “BERGER DAMAGE REWEAVING” serving the cleaners 
and tailors trade almost forty years. The finest type of skilled work only 
Prompt service, reasonably priced. Our work wins you good will. Esti 
mates cheerfully made. Return postage paid by us. If you want the 
Best,’ mail your job to “BERGER DAMAGE REWEAVING COMPANY,” 
765 Madison Avenue, New York 21, N. Y 5966-29 


REWEAVING BY THE SUPERIOR FRENCH PROCESS. MOTH HOLES, 
BURNS, ETC., REWOVEN TO THE EXACT PATTERN. COAST-TO-COAST. 
MODERATE PRICES. SMALL DAMAGES RETURNED SAME DAY RE- 
CEIVED. SATISFACTION GUARANTEED. SEND A TRIAL ORDER TO- 
DAY. R. M. WEISSERT, 315 NORTH 7TH ST., ST. LOUIS, MO. 5545-29 


MONEY BACK GUARANTEED REWEAVING. Best possible methods 
None better. Display signs, pricing charts, etc. We supply at no charge 
everything necessary to sell this fine service. Liberal discount. Open 
accounts. Send garment for estimate or ask for Sales Kit. WEAVE 
MASTERS, 125 West 5th Street, Cincinnati 2, Ohic 


RE-WEAVING AT LOWEST WHOLESALE PRICES, |-day service, we pay 
return postage, work guaranteed for the life of the garment. Satisfaction 
or no charge. Special low prices on large damages. Free estimates in ad 
vance if requested. Write for free signs, pricing rulers, labels. THRIFTY 
WEAVERS, 1412 Adams St., Toledo 2, Ohi 7446-29 


$10 PROFIT IN AN HOUR possible with the MAGIC WONDER METHOD 
f INVISIBLE REWEAVING. Completely illustrated instructions cover 
every phase of invisible fabric repair. Includes world famous ‘“"“WONDER 
WEAVER" equipment used by professionals from COAST TO COAST FOR 
OVER 15 YEARS. See how quickly you can learn this fascinating all-profit 
work. Details FREE. Write today. INVISIBLE REWEAVING INDUSTRIES, 
8411 La Mesa Blvd., Dept. A-2, La Mesa, Calif 9051-29 


MACHINERY FOR SALE 


Two-roll, 100” and 120” AMERICAN and C/L RETURN FEED IRONERS 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Me- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y 8310-4 


42 x 84” AMERICAN MASTER CASCADE double end driven Mone! metal 
washers, two-compartment two-door cylinders, motor-driven. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 


We buy and sell complete drycleaning plants. Also have a complete line 
of up-to-date, rebuilt and new drycleaning equipment. Contact us for 
your machinery needs at bargain prices. WILLIAMS LAUNDRY MA- 
CHINERY CO., INC., 37-37 9th Street, Long Island City 1, N. Y., STillwell 
6-6666 


8913-4 
EXTRACTORS: Two 48-inch Hoffman open-top ne 60-inch Hoffman 
pen-top, excellent condition. Can be seen in operation. Best offer 
Normal Laundry, 7930 South Racine, Chicago 21, Illinois 9029-4 
For sale: All my drycleaning equipment at a sacrifice, a Triplex ma 
chine and spinner, deodorizing cabinet, Hoffman press and boiler. Mrs. 
Fred J. Ferrin, 19 South Buffalo Street, Springville, New York. Phone 
LY 2-2916 8987-4 


MACHINERY WANTED 


Used Kling 100 washer-extractor. Write Russellton Dry Cleaners, Russell 
ton, Pa., or call COlfax 5-2024 9022-3 
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on the Recorad 


The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 


amount they pay. 


Provides space for recording this necessary in- 
formation with minimum effort. Whether your 
plant is large or small, whether you prefer a 
bound volume or loose-leaf type, your needs 


will be answered by one of these three editions: 


No. 39 Sexton Recorp Book-—400 Pages 
(10,000 entries). Durably bound in heavy 


duck with leather covers ...............8 6.00 


No. 39 Junior Recorp 48 Pages 
(1.200 entries). Board covers, marbleized 


Loose LEAF SHEETS: 
2.50 
ALL PRICES 5.00 
PREPAID 


Send orders with remittance to: 


NATIONAL CLEANER & DYER 


466 Lexington Avenue, New York 17, Nv. Y. 


NO. 39 CLEANERS & DYERS RECORD FORM 
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ADVERTISERS 


Mr. Manufacturer: 


Coming in February— 


OUR 

BIG 

1960 

PRE- 
CONVENTION 
GUIDEBOOK 
ISSUE! 


the only year-round 
standard Buyers’ Guide 
and Directory for dry- 
cleaners who are “in the 
market” for your equip- 
ment and supplies. 


Please heep these early 


closing dates in mind: 


January 6 for space reser- 
vations and copy to be set 
. . January 13 for fully 


plated copy. Just contact 


CLEANER & DYER 


466 Lexington Avenue 
New York 17, N. Y. 
ORegon 9-4000 


A 


Adco, Inc. 

Ajax Presses 

Almore Dye House 
American Cancer Society 
American Mineral Spirits Co. 
Anderson-Prichard Oil Corp. 


Behrstock Co., L. 
Bishop Freeman Co. 


c 


Caled Products Co., Inc. . 
Carry Pack Co., Ltd. 

Cissell Mfg. Co., Inc., W. M. 
Coat Retainer Co., The .. 
Colmac Industries, Inc. 
Commercial Heater Co., Inc. 
Cook Machinery Co., Inc. 
Custom Helenizing 


Darco Division, Atlas Powder Co. . 44-45 
Davies-Young Soap Co. ar 1 
Detrex Chemical Industries, Inc. . 33-36 
Dicalite Department, Great Lakes 
Dodge Division, Chr;sler Corp. we 


Eastern States Petroleum & 
Chemical Corp. 


Ford Motor Co. 

Frigidaire Laundry Division of 
General Motors 

Frontier Chemical Co. 

Fulton Boiler Works, Inc. 


G 


General Dyeing Co. 


H 
Haertel Company, Walter 
Hammond Laundry-Cleaning 


Machinery Co. 
Huebsch Originators 


Johns-Manville Second Cover 


K 


Keyes-Davis Co., The 


Lamson Corp. ‘ 
Lattner Manufacturing Co., P. M. 


IN THIS ISSUE... 


MAFS Corp. ‘ 
Manitowoc Engineering Corp. 
Marlow Pumps, Division of 
Bell & Gossett Co. ...... 
Mercury Cleaning Systems, Inc. 


N 


National Cleaner & Dyer 
National Indemnity Exchange 
Newhouse Specialty Co., Inc. 
Nu Way Tailors ... 


Pabst Brewing Co., Industrial 

Products Div. .... 78 
Pan-Tex Manufacturing Corp. . 4th Cover 
Pre-Marked Strip Tag Co. inn 9 
Prosperity Co., The ...... 23 


Railex Corp. . 
Reliable Machine Works, Inc. 


Sanitone Dry Cleaning Service, 

A Division of Emery Industries, Inc. 
Signal Chemical Manufacturing 

Simco Co., The 
Sta*Nu Corp. ... 
Street & Co., Inc., R. R. 


Ticke Tag Corp. 
Time Savers Inc. 


U 


United Brass Works, Inc. 
U. S. Blind Stitch Machine Corp. 


Vv 


Vic Manufacturing Co. 


w 


Wallerstein Company 17 
Wardrobe Service, Inc. 14 
Washex Machinery Corp. 79 
White Machine Company . 83 
Wichita Precision Tool Co., Inc.. 3rd Cover 
Wilson Chemical Co., A. L. 13 


Zz 


Zeidler Manufacturing Co., Inc. 91 
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in Reuben H. Donnelley Magazines 


Your message reaches the right people at the right time, in Donnelley magazines 


Here’s why: AMONG THE DONNELLEY MAGAZINES... 
The Laundry Journal 


Read by the most alert and 
prosperous laundry executives 
whose volume is more than 


Each Donnelley magazine deals with one specialized field. | The title tells straight- 


away what it is.) Each magazine covers its field authoritatively and in depth. The 


voices of its editors are heard and heeded because its editors have earned then 
twice the national average. 


reputation in the field they cover. Each publication is designed to he lp readers Voted best by jobbers . . . as 


14° high as 6 to 1 
on the job... to carry out their responsibilities . .. more effectively, more profitably. 
National Cleanerand Dyer 
Because these magazines succeed so well in their editorial purpose, they command Richest market, by actual sur- 
4 the attention and respect of key individuals. These are the people whose influence | 
counts . notably in decisions to buy volume of the average dry 


cleaner. Rated highest by job- 
bers . . . as hich as 10 to 1! 


Your advertising reaches them at a moment of maximum receptivity. It reaches : 
=== National Rug Cleaner 


hemina medium thes respec { The only magazine published 


n 
exclusively for professional rug 
In Reuben H. Donnelley magazines, you fresull @ cleaners the only special- 


ized magazine for your adver- 


using 
THE REUBEN H. DONNELLEY CORPORATION 
Magazine Publishing Division « 466 Lexington Ave., New York 17,N.Y. 


Sports Age What's New in Home Economics Electricity on the Farm Ice Cream Trade Journal Wastes Engineering 


Water Works Engineering Fire Engineering National Rug Cleaner National Cleaner and Dyer The Laundry Journal 
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The Customers Always Write 


Shirt Coverage 


To the Editor: 

Thanks for the extra copies on your 
series of articles “The Drycleaner and 
Shirt Laundering.” 

You have certainly given the dry- 
cleaner all the “pros and cons” for 
consideration when making up _ his 
mind on adding shirt laundering. 

Don HorrMan 

Atlantic-Hoffman Equipment Corp 

Orlando, Fla 


Credit Is Due 


To the Editor: 

May I temper my thanks for the 
mention you made of Shopping Cen 
ter Reporter in the current issue of 
NATIONAL CLEANER & Dyer with a 
suggestion that I hope you will accept 
in the spirit in which it is given 

Your mention of The Reporter on 
Page 12 under the heading, “Signs of 
the Times,” does not reveal that the 
newsletter is published by Food Fair 
Properties, Inc for the benefit of its 
merchant tenants. You have no obliga- 
tion to do this but it will be most 
helpful to us if this were done. I'd be 
most grateful if you can manage to 
make the parenthetical reterence to 
Food Fair Properties in the future 

It is good to know that you are 
making some use of Shopping Center 
Reporter. It will be a pleasure to con- 
tinue sending monthly issues to you 

Exvias E. SUGARMAN 
Food Fai Prope rties, Inc 


New York, N. Y. 


Condensate Problem 


To the Editor 

I was wondering whether you had 
any intormation on boilers and steam 
systems for drycleaning plants or 
could possibly vive me any clues as 
to sources of information 

My problem mainly concerns the 
use of the return condensate. At the 
present time this goes into unpressur- 
ized tanks to be used as boiler feed- 
water. This seems to be the usual 
setup with drycleaning plants in this 
country. There seems to be a great 
deal of waste in the boiler feed tank 
due to loss by radiation and evapora- 
tion 

It is quite different in my laundry 
as the system is pressurized and all 
condensate goes through a flash steam 
vessel, the flash steam being used in 
clarifiers for heating water, and the 


remaining heated water from the flash 


100 


steam vessel goes into the condensate 
chamber (pressurized) and from there 
it is used for boiler feed purposes. 
It seems to me that if the dryclean- 
ing steam system pressurized 
throughout we could save quite an 
appreciable amount of fuel and oil. 
W. P. WELLINGTON 
Managing Director 
Newtone Dry Cleaners Limited 
Dunedin, New Zealand 


Against the Tide 


To the Editor 
1 am thinking of selling my eight 
trucks and then leasing them back to 
my drivers. For a number of reasons 
this would relieve me of a great many 
headaches, as well as help out finan 
cially 
However, such details as legal con- 
trol, stopping drivers taking route cus 
tomers when they leave, etc., control 
of routes, and many other questions 
need to be answered 
I would appreciate all information 
and tear sheets pertaining to leasing 
trucks to the drivers that you can put 
you! hands on 
R. Q 
Canada 
P.S. Youll notice my drivers, who 
be ame Route Sale smet, are now 
Drivers. Is this a national trend or just 
a local probl mr 


It is very difficult to give 
information since this reader is plan 
ning to do exactly the opposite of most 
everyone else in this industry. Bobtail 
operations are almost as out of date as 
the horse and buggy For the l gal 
aspects 


specifu 


I suggest contacting a local 
attorney 

To answer the postscript, wherever 
| have traveled the trend is more and 
more to recognize the truck operators 
as route salesmen. This proposed ac 
tion and attitude towards this facet of 
the business is definitely not a national 
trend. | doubt it is even a local trend 
—EpiTor 


Let's Hear From You... 


We welcome your inquiries, your 
views about every phase of the dry- 
cleaning industry, your problems and 
your solutions to problems. Address: 
The Editor 

National Cleaner & Dyer 

466 Lexington Avenue 

New York 17, N. Y. 


installing Incentives 


To the Editor: 

Since vou were last here the plant 
has been changed so much I doubt 
you would recognize it—a 22-car 
parking lot, entrance facelifting, gone 
over to synthetic cleaning, added a 
large coin-operated laundry (20 dry- 
ing units) but now must think about 
keeping the HELP happy. Who would 
you suggest that I get to install an in- 
centive pay scale or anything that will 
be really fair to both the firm and the 
help? 

Guy E. Mao 
American Cleaners 


Dover, N. H 


There are many things to consider 
incentive 


pe ople 


before venturing into an 
plan for your production 
Among the most important are ascer- 
taining that you have good workflow, 
modern equipment and proper 
through-the-unit production setup 
—Epiror 


Cost Figures Needed 


lo the Editor: 

We are interested in securing a 
copy of vour feature article on na- 
tional averages of drycleaners’ ross 
business receipts and net profits. Be 
lieve you ran such an article in your 
magazine during 1958 or early 1959 
Subject 
profits in ppreentages 

KENNETH NELSON 
National Cleaners Co 
Sheffield, I] 


article shows average net 


Each year we publish these figures, 
as compiled by the NID, in our an- 
nual Guidebook issue.—Eprror 


Savings Stamps 


lo the Editor: 

About a year ago I read an article 
In your Magazine concerning a cleaner 
who had a good project going. I 
thought it concerned giving Govern- 
ment saving stamps. Can you tell me 
about the idea, or whom to contact. 

[ am a subscriber to The NatTionat 
CLEANER & Dyer magazine for more 
than 10 vears 

HERMAN SEJNCHITZ 
Jordan French Cleaners 


Hicksville, N. Y. 


Information sent.—Ep1ror 


NATIONAL CLEANER & DYER 
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Here’s an item of finishing equipment that combines 
the two more important features of any drycleaning 
plant... extra production plus super extra quality. 
The Fa-hioner is the first steam-air finisher to 
handle ALL types of garments... ALL types of 
fabries. Wools to silks... sport shirts short jackets 
long jackets — wash-and-wear-dresses of most any 
style. most any material, As to QUALITY... nothing 
finishes finer than a steam-air finisher, especially 


when it is the Fashioner. 


ee your Adjusta-Form jobber for a demonstration. 


WICHITA PRECISION TOOL CO. INC. 


450 N. Seneca Wichita, Kansas 
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ANOTHER FIRST FROM PAN -TEX RresearcH! 
To bring you new ways to make new profits—that’s the function of the 
completely separate research and development organization maintained 
by Pan-Tex at Syracuse, N.Y. A Pan-Tex exclusive in the industry! 


~ 


FOLDS A SHIRT ALLY 7” = 


AUTOMATICALLY 


IN JUST SECONDS! 


Vow—shirt finishing is fully automated 


right through to folding’ And, as a result, 
labor costs go down quality Sta go} 


while production once again moves up! 


Note, below. the full CV le. non-stop opera- 
tion of this exclusive, new Pan-Tex innova- 


d-a-matic Ez 


advantages for your plant by asking your Pan- 


tion. Then, decide how to have Fol 


Tex representative today for full details. 


MANUFACTURING CORPORATION 
Pawtucket, Rhode Island 


ible Any N Completed shirt 
r, for proper aut tically q ave perfectly ided... int ! ( Si and snugly folded, in ideal 
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